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Send for free, full color 
catalogs showing the 1953 
Louisville Slugger Bats for 
Baseball and Softball and 
Louisville Grand Slam Golf 
Clubs for men, women and 
juniors. Address Dept. SH, 
HILLERICH & BRADSBY co 
Louisville 2, Kentucky. 


Made Right 
to Perform Right! 


-\ GRAND SLAM 
Gell Clubs . 











Beginning in April the greatest story in screencloth 
history will be told through dealer-listing ads like this 


Appearing in local papers in every section of the 
country they will reach your customers . . 
tell ‘em to buy Lumite* screening In your store. 


Start now to push, promote and above all talk up Lumite 
screening for bigger Spring business. Ask your jobbers 


how you can get your name listed at no extra charge. 


LUMITE 


Shnan SCUEEMING 7) 


= ( YN TRY — rise 
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17S STRONGER 


(ITS GALVANIZED STEEL ) 


7 Rat 


N. other metal commonly used in 


roohling is as strong or as still as steel 


Lhis is the reason why a good galvanized 

steel roof can withstand storms that woul 

other metal roofing to shreds. The stec! kee ) 
tighter rip on the nails, and has k tendency t 
tear loose mn high wind It ha better resistal 

to damage trom talling ice \nd it wi 


or Cra k under the we he of man 


In Bethlehem St rmprook row 
durable steel, either plait 


Wee add to this a uniform coati 


omical rool 
high initial cost mai it 
maintenance. Wher 
of Stormproot wit! 


will see whv i ts a consistent seller ve 


Ie thle hye m Steel Ce TAP RAEN I thlehem P 


On the Pacihe Coast Bethlehe 
Bethlehem Pacitiec ¢ t Stec 
Pay Distribu Bethle 


STORIMPROOF COVERS THE SOUTH 


SOUTHERN HARDWARE for MARCH, 1953 





. 


& 


‘Our paint department is 


successful and profitable... 








-« - because we have featured the Pee Gee line 
exclusively over a long period of years.” 


Mr. London keeps the Pee Gee line right up front 
in his big, recently remodeled store. His progressive 
further comments are instructive 


‘The reason for remodeling is, of course, to keep 
abreast of the times . . . in merchandising, display, 
and the many other factors that make a modern 
retail store. But . through the years and all the 
changes . . . we continue to feature the complete 
Pee Gee Line for a very definite reason. We have 
found that Pee Gee too, believes in remodeling, in 
keeping abreast of the times, in improving and 
developing their products, in introducing new prod 


, 


R. P. London, Jr., President 
London Hardware Company 
Johnson City, Tenn. 


ucts, and in continually striving to help their dealers 
do a better s¢ lling job 

“As we continue to grow and expand, we have an 
ally in the management of Pee Gee, with the same 
goal as ours to serve the public better.”’ 

We at Pee Gee underlined those words of Mr. 
London's, because that’s the clearest statement of 
Pee Gee's dealer policy we've ever read! 

If you want a profitable, successful paint depart 
ment from the very start, we suggest you investi 
gate a Pee Gee dealership as Mr. London did a 


good many vears ago! 


PAINT & VARNISH COMPANY 


223 N. 15th Street, Lovisville, Kentucky 


PEASLEE-GAULBERT 


Serving the South Since 1867 
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20” TRIMMER TYPE ROTARY POWER MOWER 


The Cooper Cyclo-Mo model was designed with proper balance particularly 

in mind to provide the greatest possible ease of handling. The large 8-inch 

diameter rubber tired ball bearing wheels actually make handling much 
easier than pushing an ordinary hand mower 


This new Cooper gives you everything expected in a Rotary mower - good 

design and construction, easy handling with plenty of smooth engine powar 

under all cutting conditions, plus the added advantage of side delivery from 

the Cooper-built adjustable chute to the front that ejects al! cuttings - grass 
and weeds - and eliminates wind-rowing or clogging 


COOPER MANUFACTURING CO. vnacet ore 


Heavy full size 20° suction, or liff 
type blade fashioned from highest 
grade tool steel mows fast and clean 


Readily accessible for easy sharp 
ening Operating shaft is set in 
rubber to absorb extra shock and 
prolong life of the motor 

The deck design and wheel align 
ment provide two outstanding tea 
tures. The Cyclo-Mo will trim clos 
er to fences, walls, sidewalks, curbs, 
etc., than any other mower. Knife 
follows natural contour of lawn be 
cause of position of offse!l wheels, 

and will not SCALP 18” and 20° cutting widths 

Specially designed blade and Fully enclosed oversize Dia- 

shroud has desirable leaf mulching mend chain dsive @ Over 

action. Combination lift and blow sise enclosed Timken Reel 

er action picks up leaves and bearings with eutematic 

breaks them down into a natural takeup @ Unbreakable tubu- 

beneficial mulch lar steel handle @ Patented, 

posilive action, non- wearing 

clutch Simple, powerful, 

selilocking @ Extra strong, 

sinc die cast alloy frame @ 

Zinc die cast alloy drive 

pinions with hardened sicel 

inserts @ Patented ‘‘Quick- 

set’ height adjustment with 

e range of “%" to 2%" ©@ 

Power driven weed cutter 

(optional) 


Furnished with Briggs and Stratton or Clinton (according to availability) 2 HP 
Vertical Shaft, 4 cycle engine, for plenty of power. 
Removable wheel studs with corresponding ports in solid aluminum deck provide 
— of cutting from 1‘: low to 31 inches high. 
The tubular type all steel handle with comfortable rubber grips stands up for 
easy and compact storage. 


Order from your nearest distributor or write for 
prices, literature and complete information. 


27” Roller Type Mower 

Rubber covered steel roller and 

caster wheels. New positive . : . 66 thd 
| reel adjustment and new ail- EXTRA 
steel welded deck. Powered ‘ of Cooper 


with 3.1 HP Briggs & Stration sa 
motor. Rubber tired Riding Exclusive 


Sulky (optional equipment). Features 
eature 


BUILT FOR THOSE WHO WANT THE BEST 





FOR '53 - BIGGEST SALES PROMOTION IN COOPER HISTORY 
OST ) AM ICA blower MERICAN 
Sunset Beilerllmes smerencts AMFRiCan Cloner ws PARK 








Ked Teg * 6} — flee 
Merchandising a 
Lips Cyclone Lawn Fence 


sells better because it looks better “‘ 








4 
n 
\ 
‘ 
‘ 
t 


ttractive ippearance ts ONLY One atures 


§> glance at a roll of Cyclone “ vy” Lawn But a t 
Fence and a custome! knows he s found the fence ol Cyclone | iwn bene It’s a tence that's made to 


ist to give Vvears of service tor a moderate initial 


that will add to the attractiveness of his property 
ne of cost With a litth ittention, the top-quanuty, gaivan- 
ng tabri Cy 


Even spacing of the mesh and the uniform cury 

picket tops produce i ymmetrical fabric that looks ized wire woven or welded into istro 

good wherever it's used, its strength and good looks vear after vear 
Both Wovel nad 

Fence ie ay ulable } 

a —— construction. And thi 
MAROWARE CLory CATCH-ALL BASKETS matching Gates, as well 

: ind Trellis 


hapa i i a ' : 
r lh st C yclone produ 


> —" —_= 4 Ss : ; a : 
“Red Tag” label, the svml 


‘am — [ ‘“ 8 Vee i} . \ ne yt 
an i a8 hae Hi rf ware products for more than 50 ) 
j oo Rae : . | 
INSECT WIRE SCREENING Demand for Cyclone Lawn 
4 aed ) © Ve veal 
4 


toward yyy 


stocks today 


CYCLONE FENCE DEPT. AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL CORPORATION 


WAUKEGAN. ILLINOIS SALES OFFICES COAST TO COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


U'S'S CYCLONE “e777 HARDWARE PRODUCTS 
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- alesmen AV - 
Five esi to help you GIVES YOU ALL THESE 
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»' 380%, paymouTy 
PLYMOUTH An. e WANILA ROPE 
as, ROPE | 


Day 





‘ 
: 
‘ 
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‘ 
‘ 
NM 
: 
7 
4 
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7 
, 


SAA 6S 68 ee ee 
SSL A 


- PLYMOUTH 
_ Paoouers 


The SalesMaker Displays, measures, The HandyPak Contains 13 attractively The SalesRak mplete with display and 
and cuts rope in any six sizes up to 1" diameter pockaged individual coils, in 5 and 100 dispensing rack as shown. Complete unit cor 
Designed for retailer whose volume justifies in- lengths Provides initial stock for the retailer s 16 spools (6 x Ye", 6 x %", 4 «x Yo") The 

ory in full or half coils. Rope may be fed who has a steady but small demand and wants 4" and %" sizes are « nected in units of 3 = 

basement, overhead, shelves, or floor to build volume in “impulse-buying” merchar ] spools. The 2" size is connected in units 
Nearly 4,000 retailers testify to increased dise Designed to fill the universal demand for of 2 x 100' spools. Rack holds 3 x “% ; } 
rope sales of 25 to 100% with this unit. Cost rope for household needs. Replacement ls and 2 x Y2" spools at one time. Se 
$17.50 net. (Counter model: $12.50 net.) available. Prices from your bber r prices 


re your jobber 


New Nylon Motor Starter Rope This 


replacement starter rope is just what owners 


Carton-Packed Coil Rope 
of air-cooled gasoline motors have needed for without the salesMaker, this 
years. It's handy, smart-looking and comes ina ws Crees 
counter display unit that makes it sell on sight 
At the suggested retail price of 49¢, it's making 
quick profits for hardware deolers from coast 


to coast 


Faster turnover... lower inventory... more profit... that’s the record of 
these star Plymouth salesmen. Put one or more of the team to work for. 
+ you. Used separately or together, they'll put action into your rope business. 


| PLYMOUTH CORDAGE COMPANY. PLYMOUTH, MA 


7 








no substitute 


for Opal! 


Herc’s a galvanized screening work of art! We exclusive . . the Multi-Strand edge that makes 


take the best full gauge steel wire, weave it Opal flatter, firmer, finer. You're right in line 


perfectly, and give it a beautiful weatherproof for bigger sales when you promote this line. . 


finish of electrolytic zinc. Then we add a terrific Opal, Aldura aluminum, Liberty Bronze. 


o Se. Se 
pee Prone” 


NEW YORK WIRE CLOTH 
COMPANY 


63 Park Street, New Canaan, Conn. 
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Youn best padlock bet = sais wou 


Price 


The SM7 assortment, including the rich-looking $16.93 
miniature showcase and + Retail valve $25.37 


Slaymaker’s FOUR BRASS BEAUTIES! 
39° seontap gene P 49° ape 


, Size across case 

stondard security. . 
: - 17/16 For standard security 
Size across case 15/16”. Double 
Double ward mechanism Solid 

rd h m r t h 
werd mecheniom. Herd, tovg cost brass with polished finish 
steel shackle. Two coined keys Hard, tough steel shackle. Two 


Packed in individual box; one ' Af coined keys. Packed in individ 
dozen in display carton. Wogt., . val box; one dozen in display 
1-1/2 Ibs. dozen. Key blank ’ carton. Wgt., 3 Ibs. dozen. Key 
K254. bionk K253 


PADLOCK No. 55 PADLOCK No. 75 


§9° "Super Tumbler’’ . 10 Here's the biggest, 
mechanism licks the - finest podlock of 
old bogey of inter- all! Super-Tum 

thanges! Padlock is solid cast bler” mechanism for one se 

bross with polished finish. Size ‘ curity. Solid cast brass, polished 

Shackle of ’ finish. Size across case 

1.15/16 Hard, tough steel 

shackle. Two coined keys. Each 


across case 1-1/2 
hard, tough steel. Two coined 
keys. Each padlock in individual 


padlock in individual box; 1/2 


box; 1 2 dozen in disploy carton. 
dozen in cisplay carton. Wgft., 


Wot., 4 Ibs. dozen. Key blonks 6 Ibs. dozen. Key blanks K230 
K230 and K230A ond K230A 


PADLOCK No. 78 PADLOCK No. 88 


Exclusive ""SUPER-TUMBLER'' MECHANISM 


This Slaymaker exclusive feature is on the two larger padlocks. It allows more than twice as many key 


changes as in ordinary disc-tumbler locks. Its secret ntirely new principle of tumbler contact! 


SAPOUASET FEDER: ny nvnber of eny of thew podicds con be expelied 


keyed alike. No additional charge for this service. All podlocks available with 10-inch 


chain attached, if desired 


YOU GET ALL THIS IN THE SM 7 assortment! 


The handsome Slaymaker miniature showcase 
13 each of padiocks No. 55 and No. 75 
7 each of padlocks No. 78 and No. 88 


Order two assortments—one for your counter, one for your window You pay 
nothing extra for the showcase! 


SLAYMAKER LOCK COMPANY 


SINCE 1888 - LANCASTER, PA., U.S.A 


7 
sm WORLD'S MOST COMPLETE LINE OF PADLOCKS 
MINIATURE Prnted in USA 


SHOWCASE 
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PENNSYLVANIA Lawn Mower Users Report 


Long Life, 
MILLION «& Good Service 


PENNSYLVANIA / 
ADS LIKE THIS® A PENNSYLVANIA 


DE LUXE, 21” 


January thru June 


@ Your customers will be reminded that 
PENNSYLVANIA power and hand mowers are 
the highest quality and the best buy for the 
years to come. Ads in these popular maga 
zines will tell your customers that experi 
enced and reliable dealers recommend 


Pennsylvania mowers with enthusiasm 


80.000 READERS | PENNSYLVANIA 
EXETER, 18” 


BETTER HOMES AND GARDENS 
3,597,000 READERS 


AMERICAN HOME 


2,950,000 READERS 


SUNSET They also like Pennsylvania's 


527,000 READERS ease of operation 


@ Yeu, PENNAYELVANIA power tip control of throttle an 


: vewers work like new for man ¢ Full tempered, double 
FLOWER GROWER many yeare They cut your grass iT) sarbon blades e Designs 
272,000 READERS mace lpatcarsgethd yy baat a tegen pan evga 
grow a beautiful lawn They rr juetment for eigt of 


quire only # minimum of abhor lrigle A Gel thao 
PATHFINDER sopviee and seeuen, That's chy. qiesneteiens 
expenenced and relhable dealers engine on t 
1,181,000 READERS “st Hand rehable deal 


commend Pennaylyvan mow 
—_— ; " aa How To Grow a Reautiful Lawn 


ere witl nthustasm . 
Pennsylvania hand o 


POWERFUL 7 KEY FEATURES beoe top quality ote. : 


Penneyivama makes two super er 
‘ ne 


PROMOTION lative power mowers the Cable. Bridgeport for 
De Luse and the 18° Exeter booklet. “How te ¢ “* a 


Hoth models offer easy finger : Heautiful Laws -» 
@ We help you tell your 
customers how good Pennsylvania Quality 


lLewn Mower Dealers Agree 
‘For Lasting Satisfaction none equals PENNSYLVANIA” 
Quelity Mowers Sipce 1877 


Mowers really are. We help you sell with 


WINDOW STREAMERS WALL POSTERS FEATURE 
TAGS PRODUCT POLDERS opfratinc 
MANUALS “HOW TO GROWA BEAUTIFUL 
LAWN" BOOKLET , EASY TO USE PRICE LISTS 
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ONCE AGAIN — 
DEFINITE PROOF THAT 


_ REVERE WARE 
isplays Increase Sales 


Tremendously! 


Storeowner Morton Greenbaum said: 


“Il knew that a window display of Revere 


Ware would boost my sales, but an increase 

of over 300% was far above my expectations. 
Am | pleased! | am going to do a Revere Ware window 

at least twice a year, and always keep the line 


Window display of Sprain Brook Housewares, Yonkers, N. Y., which 
increased weekly soles of Revere Ware over 300% above normal! 
Time after time we have reported that Revere Ware 
displays earn more sales and more profits per square 
foot of space— 

Here is another proof of that statement: 

The photograph shows a window display arranged 
by Sprain Brook Housewares, of Yonkers, N. Y. As a 
result of this display, the store had better than 300 
gain over usual weekly sales of Revere Ware. 


on display on my counter. | certainly 
advise all dealers to do the same.” 


Revere Ware does increase sales and profits. Handsome, 
most-wanted by women, tempting to the eye, well 
advertised in the national women’s magazines and on 
TV—take advantage of the great plus values in this 
magnificent line of Stainless Steel Copper-Clad Utensils. 
Keep Revere Ware on display where your customers 
can see it and they will buy it. Dealers everywhere find 


this is the way to faster sales and larger profits. 


Rome Manufacturing Company Division, Rome, N. Y 


Rome, New York « Clinton, Illinois « Riverside, California 


SEE REVERE'S **MEET THE PRESS'" 


ON NBC TELEVISION, SUNDAYS 
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EXCLUSIVE BY 


ERE 


One of America’s Fine Names 
in Insulated Products 


Ve URW et RRA eae os tt 


PATENT 
PENDING 


ontdbebes panaa +s 


PICNIC JUGS 
THAT MAY BE 
COMPLETELY 
TAKEN APART 
FOR 
CLEANING. 


the 1-GALLON 
the Ya-GALLON 


ALUMINUM, RUST-PROOF 


DeLure — 


PICNIC JUGS 


They'll make you money because they 
are proven winners! They have the 
quality, they have the features: alum 
inum outer shells absolutely rust 
proof; 1 and ') gallon capacities; glass 
liners, full size drinking cups...2 on 


) 


the l-gallon size, 1 on the 2-quart 
size. Genuine Fibergias insulation for 
highest efficiency. They sell by the thou 


sands. You'll be amazed at the price! 
KEEPS LIQUIDS 


SEE YOUR JOBBER HOT or COLD 


<g> W.W.FARIS-MFG..Co. 


2103 S$ HANLEY RDO © ST LOUIS 17, M0 





TELL YOUR CUSTOMERS 
They'll never have 
to PAINT 


ML T> 


h be 


TENSION tite 


ALUMINUM SCREENS 


aoe bad 
a _ po ~ - _so 





@ They never rust or stain... never 
need painting. 

@ Installed from inside in less than 
five minutes. No ladder needed. 

@ They cost less than wood-frame 
screens. 


@ Sizes for all double-hung wood 
windows. 


EXCLUSIVE GUIDE BAR 


Detaches to serve as a template for locating correct 





position for the top ond bottom screws. Returned to 
the screen, it becomes an adjustment bar, closing 


any space between screen and sil 


stock TENSION -tefe a 


RUDIGER- LANG CO. 


P. O. Box 468, Toccoa, Georgia 
f 2801 Eighth Street, Berkeley 10, Calif. 
* Trademark of Rud ger | 3 O- 
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THERE’S A Sunset LINE FOR EVERY KIND OF FISHING 
rm ae ? 
on 

for instance... 


SUNSET STREAM KING 


Most revolutionary fly line on the market. Mi- 
















nute wire threads in a nylon core make it actually 


heavier than silk fly lines. Smooth, oil honed 





finish, excellent for both wet and dry fly fishing. 
Double Tapers $9, Sharp 


Stream King will give your customers easier and Shooter Tapers $9, Shooting 
. ° . Heads $6, Levels $2 to $3.25 
smoother casts, with increased distance and accu- 


racy over all other fly lines. 


inique sealed center and braided 


‘nt finish give the angler a dry fly 


y line made. Higity.cgcommended for dry fly . 
» Tapers $7.50 


and bass bug fishing. iia. P Levels $1.75 to 08.75 
—— — —_ - v s 





e Ask Your Jobber Salesman for a Demonstrction 


SU SET LINE & TWINE CO. 


NX 300 Jefferson Street, Petaluma, Calif. 
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WHAT’S BOOSTING 


BOKER 
TREES BRAND 2 


Dependable Quality 
Generous Markups 
Reasonable Retail Prices 
Strong National Advertising 


Yes, sir, BOKER has its own 4-Point Plan! OUALITY so de- 
pendabl that the s 
sales of other Tree Brand Cutlery. MARKUPS that give you a 
“reason why” for pushing BOKER. PRICES that cut. sales 
resistance to a minimum. NATIONAL ADVERTISING in The 
Saturday Evening Post — 16.000.000 readers —that send ‘em to 
you “lookin’ and askin’ ” for BOKER Tree Brand 


ile of any one item paves the way for future 


WHAT A COMBINATION FOR PROFITS! 


ROKER 
TREE GID BRAND 


24,6 U T L E RY ue 


° 


SUBURBAN” JAGLEWARE SET 


Handsome tico 24-piece T 
Ger 4 + 


SCISSORS — SHEARS and 
EASY PINKERS 
ed to se , she , 
profit! Wide va 


CARVING SETS 


est selle ee st use hitch . 7 
knives shears . 
s gett handsome a se 
et 
slight difference f 
~ 
ox 
~ = 
~. 
ok the 
ty stec 4 p ‘ 
' 1 ) ile 


HOUSEHOLD 
UTILITY SETS 
“sist of aring 


POCKET 


cary > k . 

h et ‘ r , 
KNIVES shold fork. Handsome 

walnut se mokes 
and y neve 


ASK YOUR JOBBER TO SHOW YOU THE 
BOKER TREE BRAND LINE 


Catalogs Available on Request 


H. BOKER & CoO., 


Established 1837 


INC. 


101 Duane Street New York 7, N. Y. 
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Tapat«o 
leads ia Researel 


Research results in better products. That's why 
Tapatco, year after year, spends more time and money 
on research than any other manufacturer in its 
held. And that's one reason why dealers everywhere are finding 
Tapatco the fastest-selling, 1 
If you want the advantage 
ine safety products 


THE AMERICAN PAD & TEXTILE CO. 
GREENFIELD, OHIO 


- 
WOODSTOCK STYLE CUSHION DESIGN BOAT CUSHIONS RACING VEST SPORTSTER VEST 


Ta palo... You Can’t Buy Better to Save Your Life 
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SWAN RUBBER COMPANY + BUCYRUS, CHICO 


Over-the-Counter Selling Card 


Every hardware retail salesman should have one. Shows 
customer ata glance why Swan “time guaranteed hose 
is the best buy. Helps clinch the sale quickly they’ re 
FREE! Order yours today! 


Swan Sales Kits 


If you don’t have one — order 
one now and keep it on your 
Swan Merchandiser. Helps ex- 
plain Swan Hose construction 
Enables customer to sce what 


he's buying. 


a 








ie 


¥AMMER_ THOSE 


CTS 
CT: Ta-(-J) 1 


Swan Newspaper Ads 


Ask your Swan Jobber Salesman to show you samples 
of new Swan newspaper ads. Mats are free — order 
them by code number and have them on hand ready to 


run in your local newspaper. 


SWAN RUBBER CO. - Bucyrus, 
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Ready for the Best SWAN 
Hose Year Ever! 


a 


. gl aa oi - \ 
~~ < e " an _— 


. — 


“AMERW AN 


. — < 
Fill up your Swan <=* HOME Swan Garden Hose 
Merchandiser with Saw — is Nationally Ad- 
Swan Hose and Ci vertised! Cash in 
7 


place it where store by Tying in Your 


traffic is greatest! wre Local Sales Effort! 


The Swan Merchandiser is a sales 2 f Swan is investing thousands of 
man in itself! Put yours to work! , ' dollars in full color a 

Maybe you need two merchandis rhe _ the heart of the hose bi 

crs one tor the store one tor ; : son in these mass Consumer Mm i 
the sidewalk to catch street traf ‘ : ot uvines. Use all the local sales 
fic. They're only $9.50 F.O.B A e , / helps Swan offers here, AND 
Cleveland. Order through vour 4 — HAMMER THOSE SWAN 
Swan Jobber ; HOSE SALPS IN 1953! 


“IT 1S WITH A GOOD DEAL OF 
SATISFACTION THAT WE CONTINUE TO 
PROMOTE THE SALE OF SWAN 
HOSE” says R. D. Frye Hardware 
North Canton, Ohio 


For a number of years we have handled Swan Garden Hose through our supplier 
The Canton Hardware ( ompany, Canton, Ohio, and it ts with a good deal of pleas 
ure that we promot the sale of Swan Garden Hose to our customers 

We have compared variety, quality and price with a number of lines of garden 
hose, and we find in the Swan Rubber Company's line of garden hose a price to fit 
every purse, and a guarantee to the customer that is a guarantee. The Swan Hose 


Merchandiser is an easy way to display and sell the full line of Swan Garden Hose 


It is with a good deal of satisfaction that we continue to promote the sale of Swan 
Garden Hose 
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Going to bat for you 


harder than ever 


DIAMOND 


..-@ file for every purpose 


There is definitely no better file buy for your 
customers than BLACK DIAMOND brand... 
and therefore none that is better for you to offer 
them. We’re making that important fact known 
with the most impressive Black Diamond con- 
sumer-advertising campaign ever put before 
Southern file users. Readers are always urged 
to “get them from your hardwareman.” 


It’s your and your fellow dealers’ advertising 

... and here’s the 1953 picture: 

Ad-impressions 
number 
insertions ) 

7,517,000 
10,215,000 
2,799,000 
3,265,000 
39,000 
23,835,000 


(e 


Progressive Farmer (ex. Texas ed.) . 
Farm and Ranch & So. Agriculturist . 
Farm Journal (Southern ed.) . 
Country Gentleman (Southern ed.) 
Southern Lumberman . . . . . 


The Black Diamond brand is also mentioned in our ads 
in these other leading magazines: 
Approximate 


ad-impressions 
In the South 


6,457,000 
847,000 
687,000 

7,991,000 


The Saturday Evening Post . 
Popular Science 7a 
Popular Mechanics 


Virtually every community and every local hardware 
retailer benefits from this widespread coverage. Your 
part of the reward? Steady profits that come from stock- 
ing and displaying the Black Diamond file types best 
suited to your trading area. Your wholesaler can help 
you toward a wise selection. FREE CATALOG—write to 


NICHOLSON FILE CO., 23 Acorn St., Providence 1, R. 1. 
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How muchy morey. 
SHOULD your hf 
mS Cutlery Departivent 

Ve 


THIS NATION- WIDE SURVEY OF 
TOP STORES 
PROVIDES THE ANSWER 


The success of a Cutlery Department in a 
hardware store depends, to a great extent, on 
solid answers to questions like these: 

@ What original mark-up is necessary for largest 


gross profit? 


How big should a stock of cutlery be and how 


often should it turn? 
n independent research organization has recently 
A | | { | Z | 
What's the best location for a cutlery display? 
completed a comprehe nsive, personal intervicw 
Should cutlery be promoted to Men or to Women? survey for Robeson Cutlery Company among a 
group of outstandingly successful hardware re 
tailers from coast to coast. [his survey report 


pretty much makes up a “blueprint” of profitable 


cutlery Operation 


TO FIND OUT HOW TO SECURE A FREE 
COPY OF THIS REPORT, TURN THE PAGE 


ROBESON CUTLERY COMPANY, PERRY, N.Y. 





This Booklet 
is your Ticket 


If you could personally visit 50 cities from 


coast-to-coast and make a thorough investi- 


gation of the operating methods of the best Included are such vital subjects as: 


hardware store in each, you'd learn a lot, © How do good stores pick the cutlery 


wouldn't you? lines they feature? 


® How do cutlery profits compare with 


Robeson has made the trip for you—and 
other departments? 


learned from outstanding stores in each city 
What influence does Display have on 
how their owners have made their Cutlery 5 
cutlery volume: 

Departments very profitable. The “trip” was 

I | I Is there a best spot to locate the Cutlery 
a comprehensive personal-interview survey Department? 
with store proprietors and the revelations You can learn the answers to these and a 
dozen other questions—as stated by men 


they made of the “secrets” for cutlery-selling 
who are already running Cutlery Depart- 


success are offered you, free, in a 12-page 
pag ments at top volume — by investing in a 4 


book of facts. cent stamp to send us the coupon below 


MAIL COUPON 


Please send me a free copy of your new booklet, “Cutlery Selling Secrets.” Lunder 
stand that I am under no obligation of any kind in making this request FOR YOUR 


STORE F my) Copy 


ADDRESS 


ROBESON CUTLERY CO., PERRY, N. Y. 


CITY OR PLACE 


Signed 





Od et eet ea, Np a 


7 PROFIT-MAKING 2ucvs® 


~~ 
_ WHICH omdy ROBESON CUTLERY OFFERS You < 


LW PSNI 


Asa hardware retailer, your most sensible ittitude towards iny new ine oft 
merchandise is the question, “What's in it for me? 
Che Robeson cutlery line offers you seven definite advantages which will pay 


off in more sa/es and more profits. Research among successful stores proves 


(see the Opposite page) and your own quick reading of the following Robeson 


cutlery “pluses” will indicate why hardware stores by the hundreds are t 


on this makes-more-money line 


Robeson manufactures 

rwusehold cutlery, pocket knives, sports 

knives, scissors and gift sets. You buy every 
thing from one reliable source and promote one created brand acceptance from coas 


QUALITY brand name Ihree generations « 





INQUIRE 
ABOUT A 
FRANCHISE Stony 


Today... 
JUST WRITE TO ROBESON CUTLERY (0. PERRY, N. Y, 





 feceenee 
sit e 


Ways tO make aggre 
more money in ~ al 


Genuine Ruberoid Roll Roofing 


Made from long, wiry, springy fibers — all 
beaten and twisted and intertwined and bound 


the hard are together to insure tremendous durability 


business 6% 


ernie: 


Mineral-Surfaced 
Genuine Ruberoid Roll Roofing 


Liberally surfaced with firmly embedded, colorful 
mineral granules which give an attractive appear- 
ance and greater fire-resistance. 


by 


* 
[ ) Hor ’s the kev to greater sales 
] and profits in your roofing depart- 
: ~ ment. Feature all three of these vreat 
— money-makers. Ruberoid Roll Roof 


‘Sian, | _ ny “ beac ked oY wove ma 60 i ars’ 
experience in pleasing customers . 

3, ) since 1892 when Ruberoid produced 

ry the first prepared asphalt roofing 

ever made. And the original is still 

a the best. For vour free literature, 


Dubl-Coverage is to bo a fete - 00 Sth 
. . . Avenue, New OrkK of>, = 

Genuine Ruberoid Roll Roofing Ei ya ase aly tay Brae 

Provides a double thickness and 


double protection for roofs . 
virtually a built-up roof. 





Dallas Te Xas. or Mobile, Ala 


Color-Grained Asbestos-Cement Siding 
Dubl-Coverage Tite-On Shingles 
Stonewall Asbestos-Cement Board 


The RUBEROID Co. 


ASPHALT AND ASBESTOS BUILDING MATERIALS 
SOUTHERN HARDWARE for MARCH, 1953 


Cash In on The Greatest Advertis 
ing Program In the Business With 
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SwinG-A-Way 


AUTOMATIC 
CABINET CAN OPENER 


FAR AHEAD 
OF ALL 
OTHER 


Swing -A'Way 


OPENERS 


NEW! Handsome plastic cabinet con- 
ceals all working parts and 
) adds beauty to any kitchen. 


NEW! it’s automatic. Single action 
handle locks the can and re- 
moves the lid in one easy 
operation. 


Three popular color choices: 
Red, white or yellow to harm- 
onize with any kitchen. 


_ -_ 

Model 1709R-W-Y “eDeSDep 

With magnetic Lid-Lifter *G@. 99.5 
(1709RM-WM-YM) 


Screws to wall or fastens to tile, steel or glass with 
adhesive bracket. 


SWING-A-WAY MFG. CO. 
4100 Beck Ave., St. Louis 16, Mo. 





There’s Pride in Saying 


Uts a PFLUEGER’ 


For generations one of the finest things that an 
angler could say about his fishing reel was, 
“It’s a Pflueger.” His appreciation is greater today 


than ever before. 


Millions of Americans know—and prefer— 


Pamir etna Pflueger tackle. It can be depended upon for years 
The aristocrat of bait-casting é 
reels. Has caught | — 
winning muskies and bass than . . . . 
any other reel. Complete of faithful service. Long-time owners appreciate 
occ a luding Cub Handle 


the ease of obtaining repair parts, Pflueger’s 
factory repair service on reels, and the famous 


Pflueger no-time-limit guarantee. 


The name Pflueger in your store means more 


PFLUEGER SKILKAST profitable business for you. Ask your jobber. 


Easiest to cast. Mechanical 
thumber automatically stops 
spool, avoids backlashes. Helps 


ry yd ty al THE ENTERPRISE MFG. CO., AKRON, OHIO 


a few minutes time. $11 
88 years making fine fishing tackle 


soll 
PFLUEGER MEDALIST PFLUEGER OHIO TANTRUM MINNOW LASTWORD WOBBLER 
FLY-ROD REEL Dependable tavorite of New tail-kick action tantalizes Dives and darts like an 


Most caretully built single-action thousands of salt water fish into smashing strikes injured minnow. Choice of 
reel in America. Beautifully fishermen. Free spool. Star Several colors, 4 inches finishes and weights 
designed. Weight adjustable to Wheel Drag. Sturdy Phlueger long. $1.25 including extra heavy metal! 
exactly balance rod. Stainless construction, $11.95 (1°. oz.) with Blue Mullet 
steel line guard. $9.75 to $145.50 scale finish. 50c to 95« 


PFLUEGER REELS FOR EVERY FISHERMAN FROM $2.10 TO $35.00 


Pp F L U E C7 E R eon oe eee 2 en, oe ee 


(Pronounced "FLEW-GER") 
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REPUBLIC UPSON 
BOLTS AND NUTS 


Easy to assemble...easy to take apart — 
and maximum thread area in perfect con- 
tact to assure uniform, lasting grip. 


More than 20,000 types, sizes and shapes 
of Republic Upson Bolts and Nuts have 
been designed and engineered to give peak 
performance during and after assembly. 


Millions of these top-quality fasteners, 
in countless applications throughout the 
world, testify to their many advantages. 


REPUBLIC STEEL CORPORATION 


Bolt and Nut Division 
CLEVELAND 13, OHIO « GADSDEN, ALABAMA 
Export Department: Chrysler Bldg., New York 17, N.Y 


acc 
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“ZIG-ZAG” RULE fa 


No. 126 


Companion rule to No 
X226. Same high qual 
ity features except has 
No extension siide and 
is made with standard 
weight sticks. Not reg 
istered 


~~ 


\. 
i “ 


.- 
' 


. 
{ 


with... The FIRST 
a CI AYE 4.4 2D, 
RULE”’ 


The new 
STANLEY 


"100 
PLUS”’ 


NEVER BEFORE has the lasting perform 


ance of a folding rule been certified 


To create complete confidence in your 


customers . . . to build bigger rule sales for 
you Stanley now offers to register 
America’s most versatile extension rule 

the “100 Plus’’ No. X226 — for 


placement if defects in materials or 


free re 
work 
a period of 


manship are reported during 


three months. 


Registration is simple for the customer, 
and simple for you. The customer detaches 
the Registration Form which is on the 
packaging sleeve, has you sign it and then 
mails it to Stanley. He keeps the Certifi 


Backed By Strong National Advertising... 


Powerful Point-Of-Sale Promotion 


The complete story of the X226 is being 
told to your prospects through such leading 
national magazines as The Saturday 
Evening Post, The Carpenter, Popular 
Mechanics, Popular Science, Mechanix 
Illustrated, Homecraft and the Home 
Owner, Home Craftsmen. 

Eye-catching two-color window streamers, 
attractive envelope stuffers and unique 
counter displays are all yours for 
the asking. Start these 
sales-makers working for 
you right away. 


STANLEY 


} 


100" 


STANLEY TOOLS A 


New Britain, Connecticut 


cate. If a rule breaks in normal 


within 90 days, the cust: 


usage 
ymer writes a brief 
explanation and mails the rule with Certif 
We replace the without 


icate to us rule 


charge. 
No other 
customers, so much opportunity for profits 
to you. The Stanley “100 Plus” Four 
Way Extension Rule is a real thoroughbred, 
the on the market today. It can 
help your Stanley sales. It can help all 
of your sales 
Order a 


prestige-building rules from your 


rule offers so much to your 


finest 


supply of these fast-selling, 


whole- 


saler today. 


THE TOOL BOX OF THE WORLD 


[ STANLEY ] 


Reg. U.S. Pat. Off. 


HARDWARE © TOOLS © ELECTRIC TOOLS 
STEEL STRAPPING © STEEL 
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Are you cashing in on the 


spring fence-building season by 
selling PRESSURE-CREOSOTED wood posts? 





your NEIGH: 


“1 save on replacements 


fence posts.” 


tarm 
North Care 


















s located 
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J 4 4 Sandford 


on Route 
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We ve 
soted tence 
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nes & 
aad they re not only lon 
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own on labor # 
also cut dow fences we put up 
em™m 


pressure’ re 
least three 
posts we 


found tnat 
at 


last 
posts cher wood 


any © 
g wearing 
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will be 
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creoaoted posts 
















creosoted 
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Bors Witt TELL 














ve 


but ther use has 
Fro 


on pressure 


alls 


fence 


tned 


when many farmers are taking care 


HIS month 


ha their fence-building chores 


to put extra effort into your promotion of pressure- 


is a good time 


And, if you haven't 
been handling them, there's no better time to begin 
than right now 


creosoted wood fence posts 


Extensive advertising in major state and regional 
farm magazines during the fall and winter has made 
your farmer customers well aware of the savings 







that pressure-creosoted posts make possible. This 
month — just at the time they are most likely to buy 
farmers will be seeing more of this advertising, 





, 











based again on the experience of users in their 
own area. 
If you are now selling pressure-creosoted wood 
fence posts, step up your own promotion this month 
And, if you haven't been getting your share of this 
Mail the card 
below. We'll send complete information and a copy 
of our new guide, “‘Fences That Pay,”’ now being 
offered to farmers to assist them with their fencing. 


business, don't wait another day 
















ne ; : 
+ hey install pressure- weed ther? United States Steel is a major producer of } 
- gments—Farmers hr io meven times Creosote Oul used by many producers of pres 
of * 1. You save = = poco ted fence sure-creosoted jence posts When your sup i 
7 za pressu ve d and , . , : 
, tong as untreated poe recanted posts an me ann post plier tells you he uses l/°S’S Creosote Oil, j 
; one — Pressure asap to staple noe 
fo 2. You SAVE ON en vrert ond comer 10 AAP, you can be sure a quality preservative has | 
¥, 4 cane nonal ime ™* " 
3 4 smiform im mize » averd means vidi tee quickly and heen used 
7 : replacement you wn fence deter fence posts heels . 
nce — 1h , ure cream ted 
5. Vou SAVE OF FEN ciace. Hremmure ct 
. - @ repeat lew 
> pe ce thus expen ' : bee dealet ; is . 
i wnat is presserecressetiNG? fo MAIL THIS CARD TODAY—NO STAMP NEEDED! 
oH wood treating ne De x he “4 i. NG { ; { 
Ree Modern engineenné ery ao af 
wt) . ing prec ed amount ot tr the 
4 ¥ 4 measur Thos pre 
» ee < force * \ to wood posts tes ms 
i Pe sote On oe them from term n “se .¢ : . 
. ats — them . . 
be te ess protevary rot evs olente tle United States Steel Corporation, 
cm oe fung!. 3 Many of these p * 
7 an Vv a) = a . 
- Les far longet i omote Oil ow © Room 2810-V, 525 William Penn Place, 
s un ted States Stee . ° ° 
ib product of Unites STEEL Pittsburgh 30, Pennsylvania 
- <e ’ : 7 : - 
Seay 525 William Penn Wass © I'm interested in handling pressure-creosoted fence posts. Please 
a \ » - . . . ° ‘ 
7) 4 r-- ‘ . send me more information and put me in touch with pressure- 
: , siensity a : ; 
ter, Cf | Meited States Stor! fe treaters who produce this product. And include a copy of your new 


guide, “Fences That Pay.” 
Name 
Address 


City 





State 































Don't pass up this opportunity 
to build volume and profits in 


PRESSURE-CREOSOTED 
FENCE POSTS 





ee lal ad 





FIRST CLASS 
Permit No. 3117 
(SEC. 34.9 P.L &R) 

Pittsburgh, Pa. 














BUSINESS REPLY CARD 


No Postage Stomp Necessary if Mailed in the United States 











— POSTAGE WILL BE PAID BY — 


UNITED STATES STEEL 
Room 2810-V, 525 William Penn Place 
Pittsburgh 30, Pennsylvania 





Master’s 


yp feature 


Hardwa 


SPECIAL 


NO. 500 “MULTI-SPRING” 


All the advantages of powerful Master lamina 
ted protection at a bargain price. Strong multi 
spring warded security built into a husky 14%," 
laminated steel case. Heavily riveted. Self-lock 
ing swivel shackle. Cadmium rustproofed. Sixty 
key changes Two cold-rolled corrugated steel 
keys, nickel-plated and embossed. Individually 
pockaged, 6 to a sales-making display cartor 


Look for Master's sales pennant and newspaper 
mat, featuring these two fast-selling numbers, in 
your IRHA Hardware Week kit. And . . . look to the 
complete Master line for steady profits every week 
of the year! 


Make sales faster with 


WER OB EUITE S 
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Questions about Insurance? 


Ask oe, 
QUESTION {()\ BOX 


@. What property is excluded from 
coverage under a fire insurance policy 
unless specifically mentioned? 
A. Bullion, and Manuscripts. 


Q. Does a company issuing Work- 
men’s Compensation Insurance pay 
claims direct to the employee or the 
employer? What determines the 
amount? 

A. To the employee. The amount is 
determined by the provision of the 
state workmen’s compensation law 


One Accident Could Take 
Away Everything You Own 


Minimum auto liability insurance limits are $5,000 $10,000 for bodily 
injury, $5,000 for property damage. The inadequacy of these minimum 
limits is quite widely recognized. Juries have been handing down personal 
injury verdicts for from $50,000 to $150,000 for a good many years, and they 


are rising along with other costs. 


HOW TO MEET BIG JUDGEMENTS? 


What does the man who is faced with a $50,000 judgment and has only 
$5,000 liability protection do? In many cases he is obliged to sell everything 


he owns 


home, business, and any other property. In addition, the accident 


may take away his right to drive an automobile. 


When Kansas City firemen were called in the early morning hours to the scene 
of this devastation, they didn’t know what had happened. “The only thing we 
could see beneath the rubble was a red glow from a small opening,’ said District 
Fire Chief E. M. Grass. “It turned out to be the tail light of a car."’ This night 
picture shows firemen on the scene shortly after their arrival. The driver apparent 
ly dozed at the wheel. His car hopped the curb, plunged into the building and 
brought down this thunderous shower of bricks, beams and timber. Miraculously 


the driver was not seriously injured 


Dawn lights the grim scene in the second photo, as some of the debris was re 
moved revealing more of the car. Alleged property damage to the building was 
$20,000, to the drug store $6,000, to the dector’s office and equipment $3,500, and 
to the electric sign on top $300.00. Unfortunately, the driver had thought that 


$5,000 property damage was enough on his liability insurance. It would have cost 
probably no more than $10 more to have been adequately insured 


GOVERNMENT RELATIONS 

Today’s businessman beset by fast 
changing problems, can use all the 
expert help he can get. Information 
on government legislation, and on 
latest bureau and departmental reg 
ulations governing materials, prices, 


Biiatd Meleel 


wages, etc. are supplied him by his 
trade association. In addition, his 
association keeps a watchful eye on 
new legislation and guards the deal 
er’s interest. Association member- 
ship doesn’t cost much when you 
consider its many benefits. 





(IMPLEMENT and HARDWARE INSURANCE COMPANY *%& OWATONNA, MINNESOTA 


28: 


INADEQUATE PROTECTION 
NOT A MATTER OF COST 


Auto Liability limits can be in 
creased for bodily injury to $100,000 
$300,000, and for property damage 
to $100,000, for about ten dollars 
additional premium. Obviously, in 
adequate protection is usually a mat 
ter of lack of information, or of neg- 
lect, rather than cost 


HOW ABOUT YOU? 


You probably have liability in- 
surance on your car, but have you 
enough? If you would like the help of 
an experienced insurance man, don’t 
hesitate to call upon your nearest 
Friendly Federated man. If he isn’t 
listed in the yellow pages of your 
classified telephone directory, drop 
a card to Federated Mutual, Owa- 
tonna, Minnesota. 








“ARE YOU FULLY COVERED?” 











A Bad Brake 


but who's fully covered? We 
hope you are, in case you are liable 
If you aren't sure see your friendly 
Federated man 
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Why keep your paint sales under wraps when 
washable, one-coat Flatlux can put you out in front 
and keep you there. Geared to your customer's 
needs and formulated to return: top profits all 
year long, Flatlux will make your paint department 
produce as never before. And believe us, you'll 
feel the tremendous sales pull of wonderful 
Flatlux in a hurry. Go Flatlux today! 


r ee Fr ae’ Pe 
/ a f / ’ | 
























THE PATTERSON-SARGENT COMPANY 
1325 East 38th Street 
Cleveland 14, Ohic 


sales the very first month 


I'd be interested in proof of how Flatlux ¢ 


NAME 


ADDRE 





Cancer 
strikes 
lin 5 


Your gifts to the American Cancer Socicty 
help guard those you love, 

Your dollars support research in a hun 
dred laboratories and universities ... spread 
life-saving information ... ease pam and 
suffering ... provide facilities for treatment 
and care of cancer patients. 

It isa sobering fact that cancer may strike 
anyone tomorrow: strike back today with a 
gift to the American Cancer Society. You 
may mail it, simply addressed CANCER, 


c/o your local post office. 


American Cancer Society 
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Tie-in ... cash-in on £7527” great April-May 


| Fromcotion |! 


package of sales-making display and advertising 


Starting with Hardware Week—April 17-25th— 
and continuing all through May, the way is clear 
for you to sell more COSCO Stools than ever before 
—and more easily! In The Saturday Evening 
Post for April 18th and Ladies’ Home Journal 
and Good Housekeeping for May, powerful, color- 
ful, full-page advertisements will be pre-selling the 
COSCO “‘sit down”’ idea—and the famous COSCO 
Stool line—to more than 12 million homemakers. 
When your customers answer the COSCO call, be 
ready! Check your stocks—plan your tie-in NOW. 


Order the models you need and the power-packed 


\ — _ 
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material shown above. Package includes reprint of 
full-page consumer advertisement, easel-backed re 
prints, product photos (on request), radio scripts, 
copy suggestions and special ad mat for direct tie-in 
with national ad. It’s all free! And remember, when 
you set up your tie-in displays: “The more you 
show—the more sales grow.”’ 

Stock the complete COSCO line and sell it solidly 
all through April and May 
HAMILTON MANUFACTURING CORPORATION 

COLUMBUS, INDIANA 


AVAILABLE NEXT MONTH! The “COSCO Merchandiser” —new, 
space-saving super display stand—the most effective and flexi 
ble ever, at a price you'll jike!l Ask your COSCO distributor 


Metal Household 


Furniture 





WILMINGTON, DELAWARE 


’ 


L-O-F AGAIN GETS NOD 
IN BLINDFOLD TEST 


CHARLES J. NOONAN, 
OF NOONAN BROS. HARDWARE, 
says: “With Brand ‘D’ 
I got a smoother, sharper cut 
without any effort at all.” 


Mr. Noonan cut four unidentified brands of single- 


streneth window elass and instantly named Brand “D” 


easiest to cut. Brand “D” was L:Ovl 
It’s easier to cut L°Ovk window elass into big pieces 
little pieces; angled and curved pieces. You can even cut 
off thin strips close to the edge with a light stroke 
L.-O-F window elass cuts casier because it is annealed 
more slowly, more patiently. Phat make 


it's a sater buy for your Customer too 


t leas Arittle. So 


Try it yourself! 


Practically every man who's taken this test ha 


picked L:OvF, no matter whether he cut it first 


last, or in between the other brands Try it and 


vou ll see why vou have fewer mad ¢ 


Call your nearest L°Ovk Distribut 


local businessmen are listed unde 


vellow pages ol phone books in m 
cites throughout the country. And 
free booklet For Greater Profit 
(;lass’’. 

Write Libbey Owens: Pore 


| Nicholas Building, Tole 


on | 
| 
l 
| 
| 
| 
| 
waste and more profit, with L-Ovl 
l 
I 
| 
| 
| 
l 
| 
a 


r 
| 
| 
l 
| 
| 
| 
| 
| 
l 
| 
l 
| 
| 
| 
| 
I 
| 
| 


LIBBEY-OWENS-FORD the easy-to-cut WINDOW GLASS 
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Your TOOL SALES will ZOOM with a 


PROTO TOOL MERCHANDISER 
from KING HARDWARE COMPANY! 


It's the SELF-SERVICE TOOL DISPLAY that BUILDS BIG VOLUME 
with LOW INVESTMENT! 


Mr. George Abercrombie, 
owner and manager of Aber- 
crombie's Hardware and Appii- 
ance store, 2308 Cascade 
Road, Atlanta, Georgia, talks 
to one of his many customers 
who have found the Proto Tool 
Merchandiser a simple and easy 
way to select what they want in 
Proto Tools. Mr. Abercrombie 
says, ‘My tool volume has 
jumped amazingly since | in- 
stalled Proto Merchandiser. 
Customers more often buy two 
or three tools instead of the one 
they usually buy when the tools 
are hidden away in bins. It's a 
wonderful simplification of self- 
service in tools!" 





SEE YOUR KING HARDWARE SALESMAN FOR DETAILS 
ON HOW TO GET YOUR PROTO TOOL MERCHANDISER 


KING HARDWARE COMPANY 


490 MARIETTA ST. ATLANTA, GA. 
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CLINTON 
HARDWARE 


CLOTH 
Mets 


hundred and one uses 


Hardware Cloth is manufactured and sold 
under the brand name CALWICO in the West. 


V Vox utility range makes itself to eye-catching display be- 


Clinton Hardware Cloth a year’ cause it’s supplied in attractive 
‘round, steady-selling item. Comes _ steel-banded rolls of 100 feet. 
in all standard widths and meshes; For additional information write 


unrolls flat foreasy handling. Lends’ or phone our nearest sales office. 


THE COLORADO FUEL AND IRON CORPORATION — Denver, Colorado 
THE CALIFORNIA WIRE CLOTH CORPORATION - Oakland, California 
WICKWIRE SPENCER SIEEL DIVISION — Atlanta * Boston * Bulfale * Chicago 
“Detroit * New York * Philadelphia 


ie oe 


WICKWIRE 


HARDWARE PRODUCTS 
Cl 


PRODUCTS OF WICKWIRE SPENCER STEEL DIVISION 


THE COLORADO FUEL AND IRON CORPORATION 
te) 
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© They ant South Bend 
Salt, Water Tackle for 
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Smart anglers know that South Bend gives 


them that extra measure of thrill-packed action 


= eH as - — 


that only fine tackle provides. Here are rods 


built through experience—lures that are 





proven fish-getters—and lines unsurpassed. It's 


the tackle you can sell with confidence 





See your jobber nou 


U 
i 
i 
Lf 








FISH DECEIVER”® Line DEPENDABLE’ Nylon Line 
mouflaved ton g trol I squidding, trolling 
Won't swell. Casts 
s OR Ib. tests u 


$1.10 uy rds $1.15 up. 


: ir ee 


3015 6369 


FISH-GETTERS 
3015 Like No. 300] 


piece up with 21 detachab > TARPON SPECIAL 
itt. Length 6’ 9". $19.75 43 Trav shallow wit 
6369 Light salt water 
E. weights spinning rod. Fixed reel sé 


thcation 5 


California-type butt. 11 guides. Length Handl , a, H oO 
forward grip Roller top to 1 oz. lures. $24.95 i Re 4 $3.50 


t 


guides. Daval seat. $45. Also 3869 Joe Bates, Jr. spi SALT WATER BASS-ORENO 


n 4,6 and 9 oz. weights rod. Medium sale water acti 


heavy ty n 15-1 handk piece 


r 4 zay lart ind live 
3001 * ? ) » Dos od rece »” witl ( tit a wed ti ve OT anny pecies 
’ ? ; les. For t 5 Z : We z. Ne }—$1.25 
res. $39.50 . 


NEW TRADE CATALOG 
ows all South Bend tackle. Includes net bait fiy 


he Tite OP2Gg Gp 





SOUTH BEND BAIT CO. 900 High St., South Bend 23, Indiene 








HERE IT IS / 


FAIRBANKS-MORSE 
i 5 - TT 


“ 


ASS / ATINDER 
SENSATIONAL 


f a 


ROTARY POWER MOWER! 
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BACKED BY / 


PROMOTIONAL PUSH! 


Fairbanks-Morse offers you 1953's biggest oppor- 
tunity to make money with mowers. You will have 


the advantage of 

¢ A complete line—a mower for every need 
Priced to compete with all quality lines 
National advertising in popular magazines 
Workable cooperative local advertising program 
Sales literature—line folders, stuffers, cards, etc 
Free mat service: Radio spot announcements 
Sales training slide film to train your salesmen 


The undeniable influence of the name Fairbanks- 
Morse—known for 123 years as the name of 
dependable quality and fair dealing. 
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24” self-propelled, 
6 blade rotary power 
mower $226.50 


Single bar 20” 
manually propelled 
rotary power mower 


Single bar 18” (( 


manually propelled \ 
rotary electric mower A 


$57.50 


Reel-type power 
mower, 18° — 
$109.15 
and 21”—$123.75 


Also available: 24” self-propelled, high- 

wheel rotary mower for use in swampy 

ground. The 24-inch, manually propelled 

mower is available also with 12-blade disc 
All prices F.0.B Factory 


Fairbanks, Morse & Co., Chicago 5, Ill 

We are interested in full details of Fairbanks 
Morse profitable mower dealership. Send your 
man soon 

Your name and title 


Firm name 


Address 





Your Hardware Week Special 
Here it is— 
931-R2 FT774te Master 
Today’s Best Buy in Gym Sets 



































for FEATURES 
you want I 


...at a PRICE you want... 
set the SF 7ite Waster 931-R2 


SEE it... COMPARE it... and you'll BUY it! 


WE ARE COOPERATING 4c ee 


“i Aptrey | Sold through Wholesalers Exclusively 
J - "OMe Ownee x 
HARDWARE WEEK! (iisseree) Write for Free Colorful Catalogue 
































CONSOLIDATED METAL PRODUCTS COMPANY 
424 E. PEARL STREET - CINCINNATI 2, OHIO 


SOUTHERN HARDWARE for MARCH, 1953 





4 
ceuliie WM 


HARDWARE 
EER SSS: AE 


Hardware and Allied Lines --Farm Operating Equipment 


Vol. 122 March, 1953 No. 3 


T. W. McALLISTER, Managing Director 
RALPH E. KIRBY, Editor 

SADA N. WILLIAMS, Assistant Editor 

BARON CREAGER, Southwestern Editor 


1805 National City Bldg, Dallas, Texas 


O. A. SHARPLESS Cc. E. SMITH J. A. MOODY 
Business Manager Asst. Bus. Manager Production Manager 


——————————————_—_—_—_—_—__==s—— 
CONTENTS 


Business Trends .... 

Price of Survival 

Hardware Industry News 

Wholesaler News 

Hobby Supplies 

Renting Power Mowers 

You Must Know Your Lines 

Promoting Seasonal Goods 

Free Repair Service 

Asphalt Roofing 

Building a Profitable Gift Department 
Texas Convention 

Oklahoma Convention 

Tri-State Convention 

New Products & Sales Promotion Material 


FARM EQUIPMENT SECTION 


Field Demonstrations 
Dairy Equipment 
Planned Salesmanship 
Big Inventory—Big Sales 


Business Representat 


E. L. Rogers, 209 Madison Avs New York, N. ¥.. Phone: Murr 
Hill 2.4959; J. 17 ANDREWS, 333 N. Michigan Bivwd Chicago 
Ill, Phone: CE-6-4131 A. Be Sarre, 620 Caxton Bldg... Cleve 

land 15, Ohio, Phone Cherry 1-7252 J. DD. Parsons, 23 Borde 

St Cohasset, Mass., Phon« ‘ol 4.0712 W. C. RUTLAND 
P. ©. Box 102, Gastonia, N. C., Phone: 799 L. B. CHAPPELL, 6500 
entre ivd Los Angeles 48, Calif Phone Webster 39241 

FHOKGE IsHERWOOD, 413 Alexander Ave Drexel Hill, Pa., Phone 

Clearbrook 94536 


insset 


Published Monthly by 


W. R. C. SMITH PUBLISHING COMPANY 


16 EK. Crawford St Dalton, Georgia, and Atlanta, Georgia 


Editorial and Erecutive Offices 


806 Peachtree St., N. E., Atlanta 5. Georgia 


Publishers Aleo of 
SOUTHERN BUILDING 
SOUTHERN Fower & INDUSTRY 

AUTOMOTIVE JOURNAL 


TEXTILE INDUSTRIES Sveriies 
ELECTRICAL Soutu 


SouTHERN 


Executive Vice President 


Rooke, President; KR. P. Smira, 
y. MCALLISTER, First Vice-President ; E. W. O'Brien, Vice- 
Smitnu, Vice-President; O. A 

A. F. Ropserts, Secretary 


Publishing Co 


President A EK Cc 
SHARPLESS, Treasurer ; 


Copyright 1953. WO Ro Smith itlanta, Ga 


SOUTHERN HARDWARE for MARCH, 1953 





SPEEDY SPRAYER 890 


Diaphragms efirmm y pn 


tons. Ya hip. mot livers 2 cw 
ft. of clean, « iw at 30-4 
ibs. pressure. Never needs oiling 


W ith gur wail $32 50 


SPEEDY SPRAYER 444 


No job too big! 4 « 
‘ean ifree aw « 
pressure 2 hp 
engine. With gun 
seto $59.50 


PAINT 


TARE 770 MOBILE SPRAYER 950 


Removable wheels ond handle 


bh Reta 
$19.95 aie tor, retail $89. 5 
9.95 


W ith gun, less me 


Holds 3 gallons 

Carried of ng ideal Avtomotic Tank sprayer for 

m lodder th home or commercial we Stee! 

10° of end pam tonk with Yy hp. compressor 
! 








W. K. BROWN CORPORATION 
Normandy Ave., Chicago 35, lil. 
Specialists in Portable Sprayers for Over 30 Yeors 


39 





Business Activity Continues 
Strong in Year's First Quarter 


ENDING of and 


business 


WITH THE 
controls 


price 
wage generally 
is taking a new lease on life, and 
every indication that the 
climate will improve 
with the lessening of 
interference 
Factory production 
In mid-February 
appliances 


there | 
busine 
further 
government 
continues 
output of 
othe: 
added 
activity 
the line 
appliance 
expect a 


high 
and 
good lent 


automobile 
consume! 
strength to business 
Production all along 
generally is firm and 
producers, particularly, 
sizable sales gain during 1953 

One the optimism ts 
the favorable state of inventories 
and the introduction of relatively 
new products such as home freez- 
ers, dryers and air-conditioners 

That business may decline to a 
somewhat lower plateau in 1954 
has almost come to be expected 
in many quarters, but no one 
looks for a real depression in the 
modern Economists speak 
of a “readjustment.” 

There are present signs 
that may indicate that business 
may “readjust” to a lower level 
The building industry is finding 
that the boom is about over. Resi- 
harder to sell and 
resisting high 


cause ofl 


sense 


some 


dences are 
customers 
prices 

Of all segments of the economy 
the farmer is running into the 
most trouble. Net farm income is 
down with the result that farm 
areas will note first that the boom 
has passed its peak. Prices re- 
ceived from farm products in mid- 
February were 15 percent below 
the same month of 1951. Price sup- 
however, for cotton, corn 
will not allow a much 
And support of 
well as tobacco, 


are 


ports, 
and wheat 
further decline 
these crops as 
rice and peanuts is assured until 
1955 at 90 percent of parity 
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though losing ome 
income, still hold a 


cial position when compared wit! 


Farmer 


trong finan 


any pre-wal tandard 


° 


Personal Income 
At High Level. . 


INCOME in 
rate of 


Novembe! 


$276 


PERSONAI 
Wa at an annual 
billion, according to the Depart 
Commerce. For the first 


1952, per 


ment of 
11 months of 
come Wa at an 
$2672 billion, 5% percent 
the month of 1951 


. 


Installment Debt 
Continues to Rise 


onal in 
annual rate of 
above 


ame 


INCOMES 


AS CONSUMER con 
tinued to expand expenditures for 
durable goods increased 12 per 
cent in the fourth quarter of 1952 
credit financed a part 


consumption out 


Consume! 
of the rise in 


particularly for automobiles 


lays 


and 


othe: 


durable 


goods 


Credit outstanding rose another 
1.2 billion dollars 


a total 


the end of 
earlier. In 


a Veal 


outstanding 


of 24.0 


1952 


600 million dollars 


ind charg 


billion 
16 percent above 
stallment 
increased 
ove! 


e account 


in December to 


dollars at 


credit 
more than 
the month 
outstanding 


ncereased approximate ih 209 Mil 


1 


on doll 


il 


° 


Net Farm Income Up 
Slightly in 1952 .... 


YEAR- 
operato! 
for 1952 

lightly 


in October 
was practically 
but was 15 


1951, 


END Ff 

realized me 
at 14.3 billion 
from the 


Net 


the record high of 


lars in 


Gross 


estimated at 


Was one 
the 
duction 
two 


lars, 


previous 
expenses 
percent to 
and net 


1947 
farm income in 


37.3 
percent 
yeal 


rIMATES 


income in 
the 


higher 


rose 
23.0 
income 


put farm 
t income 


dollar ip 


figure published 


1952 
Same a in 


percent below 


16.8 billion dol 


1952, now 
dollars 
than in 
However, pro 
more than 
billion dol 


billion 


remained 


practically unchanged 


Cash 


receipts 


from 


farm mar 


(Continued on page 98) 





change 
in sales 
Dec. 1952 

from 


Geographic 
Division 


Dex Nov 
1951 1952 


Dex 
1951 


in inventories 
Dec 


change 
1952 
from 


Nov 
1952 


Stocks-Sales 
Ratio 





U. S. Total 
Sales +14 +11 


Hardware: 


South 
Atlantic 


East South 
Central 


West South 
Central + 23 
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Wholesale Hardware Sales and Inventories 


(From U. S. Dept 
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ressed Up for Sales 


mum 
jIVIUN Roller Skates’ 


New, Colorful Package 
with Eye- and Buy-Appeal 


rnererereenereeeeee 


| 


Hurry and 


IAG EPA - | Dress Up your 


MAROWARE COMPANY counters, shelves and 


EWEGIEY Roller Skates | windows with 


are dressed with a cad 
i 


definite place to go —- right into the waiting Wiue 
hands of your customers. Place this colorful (red-white- 
, Roller Skates’ 
blue-yellow box) on your shelf and, presto! you’ve an eye-stopping 
; i ' striking package 
advertisement — a point-of-sale producer. —and watch your sales 
and profits zoom 
with the “right dress!" 





Union Roller Skates are a terrific product 
to handle. For roller skates are staple — never 
deteriorate. You're not bothered with new xe eek k& kee ee aR 
models; worried over trade-ins. Yes — year 
after year, you sell Union Roller Skates to the 


younger generation. 


Terrington, Connecticut . 
Little Kids love 


Since 1826 U, ,° 
e . 
Merrily they roll along { _ fp ~~ 


ct keyless skate for 


peace 

Gt . ’ are the pert 

on hahaa No. 5 $ _ the Sports Prand small fry learning ‘to roll Heel 

You'll win every time selling scealiees ind toe plates scientifically de 

Union Roller Skates with oscillat- Millions Demand ' igned to.fit children’s shoes. High 
back and strong red leather heel 

UNION HARDWARE CO BRISTOL # TON IN 

ions plus the famous self-con RAIN.BEAU PRODUCTS CO ind toe straps insure firm grip 

JOSEPH T. WOOD CO 


ing trucks with live rubber cush 


tained, double ball bearing wheels ind safe skating 
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must develop a strong 
stable America as the 


rice of Survival in a 


By A. LEE M. WIGGINS 


Chairman, Atlantic Coast Line Railroad Co. 


— AFTER President Eisenhower returned 
\/from Korea, a taxi driver in New York assured me 
with apparent satisfaction that everything was going 
to work out all right. Many observers agree that fol 
lowing the election there was a remarkable change ir 
pubiic attitude toward our domestic and interna 
tional difficulties, and a greater confidence that our 
problems were on the way to being solved 

Public support of a new approach to our problem 
national and international, under new leadership 
was a most heartening development of the recent 
election. New hopes were raised and faith strength 
ened that we will be able to preserve and multipiy 
freedom in a world that is threatened by enslave 
ment and human degradation, without the catas 
trophe of an atomic wat 

However, any complacency about present condi 
tions and the prospects ahead constitutes a most 
Cangerous attitude for the future well being and 
safety of this nation and for the preservation of fre¢ 
dom among men. The facts are that the further along 
we get in the struggle between freedom and com 
rounism, the more difficult becomes the task of pre 
venting the spread of communism and the further 
away the time schedule for effective results reaches 
into the future. In the meantime, the possibility of an 
all-out war, starting accidentally in one of the many 
powder kegs around the world or by design of the 


communist is a comtinuing and ever present threat 


Ae Easy Way 


For the past two decades, we have sought the easy 
way out of our national difficulties. We have tried to 
f:nd pleasant and comfortable answers to our prob- 


REPRINTS up to five will bo furnished without charge 
Larger quantities will be supplied at cust, 3c each 
W. R, C. SMITH PUBLISHING COMPANY 
806 Peachtree St., N.E., Atlante 5, Ge 


artificial 
price raising, legislative wage raising, the multiplica 
tion of dollars, the redistribution of wealth through 


lems through the use of government deficit 


taxation and inflation, government guarantees and 


the 


subsidies, easy money policies that encouraged 
creation of debt, and many other substitute for 
‘crifice and hard work 
Most of these things were done in the name 
ocial progre and reform. It was a pleasant one wa 
treet. We were headed toward what appeared to be 
Utopia when World War II brought the threat of 


fascist domination of the free world 
Tragic Mistakes 


We mobilized our resources and leadership and at 
tempted to purge the world of the virus of fascism 
which we thought at the time was the only serious 
trreat to freedom. In this we were tragicallh 
tv» ken. We were led to extend a friend] hand to a 
war ally who has now become a greater ! te 
freedom than Germany ever was. This former all 
has now embarked on a program to conquer and en 
lave the entire world by means of aggression at 
subversion 

The tragedy is that some of the spread of com 
munism should have been accelerated on the wing 
ot what was considered liberalism. Subversive el 
ments were found in high places in our own govern 
ment, hiding under the protective cloak of pseudo 
liberalism and social reform. Even men of sincere 
good will were completely deceived 

Leaders in America and throughout the 
ceuld not believe the ghostly spectre of what they 
feared. Appeasement and compromise seemed at the 
time to be the only policies that would avoid a con 
flict which might engulf civilization. We were literal 
ly taken for a ride—leaders of state and common 
citizens alike—in this country and throughout the 


world 


world 

The free nations liquidated the greatest military 
machine on earth at the end of World War II, while 
communist nations multiplied their military power 
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Danger-Filled World 


NO. 4 of a series on problems 
of business and government 


Too late we discovered that the military might of tion that has erupted with increasi: ury through 
augmented by subversion out the world, We are witnessin; r struggle 


communist agere ion 
threatened the world. Too late we discovered that among fiercely antagonistic gro in many nations 
there is no compromise between freedom and slavery millions of people in revolt, seeking a new and bette! 
between truth and lies, between God and materialism way of life. World-wide communication, particularly 
And so, today, we find this nation in the role of rudio, continuously reveals to the most isolated con 
leadership perately eeking to multiply the munitic throughout the world achievements and 
srength of free peopk throughout the world in f; ol at j ire people everywhere to a new 
order to save as much as possible of what is left from ‘ or a better ankind on the march 
the communists and to meet successfully what ma ny unknown 
be civilization’s greatest struggle to preserve freedom The disillusioned peoples of many nations are ripe 
World-Wide Revolution painted allurement of communism. Discontent 
economic and social status and racial preju 
Only now are we beginning to discover the full ovide the ferment in which communism 
import ol » social, political and economic revolu ' ’ Government based on oppression and 
the multitudes and power and privileg 


are disintegrating throughout the world 


A More Positive Approach 


objective was to prevent the furthe 
peoples and nations by the communi 
action in Korea, Fo 
beings 
economic and military 


trated 





MR WIGGINS, one of the South's most successful business execu 
tives, has had a notable career also as a banker and a newspaper 
publisher. Here are just a few of his many and varied business con 
nections: Chairman of the Board. Atlantic Coast Line. Louisville 
and Nashville, and affiliated railroad companies: president and 
chairman, Atlantic Coast Line Co president Trust Company of 
South Carolina; president, Hartsville (S. C.) Publishing Co.; direc 
tor, American Te!sphone & Telegraph Co. He is a past president of 
the American Bankers Association, Southern Retail Merchants Con 
ference, South Carolina Press Association, and many similar organ 
izations. He has served as treasurer of the American Nationa! 
Red Cross, member of the Federal Reserve System's Advisory Coun 
cil, and Under Secretary of the U. S. Tre asury 
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pelicy has failed in some countries because of ou 


ineptness and a question as to our motives 

Whatever the success or failure of these initial ef 
forts, we should re-examine and re-appraise them 
We should now move to a more positive approach 1n 
which our efforts will be attuned to the aspiration 
end needs of particular countries. Our motives should 
be clearly revealed as being primarily to help people 
viho want to preserve the freedom they have and ar 
trying to achieve a more productive and more satis- 
fying social, economic and political order under free 
dom. 

Another objective has been to further mobilize and 
multiply the military and economic strength of free 
peoples so as to prevent the communists from over 
running other parts of Europe and Asia as well as to 
form the base or which military success can be 
achieved if the communists resort to war. Here again 
our approach should become more positive, our ob 
jectives clearer and our motives defined in terms of 
preserving freedom and multiplying the opportuni 
ties for a better life for the peoples of cooperating 
nations 

Our task is to convince the rest of the world that 
our motives are to promote freedom for all as well a 
to preserve it for ourselves 

Until now, our objectives and methods have been 
lergely of an emergency nature. We have adopted 
temporary expedients. We now face the tragic 
necessity of living dangerously in a danger-filled 
world for the foreseeable future. The greatest peril 
of all would be a complacent feeling that the situation 
will work out all right. We need to sustain courage 
of a high order in the presence of uncertainty as to 
the plans of the Kremlin. 

We would like to find an easy and comfortable 
way out of this threat to our way of life and to the 
society of free men. We would like to pull the cove 
up over our eyes and blot out the ghastly prospect, 
but it is there, a reality and not a bloody nightmare 


Harsh Realities 


Three unpleasant realities confront us: (1) that 
the communists have brought under their domination 
and control a large part of the world and are now 
aitempting the conquest of the entire world; (2) that 
this country is cast in the role of world leadership 
the exercise of which may determine whether an all 
out military war may be prevented or, if it come 
may be won; and (3) that the clash and struggle of 
freedom vs. communism will go on and on for the 
indefinite future. 

Recognizing the necessity for making long-rang: 
plans in the exercise of this leadership, part of ou 
present task is to evaluate our own internal strength 
and weakness and prepare for the long pull. We 
should recognize that a large part of the financial 
and economic burden of this conflict has fallen on 
the United States and that the health of our economy 
has a profound effect throughout the world 

The success or failure of governments in many 
countries to remain free from communist domination 
will depend not only on our direct help but in some 
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measure upon the financial stability of this country 
and our avoidance of inflation or deflation. Worid 
progre and stability at the present time are mort 
closely tied to the integrity of the American dollar 


than ever before. 


Areas of Weakness 


Evidences of financial and economic strength in 
this nation are well recognized, but our weakness« 
huve been obscured by the rapid developments of the 
past two decades. There are several areas of economic 
weakness, actual or potential, that have developed 
in recent years which require examination and 
evaluation and where positive national policy and 
action are needed. Attention is directed to five of 


trese areas: 
Inflation - Deflation 


(1) In certain segments of the economy, inflation 
ince 1940 has confiscated a substantial part of ou! 

wealth, During this period, the cost per unit of pro 
duction has increased nearly 100%, while the physical 
volume of goods and services has increased only two- 
thirds as much. A dollar at the present time will buy 
only what 53¢ of the same dollar would have bought 
iit 1940. The full impact of the destruction of part of 
our dollar wealth by inflation is yet to be felt in our 
economy. 

While some increase in the dollar supply has been 
necessary to serve increased production, the exce 
sive increase has resulted in the wasting away of 
nearly half of the value of the dollar within a twelve 
year period. However, any precipitate decline from 
the present plateau of prices and wages through de 
flation would be disastrous. On the other hand, fur 
tner inflation would be explosive. 

We are caught at a point where reasonable stabili 
tv with a minimum movement either way appeal! 
tu be the only hope of avoiding disaster. Whether w: 
have the capacity, as well as the political and moral 
courage, to steer the economy on a reasonably even 
keel between inflation and deflation becomes the 
number one question in domestic, as well as in world 
economic affairs. Required are sound fiscal and tax 
policies, proper monetary and credit control and 
judicious management of the public debt, all backed 
by a determined administrative and legislative 
policy of government. 


Controlling The Budget 


(2) We find ourselves with a government debt un 
paralleled in amount and proportions and a federal 
budget around the $80 billion level and not balanced 
with revenue. Taxes of all kinds absorb some 30 
of total national income. We appear to be stretching 
to the limit the capacity of our economy to service 
government. We have been able to withstand thi 
burden in part through the confiscation of part of ou: 
dollar wealth and through eating up some of the “fat 
previously accumulated. 

Further government expenditures are projected 
near the current rate. How long and to what extent 
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The Red Head 
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Bitten 


will satisfy your 


customers and 
promote your fee, \ 
store as the place be \ 
to go for the finest cd ' 
quality and 
best values . . . . 
\ A Bargain for Fishermen—A Traffic Builder for Dealers 
\ Here at last is a fishitg vest every fisherman can afford! The “LUCKY 7" 
fishing vest has the most essential features to attract the mass market of 
It's RED HEAD quality 


The “EUCKY 7" 


| 
men who could never afford. a fishing vest before 
Water Repellent Poplin 


| 
/ throughout in rich, Pine Green 
ill make new customers for you by bringing fishermen into your store that 
and yet the features and quality are so terrific 


prices stopped before 
that even your best fishermen will want it! You've got to see this new RED 


HEAD vest to believe it! 
New Red Head Creels...for Fast Action Over Your Counter 
These new RED HEAD canvas creels are tone Waterproof Duck construction spell 
specially designed to fit in every fisher customer satisfaction. Again RED HEAD 
gives you merchandise that builds up your 


man's budget everything about them 
sings a song of profits for RED HEAD store's reputation for top values at price 
that roll up store traffic. To be first in your 


dealers . price, utility, quality enhanced ‘ 
by Sea Mist Green and Forest Green two- market, /ead with the RED HEAD line 
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“BIG CHINOOK" 





mi) tele) 4] ae “RAINBOW” 


4300 West Belmont Avenues Chicago 41, Illinois 











our domestic economy can stand such a drain with 
out producing dangerous cracks remains to be seen 
We can avoid this danger by bringing the budget 
down to manageable proportions and at the same 
time meeting defense needs and maintaining a stabk 
economy, Such a program is believed by competent 
students to be possible if vigorously pursued by lead- 
ers in government and properly supported by the 
public. 


Threats to Corporations 


(3) Part of the accumulated “fat” of our economy) 
is being consumed through a capital levy on our pro 
ductive machine, a combined product of inflation and 
the tax structure. Depreciation charges on productive 
plant and equipment provide only one-third to one 
half of the reserves required to replace such facilities 
The remaining part of the cost of such replacement 
constitutes, under our tax laws, a capital levy. Such 
replacement must be provided by new capital or bor 
rowed dollars or out of earned net income. 

Net income in the case of corporations is income 
that is left after paying Federal income taxes of 52% 
to 82°. Many corporations that show a net incom« 
after taxes would show little, if any, net income if the 
full dollar replacement costs of depreciation of plant 
and equipment were charged as an expense. In addi 
tion, this unrealistic and inflated net income of co: 
porations after taxes becomes subject to a graduated 
income tax when distributed to individual share 
owners 

The net result is that share owners in many co! 
porations receive little, if any, economic net gain 
from their investments in common stocks. The in 
centive to corporate share ownership is becoming 
weaker and, in time, the corporate form of enter- 
prise will begin to disintegrate unless there are 
changes in our tax laws. The corporate form of busi 
ness is the foundation of the private enterprise sys 
tem. The alternative is nationalization 


Social-Economic Programs 


(4) Within the past two decades, this country ha 
embarked on many programs with social-economic 
objectives, the full impact of which cannot be 
measured as yet. Some of these programs are socially 
desirable and represent human progress. Others fit 
into the pattern of state socialism. 

Subsidies and payments by government unde: 
some of the programs have no sound economic basis 
and represent a financial drain on the taxpayer with- 
out a compensatory public benefit. As illustration 
a large part of the billions of dollars of tax money 
that has been spent in the name of improved water 
ways and the development of electric energy, repre 
sents a perversion of sound economic theory for the 
benefit of favored groups and to the hurt of others. 

The increasing heavy drain on the Federal Treasury 
from social-economic outlays at a time when 
budgetary needs strain the financial capacity of 
Government requires a re-examination and re-evalu 
ation of them in terms of costs to the taxpayer as 


46 


compared with resulting public benefit Political 
courage of a high order will be required to reduce o1 
discontinue many of these programs. Some of them 
are political dynamite 


Industrial Warfare 


(5) As we strive to find answers in our quest fot 
world peace, we should also attempt to discover a 
substitute for labor-management wars that imper1! 
the national welfare. A strike or lockout is a form of 
economic war. Use of force to resolve economic 1 
sues seldom yields a fair and just result. As labo 
nanagement relations in this country reach ma 
turity, there will come a measure of our capacity 
and intelligence to find in reason and justice a sub 
titute for economic warfare 

The giants on both sides in such contests have at 
their mercy the welfare of the American people and 
coner or later will come a test in which the rights of 
ell of the people must be recognized as supreme ove 
the rights and power of any economic group. Eco 
nomic warfare can destroy the foundations of the 
private enterprise system and democratic govern 
ment. Ways of peace must be found to replace the 
losses and hardships of industrial warfare 


Conclusions 


I would say, in conclusion, that the hour for tem 
porary expediency in our national life has passed 
We should now look beyond the horizon. Our peri | 
great and danger may be nearer and greater than we 
think. We must develop our full strength, military 
and economic and also moral and spiritual. We should 
gird ourselves not only with military might but with 


the courage to act on the basis of moral convictions 


that spring from spiritual resources, We _ should 


promptly eliminate any serious weaknesses in ou! 
national life, actual or potential 

Our new President brought a timely challenge t 
American leadership when he said shortly before 
Christmas 1952: “It is my conviction that the great 
struggle of our times is one of spirit. It is a struggle 
for the hearts and souls of men 
the beliefs, the convictions, the very innermost sou! 


it is a contest for 


of the human being.” 





No. 5 of this series 
Let's Bring Government Back Hon 
By Allan Shivers 
will appear in the April issu 


Reprints of previous articles in the series are available 
“How Much Government Shall We Hire?” 
by Laurence F. Lee 
“Freedom Demands a Solvent America 
by Senator Harry F. Byrd 
“Opportunities for Tax Reduction 
by John W. Hanes 
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THERE’S MORE SELLING 








ina oucdice TINA = 


Worcester has a wonderful reputation for pre- 
cision quality and performance that goes back 
more than half a century. That's a lot of mower- 
making experience! And today’s Worcester 
power mowers are the finest ever made! 


Your customers instantly recognize this Wor- 
cester quality. They've heard about it for years, 
they can see it in your display model —and they 
read about it in their favorite magazines. This 
Spring, interesting Worcester ads appear in the 
following big-circulation publications: Satur- 
day Evening Post, Better Homes and Gardens, 


House Beautiful, House & Garden, Sunset, 
Popular Mechanics, Mechanix Illustrated, Pop- 
ular Science, Country Gentleman, Farm Jour- 
nal, Home Garden Guide, Flower Grower and 
Popular Gardening. 


The design, the engineering, the famous name, 
the advertising —they all make it easy for you 
to sell Worcester! This Spring, profit from this 
popular line. Today...ask our nearest whole- 
sale distributor for your copy of the colorfully 
illustrated detailed catalog of Worcester power 
and hand mowers. 
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tHE Yonder 
COMPLETE LINE 
4 POWER MOWERS 


21” Worcester SHEAR MASTER* 
Model 900 (reel type) 

18” Worcester POWER MASTER* 
Model 750 (reel type) 

20” Worcester ROTOR MASTER* 
Model 810 (rotary) 

18” Worcester DYNA MASTER 
Model 700 (electric, reel) 


4 HAND MOWERS 


16” and 18” Worcester SHEAR* 
Model 600 
16” and 18” Worcester MASTER* 
Model 550 
16” Worcester WILSHIRE 
Model 450 
16” and 14” Worcester WINDSOR* 
Model 350 
Models 900 and 750 available with retriev- 
able starter at slight additional cost, 
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WORCESTER LAWN MOWER COMPANY 
Division of Savage Arms Corporation * Chicopee Falls, Mass., t 
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S.A. 





Allington Promoted by 
Colorado Fuel & Iron . 


H. C. ALLINGTON has_ been 
elected vice president in charge of 
ales of the Eastern Division of 
The Colorado Fuel & Iron Corp., 
with headquarters in New York 
City. He will supervise sales of all 


H. C. Allington 


products manufactured by Colo- 
rado Fuel & Iron and its sub- 
sidiaries, including the recently ac- 
quired John A. Roebling’s Sons 
Corp. 

Mr. Allington has been general 
manager of sales of the Wickwire 
Spencer Steel Division of Colorado 
Fuel & Iron since 1947. Before 
joining this firm as a sales execu- 
tive in 1943, he served as eastern 
district manager of the Sharpsville 
Boiler Works, then as sales man 
ager of the Oil Products Division 
of American Machine & Metals. 


° 


Stanley Works Holds 
Sales Conference . . 


SALES representatives from all 
territories in the United States 
and Canada, and members of the 
sales and export department of 
The Stanley Works hardware 
division attended a 3-day sales 
conference, January 5-7, at the 


48 


home office in New Britain, Conn 
It was the first general sales con 
ference in five years and was 
called to introduce several new 
lines of hardware and new mer- 
chandising programs 

George P. Merrill, general sales 
manager, and Carl S. Bauman and 
Curtis W. Christ, assistant general] 
sales managers, presided at the 
meetings 


° 


Amann Appointed to 
Managerial Post . . 


A. CHARLES AMANN has been ap- 
pointed sales manager of the In- 
dustrial Products Division of the 
Independent Lock Co. and the 
Lockwood Hardware Mfg. Co.. 
both of Fitchburg, Mass 

In his new position, Mr. Amann 
will direct sales of all products 
manufactured by both companies 
His appointment crystallizes the 
plans of the two companies to con- 
solidate their industrial sales pro 
grams under a single, separate 
division. Mr. Amann will make his 
headquarters at the general of- 
fices in Fitchburg. 

Before joining Independent Lock 
Co.. Mr. Amann served as general 
sales manager of the Stamford, 
Conn. and Salem, Va. divisions of 
the Yale & Towne Mfg. Co., and 


A. Charles Amann 


as vice president in charge of 
sales and advertising for the 
Illinois Lock Co, 

e 


Anderson Resigns Nat'l. 
Lock Advertising Post . 


LEE ANDERSON recently resigned 
as assistant advertising manager 
of the National Lock Co., Rock 
ford, Ill., to accept the position as 
general sales manager of the 
Yoder Manufacturing Co., Little 
Rock, Ark. 

Mr. Anderson joined the Nation 
al Lock organization in 1940, spent 
from 1944 to 1946 in the U. S 
Army, and then returned to the 
former company in 1946 


Stanley Works sales representatives attend sales conference 
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U-S°S Dealers: Use these 


Tree advertising mare 


to help boost your sales 


mi 
‘an Fence lasts § 
Why American * 
eag...c008 so little per Y° 


eS . 
ee F- 











uU-S S Ameri an 


made with features B 


i . 1 
a designed to give 


extra cele’ “ BY ERY TEST 
shape axtt , rust- r 
co 


— 


s, amen CAN 
=. 


cat 


, ( carrics on an exten- 
sive adve rtising program ont idio 
and in leading farm magazines on 
behalf of American Fence, Tenne- 
seal V-Drain Roofing, American 
Barbed Wire and other U-S-S 
Steel Products sold in your store 

You can tie in your own lon al 
newspaper advertising with the 
T.C.L. program . and step up 
your sales by using advertise 
ments like these shown here. Mats 


or clectrotypes ol advertise ments 


to withstand ¥ 
rexsiO®”—s3 SP 
t necurate BARBED WIRE on all the U-S-S Steel Products 
you sell are available in a variety 
of sizes free of charge. They are 
shown in T.C.I's Advertising Mat 


Book which will be sent to you 


wel, PROVES ITS REAL VALUE 


He 


free on request. Send for it today 
Then you can tie in your Spring 
and Summer advertising program 
M 1 ours to lead customers for 
I S'S Steel Products to your 


store, 


U-S-S American Fence in 
use than any other brand ‘om 


Be 


TENNESSEE COAL & IRON DIVISION, UNITED STATES STEEL CORPORATION - GENERAL OFFICES: FAIRIIELD, ALABAMA 
DISTRICT OFFICES: CHARLOTTE + FAIRFIELD - HOUSTON - JACKSONVILLE - MEMPHIS - NEW ORLEANS ~ TULSA 





U°S°S AMERICAN FENCE 
U°S°S TENNESEAL V-Drain ROOFING 
UNITED STATES STEEA 
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INDUSTRY NEWS 


(Continued from page 48) 


W. G. Rector Elevated 
to True Temper Post . 


W. G. REcTOR was elected execu- 
tive vice president of True Temper 
Corp. in January. Manager of True 
Temper’s largest plant at Charle 
ton, West Virginia, for the past 
four year he started with the 
of it 


corporation a manage! 


W. G. Rector 


Evansville, Indiana, Works in 
1943, after several years of ex- 
perience in mail order merchan- 
dising, advertising and retail sales 
at Montgomery Ward. 

Mr. Rector, 37, is the son of W 
W. Rector, president of True 
Temper. 


. 


Wood Announces Purchase 
of Iwan Bros., Inc. ...... 


THE Woop SHOVEL & Tool Co., 
Piqua, Ohio, announces the pur 
chase of Iwan Bros., Inc., South 
Bend, Indiana. The purchase by 
Wood includes all physical assets 
and production facilities, including 
patents, trade names and trade 
rights of the Iwan firm. The Wood 
Shovel & Tool Co. has manufac 
tured shovels, spades and scoop 
for over 50 years, while Iwan has 
manufactured Iwan hardware 
specialties for 75 years 

The management of Wood pa: 
ticularly emphasizes that genuine 
Iwan augers and diggers will not 
lose their trade mark identity, due 
to this change in ownership. These 


50 


inder the 
original Iwan brands with estab 
lished markings as heretofore 
The Wood Shovel Tool Co 
will manufacture in it Piqua 


tools will be furnished 


plant, all of the items formerly 
furnished by Iwan that do not du 
plicate Wood's own curre! 

duction. These 
production at the Piqua plant and 
hipments will be en 
Iwan distributors be 


Iwan tool are mn 


no delay in 
countered 
come a part of the servicing o1 
ganization of The Wood Shovel ¢ 
Tool Co 


os 


Stanley Tools Announces 
Staff Changes....... 


C,. K. FREEDELL, general 
manager of Stanley Tool 
sritain, Conn.. 
lowing changes in personnel 

Girard H. Story. assistant get 
eral sales manager, and Bart J 
Grogan, sales representative, have 
retired from active service. M: 
Story, who will be 70 in April, ha 
been in the hardware business for 
52 vears, 50 of them with Stanley 
Tools, where he started as an of 
fice boy in 1900. Mr. Grogan ha 
served with Stanley Tools for 42 
years 

Charles L. Lohmeyer has been 
appointed assistant general sale 
manager, succeeding Mr. Story. He 
joined Stanley Tools in 1933 in th« 
production department and two 
vears later was transferred to the 
sales department. In 1938 he be 
came a junior salesman and, afte: 


announces the 


Charles L. Lohmeyer 


erving two and a half years in the 
Armed Service returned to take 
over the Los Angele 
1947. In 1950 he wa 
istant sales manager of Stanley 
Tools and has been located in the 
home office in New Britain 
that time 

Frank W aCKSton who on 
September 1 952 wi iven the 
territory of Mi 
Oklahoma and will now 
cover Memphis, Tennessee, in ad- 
dition to the above mentioned 
tate Mr. Blackston joined Stan- 
ley in 1951 and following his fac 
work did 


territor 
appointed a 


Louisiana 


rKansa 


tory training and sale 


missionary selling in the southern 


tates, 


Embury Retiring from 
Lantern Industry .... 


THE EmbBury Manufacturing Co 
Wal aw N Y 
busine after 44 year in the 
lantern industry. The long-term 
decline in the domestic market for 


retiring from 


lanterns and an accelerated falling 
off in the ex 


main reasol To! 


port trade were the 
this vear-end ac 
tion 

The company was founded in 
1908 in Rochester, New York, by 
William C. Embury. Mr. Embury 
moved the ympany to Warsaw in 
1911, re 
new, mode! 
by the War 
and a 
ulacturin 
purcha c COl 


In 1930 the 
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MODERN WAY TO 


Package a Handwane Stire | 


with the streamlined lay 


out has a definite edge over old-fashior 


one of these 
ied rhiguie DON \V« r| ke off the top 


competition thy lower 


For today’s busy customer d ! 


MMmanas CO 


reading right 


ene e. The store that’s arranged to help nt and 


him find what he wants quickly and easily n the boxes 
with merchandise neatly displayed, will get ng for up 
his business. He hasn't time to hunt for 

wanted items or wait for a clerk to fumble ment of RB&W 
igh a drawet and rivets 


ipsicle down” package hel that build 


s the convenie: ella top 


ev are one 


For fasteners that mo 


con plete RBAW qu ality 


108 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


RBaw RUSSELL, BURDSALL & WARD BOLT AND NUT COMPANY 


Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill, Los Angeles, Calif. Additional sales offices 


THE COMPLETE at: Philadelphia, Pittsburgh, Detroit, Chicago, Dallas, San Francisco. Soles agents at: Portland, Seattle 


QUALITY LINE 


Available at Leading Wholesale Hardware Distributors from Coast to Coast 
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INDUSTRY 


the manufacturing equipment of 
the Defiance Lantern & Stamping 
Corp. of Rochester, N. Y., a firm 
that had been organized by W. C 
Embury in 1900 

The property and equipment 
will be taken over by the R. E 
Dietz Co. of Syracuse. There has 
been no announcement concerning 
the Dietz plans for the immediate 
future 


o 


Berger Appoints Riley 
To Southwest Post... 


APPOINTMENT of Frank A. Riley 
Jr., of Dallas as district sales 
representative for the new Re- 
public Steel Kitchen line is an 
nounced by Berger Mfg. Division 
Republic Steel Corp., Canton, Ohio 


Frank A. Riley 


Mr. Riley will organize dis 
tributorships in Texas, Oklahoma, 
Arkansas and portions of Tennes 
see, Kansas and Louisiana for the 
Berger Manufacturing Division in 
the first ore-to-store project of a 
major steel producer. For the past 
18 years he was with the sale 
force of the General Electric Com 
pany, first as a salesman and more 
recently as a district representa 
tive in Texas, Oklahoma and 
Arkansas. With several other dis 
trict representatives, Mr. Riley re 
cently took part in an intensive 
sales training program at the Can 
ton plant of the Berger Division 
where the new steel kitchens are 
fabricated. 
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NEWS 


Charles K. Nichols 


Stanley Appoints Nichols 
Magic Door Div. Manager 


THE APPOINTMENT of Charles K 
Nichols as sales manager of the 
Magic Door Division has been an- 
nounced by Henry V. Pelton, vice 
president of the hardware division, 
The Stanley Works, New Britain 
Conn 

Mr. Nichols has been sales pro- 
motion manager of the Magic Door 
Division since joining Stanley in 
February, 1952. He was formerly 
ale manager of the Reflectal 
Corp., now a division of Borg 


Warner Corp 


Colorado Fuel Completes 
Purchase of Roebling... . 
THE COLORADO Fuel & Iron Corp 


has completed the acquisition of 
the plants, inventories and busi 


s<t 7?4ru 


(Continued from page 52) 


ness of John A. Roebling’s Sons 
Co., Trenton, N. J. The Roebling 
properties will be operated by 
John A. Roeblings’ Sons Corp., a 
newly-formed and wholly-owned 
Colorado Fuel & Iron subsidiary 
At a meeting of the board of 
directors of the new Roebling 
Corp., held in Trenton, Charles 
Allen, Jr. was named chairman of 
the board; A. F. Franz was named 
president; Charles Roebling Tyson 
executive vice president. The pres- 
ent eleven members of the Colora 
do Fuel & Iron Corp. board of di 
rectors were elected to the Roeb- 
ling corp. board of directors, in ad 
dition to Mr. Tyson. Mr. Franz is 
president of Colorado Fuel & Iron 
and Mr. Tyson served as president 
of the Roebling concern from 1944 
until! its acquisition by Colorado 


Fuel & Iron 
° 


Lowe Bros. Conducts 
Sales Conference ... 


OverR 125 district sale execu- 
tives salesmen division and 
branch manage! of The Lowe 
Brothe) Co Dayton Ohio, a 
embled for a 3-day 
ference recently. The 
lacquer and varnish, and 


sales con 
group toured 
the firm's 
paint factories, noting the reseat 
program, quality control and 
methods of production 
manufacture of the 
paint product Advertising 
and an active ales program 


1953 were introduced at the meet- 


empl 


In the 


‘ ' 
iO! 


ing 


‘ . 
(Continued on page 90) 


Branch managers attend Lowe Bros. sales conference 
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Open Door 
to Protits 


in a Buyer's Market Yy ii 


For 53 years, buyers have demanded 


the perforn ance, rugyed depend ; - & 
ability, exclusive feature Ss, ccCOnOmMY, 
Mode! L..16 ‘and 18° Zephyr 16 


ervice and parts availability of 


'— 
| fj 


if 


Potary Pow er or } 
Hand Prope!led j 


Models 


- Vogue 16" and 18" Lork 18 
— ] 


Arlington 16” 


LAWN MOWERS 
aa 


w From sales 


mere s in kecliy 
lions of satistied user 
World's Best Lawn 


Write tor the 


THE ECLIPSE LAWN MOWER CO. 


5703 Railroad Street Prophetstown, Illinois 
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is more than a word 
with 
South Bend Croquet 


A substantial retail markup can mean 
lo South Bend dealers this 


a profit 
greater profits be- 


markup produces 
cause itis multiplied by quicker easier 
wale " Phere ure 7 big reasetiis why 


Seuth Bend Croquet sales come easy: 
1. Deliveries 
ulacturer 


2. Popular price Meet 


allowanes 


The largest croquet man- 
hips progiptl 


family budget 


3. Profit margin tiv retail markups 
make South Bend sales worthwhile, 

4. (ua ity Rock om apole knurled balls, 
knurled mallet head crew-in han 
dle Colorful, pr retical rach 

5. ( omnpele te line 12 
family purse 

6. Cruiarantes 
and balls avaimst defect 

7. Nationally Advertised 


aece ple cl line 


models for every 
Replacement of mallets 


\ known and 


Df 
Or 





Write for 1953 catalog and name 
of nearest jobber 


SALES REPRESENTATIVES 


Fast~Julius Levenson, 7 Fast 17th Se.N.Y, 
South Louis Williams & Co., ted National 
Bank Bldg... Nashville, Tean 
Midwest-South Bead Toy Mtg... So. Bend, lad 
Calif. & VW Anderson Sales Company, 
740 W. 10th Place, Los Angeles 15, Calif 
Denver & Pac. NW Leo Scherrer, 2840 W 
94rd St., Seatth Wash 
Export Athliated Exporters, Inc., 
44th Sereet, New York City 


10 East 


SOUTH BEND TOY MFG. COMPANY 
Dept. SH3, South Bend 23, Ind 


SOUTH BEND 





Cooguet- 





WHOLESALER NEWS 





Morrow-Thomas Names 
Two New Directors . . 


TWO NEW MEMBERS of the board 
if directors of the Morrow-Thom- 
a Hardware Co. of Amarillo 
Texas, nave been installed as a re 
ult of action taken last Jan. 19 

The new directors are Jerome 
Stocking and Don Cate 

In addition to being elected to 
the dir Stocking was ad 
vanced to the position of vice 


ctorate, 


manager and 
ecretary of the 


president and sale 
Cat was made 
firm 

There are no changes in othe 
officers of the firm. C. W. Hill of 
Abilens president 
and Paul 
post of vice president and general 


continus as 
Meador remains in hi 


manage! 


* 


Announces Formation 
of The McDonough Co. 


FORMAI 

been mad formation of 
The McDonough Co manufac 
turers’ agent headquart 

in Jacksonville, Fla. The company 
ucceeded, on January 1, 1953, the 
W. Bert McDonough Ci Ine 
which under the direction of W 
sjert McDonough, had 


ANNOUNCEMENT na 


of the 


with 


erved a 


manufacturer agent 
Southeast for more th 
Mr. McDonough passed awa) 
denly in August, 1952 
Partne! in the new company 
are Willard Ihlefeld, Bert Powell 
and Jib Threlkeld Mi Ihlefeld 
travel out of Jacksonville Mi 
Powell makes his headquarters in 
Richmond, Va., and Mr. Threlkeld 
located in Birmingham, Ala 
According to the announcement 
will operate with the 
‘ 


onnel, with the main of 


an 


the company 
ame pel 
fice located, as formerly. at 1201 
San Marco Boulevard 
ville 7, Fla. The companys will cc 
tinue to handle the same lin 


Jac Kson 


¢ 


Lenk Appoints McAvoy 
Southern Representative 


The C. J. McAvoy Company, 
1321 Southern Barksdale, Memphi 
6, Tennessee, has been appointed 
ales representative for Tenness« 
Alabama and Mississippi by The 
Lenk Manufacturing soston 
15, Ma 

Mi McAvoy will call on the 
hardware trade W 


‘ 


the complete line of 


wholesale 


oldering iror 
fluxe 


(Continued o7 


electric 


o'dering 


Partners in The McDonough Co., manufacturers’ agents with headquarters 
in Jacksonville, Fia., are, left to right: Willard thiefeld, Bert Powell, and Jib 
Threlkeld. The new company is successor to the W. Bert McDonough Co., Inc. 
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Ogee and Half-Round, 


smooth or stipple- 
embossed. 


4“ 


© Rustproof — at far less 
cost than any other 
rustproof gutters! 


® Need no painting 
permanently beautiful; 
cannot cause stain! 


®@ No soldering — custo 


mers pick ‘em up, put 


' I l ! 
em up themselves 


sTOcK TH 


Reynolds 
insulation 


High eff 
t 


of 250 sq 


ESE OTHER PROF 


Aluminum R 


ciency plus , 
5 
yarrier at low co 


The Glamor Gutters with 


that Quick-Sell Gleam! 


NOLDS | déHime ALUMINUM 
TTERS AND DOWNSPOUTS 


Watch that "I buy” gleam light upin a homeowner's eye 


when he sees these gutters...cither in your full-length 


1T- MAKERS eee 


eflective 


pe rfect vap* . 
Rol! 


f., 25”. 33’ 


and 36” w ide 


Reynolds Litetin 
minum Nails 


ore 
times © many 
pound 
id fibreboard ke 
an 


AWM IMUM 


FLASHING 
———- 


«te 
ee =f} 
eene 


In aor bo 


Reynolds 


e Alu- 


ystproof 


three 
ning Nearly ™ 
nails per 


xes 


Lifetime Alu: 
minum Flashing D's 
of ten 18 
makes this 
lling take- 
Iso in rolls 


sles carton 
by 4’ sheets 
a quick- -se 
home item. A 
and flat sheet. 


stock or in the handsome sample-section display (check 


coupon for details on this). They're a take-home deal 


he can put ‘em up himself. That means quick turn 


over, fast profits. Remember, it rains everywhere...the 


gutter market is big. Stock Reynolds Lifetime Gutters 


. Show ‘em.. 


watch them sell! Mail the coupon, 


Reynolds Metals Company, Building Products Divi 


sion, Louisville 1, Ky 


Mail This Coupon 


potttccco----------- 


Reynolds Metals Company, 2026 So. Ninth St 
Louisville 1, Kentucky 


Please send me f formati« 
GUTTERS AND DOWNSPOUTS 
REFLECTIVE INSULATION 

NAME 

COMPANY NAME 


ADDRESS 


bo eee mee ee eee eee 


' 
' 
' 
' 
' 
' 
' 
! 
' 
4 


Lweeseesensecececeee 


REYNOLDS ALUMINUM 


SEE “MISTER PEEPERS,” tory 
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A SURE SIGN 
OF PROFITS 
FOR YOU... 


_and satisfaction 


for your customers! THIS ADVERTISING 
WILL HELP YOU SELL 


_ ; , ‘ , Dixistret Fence is advertised regularly 
Phe Dixisreer sign on every roll of this famous fence in these Southern farm publications 
: : ; with a total cireulation of 1,399,688. 
means a fair and reasonable profit to you and lasting : 
’ ' Progressive Farmer 
Florida Grower 
Southern Livestock Journal 
Witl le f a T Dixie. it will Georgia Farm Bureau News 
ith cattle farming increasing all over Dixie. it wi Florida Cattleman 
pay you to make your store headquarters for Dixisteet South Caretine Farmer 
,s . Tennessee Farm Bureau News 


Fence, Barbed Wire and Staples. 


satisfaction for your customer. 


See your wholesaler or write us today for full infor- ‘ \ 


» % 
ot seh WEWS aw \ 


mation on the complete DintsTeeL Fence line. >cane BIR 





i HEVNESSEE PAR 
SELL THE FENCE THAT HAS ALL FIVE FEATURES! oe 


Genuine Copper-Bearing steel wire, rust 
resisting through and through 
Crack-proof zinc armor for further pro rrocressive Farmer 
tection from devastating rust 

Four-wrop, hinge-joint construction keeps 
stay wires from slipping 

Tension curves in line wires allow for 
expansion and contraction 

Full-size wires, accurately and correctly 
spaced, to provide uniformity 





ATLANTIC STEEL COMPANY “ATLANTA, GEORGIA 
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Scuthern 
HARDWARE 


Bobby German, left, explains the 
operation of a new rotoplane to 
a youthful customer 


HOBBY 


SUPPLIES— for year-round profits 


— merchandising em- motion, For instance. when a cus 
pha is on hobby supplies has tomer ente! the store to browse 
eloped that line into a leading around, one of the employees will 
By Theron Garvin spear profits for Stuarts, Inc., immediately start one ~ the mm 
hardware dealer n Beaumont del cars or airplane o that the 
Texas, Thi pecialty line 1 o im Visitor can see them in action, Thi 
portant to the store display never fails to draw othe 
that J. W. Stuart customers into the hobby depart 
——;, and his employee ment, and many extra sales re 
we are continually at ult 
work in an effort To capitalize on the many mode] 
to uncover add airplane contests held in the Beau 
tional pecialti mont area, Stuart maintain 
and merchandisi! $2,000 stock of model airplane kit 
ideas that will at A complete list of the different 
tract new custom contests is posted in the store, and 
el to the store often the trophie are borrowed 
Atmosphe! for display in the tore window 
plays a large part When a customer purchases a mod 
in the store pro el kit and expresses a desire to 
enter 0 } etuait 
obtal on rul applica 
t : ister in 


Having accompanied 

a youngster to the 

hobby department, , 

, an older customer "2 

b — e purchases a wood case of accident 


carving set ously to help get the da 


lave trouble 
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~ * wie) Yetnnnnenes - 


roan’. A wha 


els back into the contest. This serv 
ice has built customer goodwill 
throughout the entire neighbo1 
hood 

“We consider our model kit 
handicraft materials, toys and « 
lectric trains as part of our hobby 
department,” Stuart pointed out 
All of these different items ti 
in and provide a hobby for every 
one, regardless of age. A young 
ster starts off with a toy when 
he is born; he wants a mode] ai: 
plane when he reaches eight years; 
when about 16, he wants a handi- 
craft item; and along about 50 he 
wants his electric train, We _ be- 
lieve that if we have a good stock 
of merchandise all tied-in to one 
department, we can sel] the entire 
family a hobby item. For example, 
a boy’s father might bring him in 
to the store to look at a model 
airplane. If we have our handi 
craft materials or electric trains 
located nearby, the father will be 
come interested and buy something 
for himself.”’ 

Every employee is thoroughls 
experienced in building model ait 
planes, boats and cars, as well as 
in constructing with the handicraft 
materials, Many of these model 
and finished materials are di: 
piayed on the counters and around 
the wall, so that the customer may 
ee What the finished product loo! 
like. Every kit sold by the stor 
is carefully explained to its new 
owner, This is considered essen 
tial in selling hobby supplies 

“There is no quicker way to lose 
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hobby customers than to have them 
turn out a bad piece of work,” 
Stuart explained. “A woman who 
decides to make or repair a brace 
let or necklace wants a finished 
item which she can show her 
friends. But if she turns out some- 
thing ugly, she will give up het 
hobby and might even cause het 
husband and children to give up 
their’s. Therefore, to keep custom 
ers completely satisfied, we make 
sure that they 
know how to op 
erate the merchan 
dise they purchase 
before they ever 
leave the store. We 
also invite’ them 
to either call us o1 


When youngsters vis- 
it the hobby depart- 
ment, they are shown 
as many different 
models and items as 
they want to see, 
even though they do 
not have the money 
to buy hobby sup- 
plies at the moment. 
The majority of these 
interested young cus- 
tomers later return 
with their parents 
and purchase the 
items they have se- 
lected 


model display is located. Actually, 
it is a straight sales route from 
the front to the rear, with many 
pauses for the customer, calculated 
to make the cash register ring 
Each of the displays is so attrac 
tive that few customers enter t 
store without visiting all three. A 
complete line of hardware iten 

line the left side of the store. so 
that both hardware and_ hobby: 

(Continued on page 76) 
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ne 





stop by the store 
if they have diffi 
cultie 

The toy display 
is the first to be 
seen when the cus 
tomer enters the 
tore, The hand! 
craft display, next 
in line, reaches to 
the rear of the 
store where the 


A close-up view of 
one of the hobby de- 
partment's most pop- 
ular displays — the 
model airplane and 
boat section 
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RENTING POWER MOWERS 
business 


can be big 


By Waddy West, Jr. 


Sales Promotion Manager 
John T. Everett & Co. 


YHERE’S REAL mone 

powe! law mow 
also a key to 
mower sale But a 


Louisville Kentucky and of 
there 1 a big iF 


volume 


empha ( 
attached 


fy 
i 


rental mark 


really ignificant , 


ervice 


located o1 


uch a depends upon 
ths 
u ui 


carefully planned, long-range pro 
for developing and hold “lee 

tram 0 aeveioping ; { olain 

= : and Bill D 
rental busines = 

These dealers, Bill Dieruf, Di oo 
ruf Hardware & 
and Fred 


hardware busines 


location 
Jefferson, 
Implement Co Creek. each a thrir 
Pape who operate adjoining Louisville 
name, 
hould be 
reasonable profit 

Many past failure 


methods. but both agree on ce of unit 
tain fundamental 
First u 


uburban location 


Bill Dieruf, at the work bench used for servicing 
mowers, points out the light service tools needed 
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under his ow: loth dealers believe 


have their own proven salt entering the rental field ; 


Fred Pape's suburban location has been an im- 
portant factor in developing rental business 


point out Cal 


direct] to the lealet 


ulficient number! 


to Dieru 


Dieruf, kneeling, expiains the operation of a pow- 
er mower to an interested suburban home-owner 





tomer, In a small scale operation 
the dealer will find that one or 


unit 


two 
out of service can absorb hi 
and that the loss of a few 


profit can offset the 


profit 

weekly 

onal return 

Both Pape and Dieruf firmly be 

that any the 
market have a 

10 power 


lieve dealer entering 


rental houid 
mowel In 
both dealer 
unit In con 


the sea 


minimum of 
thei 


have 


operation 
50 
throughout 


own 
more than 
tant service 
on 
Since 
will be demanded by cu 
both Dieruf Pape stres 
importance of having a 
qualified to service 
units. This can be a part-time duty 
of the employee, since rental traf 
fic normally is heaviest in late 
afternoons and on weekends 
Service on power mowers is con 
fined, for the most part, to keep 
ing the cutting blade sharp, keep 
ing the mower “gassed up” and 
filled with oil and the engine tuned 
up properly. Their records show 
that maintenance cost over an en 
tire season averages about $25.00 
per unit. To insure proper service 
a reasonable inventory of essential 
parts and cutting blades should be 
maintained 
In choosing the type of power 
mower for use in a rental service 
both dealers emphasize the ad 
visability of selecting: 
rotary type 
satisfactory for 
use 
a machine that is rugged and 
compact, and with a mini 
mum of gadgets 
a unit that 
ported with 
ease in the customer’s car 
either by dismantling or 
folding the handlebars. Rent 
al units should sturdy 
yet light weight for custom 
er handling 
a unit that has a leaf mulch 
ing attachment. This can ex 
tend materially the rental 
season. During the fall of 
the year, leaves can become 
is much of a problem a 
grass, and customers know 
that leaves well mulched 
are a prime ingredient for 
lawn care, 
one model for use in rentals 
Service and parts are simpli 
fied, solving the inventory 
problem. This gives 
personnel an opportunity to 
become thoroughly familiar 
(Continued on page 78) 


dependability of operation 
tomer 

the 
em 


and 
tore 


ployes rental 


unit most 


all-around 


(a) a 


can be tran 


comparative 


be 


store 


Developing the Small-Town 
Market for Power Mowers 


IN THE maller citie where 
home-owners have large 
mowers offet 


al playe ad 


lawn 
powel volume 
if properly and 
moted 

H. B. Benton, 
Hardware Co., Fordyce, 


an attractive display of 


owner of Benton 
Ark., pre 
pare elec 
powered mowers when 
Hi ide 


pective 


tric and gas 
the 


walk display offer 


pring appeal 
the pro 


room to 


grass 


ustomer ample pect 
the and to 
operated If he 

ted, a sale 
to his home 
it out on gras 
But a mower! 


the customer, unle 


mowel note how it ! 


ecm venul 
take 


interes man will 


the mowe! and let him 


try 
neve 
ha 


purchasing 


ss he 
every indication of 
We 


Irene 


fuarantee our mowe! 
Ramsey, manage 
No custome! 


ha 


tore want 
r that 
ne else 
Since the mowers are purchased 
nave 
ad to a 


attractive array 


bee n operated by 


by customers who lai 
lawn they naturally le 
led sale An 


jus ovenwarte 
imilar 


picen heavy ca 


utensils, and iten 
lawn 


when the 


iron 


} 


near tine mower dl 


shown 
play. In addition 
are moved onto the 


plac ed 


mowe 
sidewalk od 
close to 
for 

and one for packaged. G1 
for month 


prepared 


display Ss are 


store entrance one 
eed 
everal n 


to offs 


ell well 


the 


eed 


ind store 


and 


accessortle 


1 


own 


mowet 


returns t 


ippeals 


Power mower customers, 

usually home-owners with 

targe lawns, are likely pros- 

pects for seeds and allied 

lines for maintaining their 
grounds 


niormation or 
Acce 
ol hand mowel 
drive! 


ori th 


and I lier 
tools also 


rew 
garden 
and are dad 
he mowers a 

An installment plan 


o customers Benton carrie 
papel a credit policy 
to his tomers. Wher 
needs repalr the « 


tne 


(Continued 


tore | 


on page &2) 
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L. W. Puckitt discusses gardening 
requirements with a customer in 
his seed department. Department 
is located at the rear of his store 
so that customers must pass other 
displays to reach it. Sales of 
bulbs account for heaviest vol- 
ume 


For greater seed department profits— 


wT Ts 
bers) 78 


You Must Know Your Lines 


SEED DEPARTMENT, properly 

staffed and amply stocked, 
‘an serve a dual purpose in the 
hardware store, as proven by 
Hicks & Puckitt Hardware, San 
Angelo, Texas 

eds not only are good profit 
producers, said L. W. Puckitt 
but the department is a terrific 
traffic-puller and 
For thi seed depart 
ment is located in the rear of the 
tore o that 
a other department ind di 


goodwill builder 


reason, our 


seed custome! must 
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plays to reach it 

Oddly enough. seeds do not ac 
count for the greatest volume in 
the eed department Instead 
bulbs lead in sale And the store 
recognized early that in order to 
appreciable amount of bulb 
busine the department should 
be managed by someone who knew 
flowers and vegetable 

A well-stocked 
will win the busine of many 
Garden Club members, Puckitt ex 
plained. These women will have 


do an 


gardening 
seed department 
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all the questions and know all the 
answers, but they will ask the 
questions to learn whether or not 
you know the correct answers 
And, if you don't, you are caught 
trying to sell something you know 
nothing about 

Ivy Dean, who manages the 
Hicks & Puckitt seed and paint de 
partments, knows the answers to 
most of his customers’ questions 
Locally he 1 
authority 
him with their gardening troubles 
He also knows that to make his 
eed department a complete one, he 
a full line of the items 
including plant: 


accepted as an 


hence women come to 


must carry 
most in demand 
which are 
The customer want to know 
bedded plant 
what type of 
whether they 
be planted in the shade or 
it And you have to 
them correctly 

the department 


ready for planting 
vhen these can be 
to bioom 


do best in 


expect 


Garden tool display is popular 

spot in store during the warm 

months. Here Puckitt helps cus- 
tomer select a proper tool 








HARDWARE DEPARTMENT 
Floor Furnaces 
Air Ce 
Porter -( 
U. S. Rubl 
All Type 
Field Fence 


SPORTING GOODS DEPARTMENT 
Ko Bar Pocket Kr 
Martin Motor 


Winct r ur ind Amr 


SEED and PAINT DEPARTMENT 
n | 


r Sander Rental 


pe eed and Plant 


nditioners 
le 20WS 


ler 


Hose 


er Gar 


kKiand To 


(slidce nt 


CHINA and HOUSEWARES DEPT. 
br wcise in f 
Russel Wr 


( tleton 


ttery ond Chir 
jhe ¢ 
Ch 
Fostoria G 





itnan just one ale 

In 
bedded 
will be 
that they 
tools witl 
at Hicks & 
disp] 
prink 
whet 


In far 


r ulb 


tomer 


puying seed 
plant cu 
o absorbed in the 
will overlook buy 
which to 
Puckitt 


11 } 
i «ill a 


WOrK 
Har 
' 


| 


On the inside of 
Puckitt's folded busi- 
ness cards are listed 
these four major de- 
partments. The out- 
side of the card con- 
tains his name, as 
well as that of the 
store, and his busi- 
ness address. Folded, 
the card measures 
32 x 4 inches. Be- 
low, Puckitt sells a 
seed customer on the 
features of a new 
hoe in the garden 
tool department 


ome v 
tomer. The 
di ed 


pla 


ck wall 


Requirements 


The 


ment 


ucce 

Puckitt 
pends on two majo 
pal nt 
you must have 


1! 


im require 
Ww person 


Thi 


fardening 








and in bulk 
are handled 
di played i! 


bulb 
Usually the rare type 
bulk. The 
mall table top 
lightly with 
react to light 
until planted 
likely 
value 


packaged 
In e are 


bin and covered 
awdust 
Bulb 


becaust 


to 


nee Onie 

kept di 
moist bulb 
and thu 


alt 


are more prout 


thei 


lose 


Prefer Bulk 


tire 


A large 
both flowe garden seed 
to buy them in bulk. Thi 
based on nothing more ( 
whim, but Ivy 
whim Large 
the 
expen 
the 
thes 


the 


majority of customer 


and t 


for 
prefer 
probably i 
than a personal 
lo pel 
ot 
because 
the 
And 
they 


decorated 


onal 
will 
they 


cate! 


use! seed demand 
bulk 


SIVCc 


are les 
than 
what 
not | for 
in which 
Bulk 
helves that 


by pound by 
knowing 
will 
jacket 
old 
kept in jars along the 
line the rear wall 
While there is no 

stale 
unaware 


ounce 
want ay 
pratt K 
eed eod ire 


aged are 


uch thin 
customer uw 
“We keep 


the 


eed many 
of thi 


containers 


factor 
out filled 
mpre fre 
“People will not buy, if they 
they getting stale 
Seed bedded 
will only a small p: 
ot provided you gait 
the of local flowe) 
lovers aid. In fact, these 
will account for the smallest 
of your sales. Major 
added sales 


to give 


Ivy said 


think 


ion of hne 


might be eed 
bulb 
for 


and plant 
account 
your sale 

confidence 
item 
pal 
volume come 


allied 


Ivy 


from of mer 


62 


the lice 


insecticide 


ithe: 
dete 


ivailabl 
al cx 
i} plic i by 


} acti 

. , 
cxXampte 
be 
become 0 


will br 


recomm 


ecommenda 
a aid Iy 
all right 
would kill 
You ¢ 
type of 
that mi 
You 
the corr 


them 

handle the 
And the 

thei 


ecll A il baAKe 
‘ he 


dam: 


and al 
it 
bu he al pray 


ively ome flows 
ght 
must 


flowet! 


rryiirie 


UL eannad 
naan 
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You can't beat outside displays for 


Promoting Seasonal Goods 


e y OU CAN'T pass an outside dis- By Richard Lane 
play without noticing it.” 
Charles R, Long believes in let 
ting the neighborhood know what 
he has to sell at his hardware sto! 
right out front. Consequently 
easonal items are always good 
ellers at the Long Hardware C 
in Memphis, Tennessee 
Sales figures back up Long's 
yhilosophy that “the best way to 


tt 

yphy is carried out in bold me: a - ; 

chandise displays in windows and i : es i}. & . lll 

on counters, as well as on the side Ie 2 > y : ~o , - . f \ 

walk , _ 
Let take a look at Long 1a 

valk display before gazing in the 


ell it is to show It That philo : ¥ ll 





vindow and strolling around tl 
ounter 

On any immer day you'll find 
number of lawn chau 

and lawn mows¢ 

Lo tore If it 

may be fencing, gat 

creen wire alons 


and chau Come 


1] 1 


there will » other seasonal 
tems to catch your eye 

\ display in front does the job 
Long observe I try to make m\ 


wa 
> 


4 


i ual 
both 
di 


in the location 


addition to be ing 
uch enable him to 


Though many dealers do not con- 
sider sidewalk displays desirable 
or have space for them, Long 
Hardware Co., above, finds them 
a real sales stimulant. Leff, 
Owner Long sells a customer 
water hose and other seasonal 
merchandise inside the store 
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Long believe 


A brother. Geors 


appli 
good wallpaper 
o does a good bi 
harpe ning lawn mo 
aging eight or 10 a day 
early eason He also 
aw CISSOI and hedge 
Thi ervice ha 


neighborhood by wo! 
Uses Direct Mail 


Hardware Co. reaches most 
regular customers by mal! 
The store sends out 3,000 circular 
every two months. Long has found 
that people respect mail more thar 
mere notices left on the porch 
He believes it pays to go out of 
Many gardening displays are de- the wav to be nice to customer 
signed to attract the housewife 


and in trying to provide a service 
that the customers expect I try 
to serve my customers In the same 
they bus manner that I would expect if I 
the store gets corner traffic at a quicke! were a customer,” he declare 

He designed the Long's progressive merchand When Long sends out his month 


display merchandise outdoor the price in plain view 


busy intersection 
building himself and helped to ing and success have caught the at ly statements, he not 
build much of it after moving to tention of other Memphis hardware who haven't bought during the 
Memphis from Nashville in 1948 dealer as well as custome! He month, He tells them he has misse¢ 
His business has grown each yeat ha erved as president of the them and is sending the statement 
and he is doing a larger volume Memphis Hardware Dealers Ass« merely as a reminder that he want 
now than what his building was ciation, following his brother-in to serve them. He has found thi 
designed for law, Russell Doss of Doss Hard method helps him to keep in tou 

di ware Co., who was a prime organ with many of his custome! And 


customers 


What about Long’s window 
plays? izer In the association several yea! in the meantime, if the customers 


Long changes his window di pa hi tore they have anothe 


plays twice a week, so they never ong Hardware 
get old or dusty. The window di urea that include man " idewalk 
plays often feature lawn and gar home That hel; 


Cx erve al reminder, too that eve-catch 


den supplies, sporting goods and a lot on sales ot 
kitchen items. He especially trie lawn seed, ferti! 
to show kitchen supplies in the 1Z@1 and garde 
windows aimed principally a tool as well 
women customers paint 
And how about his counter dis Long handle a 
plays” complete — line of 
As handy with hammer and saw paint and sell 
as some of his carpenter custome) a tremendous 4 
Long built all the fixtures, side: mount.” He took a 
and island displays in his tore 20-week paint 
himself. His islands are spaced to s;choo] course, and 
permit plenty of customer traffic it has really paid 
and easy movement by clerks off in ale 
“My customers often commen! You've got to 
on how clean my store is, and on have confidence in 
how easy it is to shop around the the line you sell,” 
floor,” Long declares. “My island 
displays enable me to handle cus 
tomers three times as fast as they 
can be handled in many other hard 
ware stores. Every item displayed Attracted ey side- 
walk displays, cus- 
is marked with the price where tomers wander into 
the customer can see it. We don't the store to look 
try to remember the price of every over displays of tools 


» ee . wei and paints—popuiar 
thing. Customers like to brows Noms with the evere 
and often buy on impulse. Witn age home-owner 
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Stemming competition with a 


FREE REPAIR SERVICE 


By Stuart Covington 


_ REPAIR service available quest rep: 
both regular custome! and chandise 
newcomers has proven a potent dé rhe 
fense against chain store and mai] ! ich a 
order competition for Metts Brot} 
ers Hardware of Oxford, Mi 
Metts Brothe1 mino 
pairs on practically any 
and 


dealer hi 


make road 
item, ¢ chain 
watchs hardw: 


bicvcles. clock 


excluded because he that the 


which other 


cept 
Bike are 
require too 


long to assemble ar 


too greata stock of expensive pal annot 
Timepieces require special 
which Floy and H.C. Mett 

I do not pr ( 

Free 
lual dividend 
Metts brothe 


ustome! anda 


repall 


regulat ‘ 


lv 30 per 
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ownel 


lorn 


Metts, left, explains 
to the customer that 
his only charge will 
be the wholesale 
price for needed 
ports and 25 cents 
for any soldering 
work performed 


often j possible, The 


Harvey Metts will repair al- 
most any item, except time- 
pieces and bicycles, for both 
old and new customers. Here 
he repairs an electric iron 


the store ! the 

ew pump leather a job requu 
ng about 45 minut It's a help 
ing hand that appreciat« 
and has been responsible for man 
zable 
tome! As is the case with all re 
handled by the brothe 
are taken to assure cor 
of the work and 


equip 


farme! 


rural cu 


purcha ‘ by 


pair joo 


functioning of the 
ifte repairs are completed 
Mett realize that mm ul 
repau job even a 
both 


custome! for the tore 


factol 
one can lose jmodwill 


Electric i ind 


pieces 

ind rere 
mechanical defects 
repair ha 
yullder of 
appreciate the ‘ 


proven an exe 
goodwill beca 
ourt 
their children and recipro 
patronizing the tore 
Mettse 
future, also 
that today 
tomorrow hara 
and they will re 


courtesi extended 


focusing an eye on the 


the y 
muungste! ime 


because know 


“al custome! 
member the 
them by the store when they have 
their own. Toy repan 
fair neay especiall 


the ummer month vher 


(Continued on paqde 84) 
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Facts that will help you sell 


ASPHALT ROOFING 


peor ASPHALT roofing 1 trip or individual shingk ur 
available in both roll roofing best adapted for permanent struc 
and shingles and in a wide variety tures having sloping rather than 
of weights, shapes, and surface flat pitch uch as dwelling 
and colors, selection of the right both in town and country ind 
kind of material for a particular most major farm service buildin 
building is of paramount im Lighter weight roofings of the 
portance. It is to the advantage of type are well adapted for use 
the hardware dealer to be familiar tructure such as summet! ot 
with the factors that affect selec tage mall farm service building 
tion, for it is involved in every garages, and inexpensive tempo 
asphalt roofing transaction that rary storage or shop structure 
takes place in his store But it must be recognized that 
Asphalt roofings are made in there is no one kind of asphalt 
weights from 45 pounds to 325 roofing that is best for any pai 
pounds per square (enough ma ticular building under all circum 
terial to cover 100 square feet), tances, Especially is this so on the 
and it is generally true that the farm where building types are so 
heavier a roof is, the longer will numerous and condition o di 
be it life in service. Relative to verse. The style of roof elected 
the question of selecting asphalt for the house may, and perhap 
roofing on the basis of weight, J hould, affect the choice of roof 
L. Strahan, technical director of ng for all other buildings, large 
the Asphalt Roofing Indust: or small, that are grouped togethe: 
Bureau, has this to say in the same farmstead. Uniformity 
The heavier roofing uch a of appearance is important in a 
‘roup. For instance, a_ poultry 
laying house or machine storage 
hed located near the dwelling o1 
me ' adjacent to major service building 
will rightly call for a roof which 
conforms architecturally, wherea 
1 more nexpensive roll product 








a oF 


Fig. 1—Recommended pitch limitations for 
asphalt roofing 





might be quite uitable 
building ts In al 

Jasically of 
portant thing Is to 
uct which will provide adequate 
protection for the building and it 
contents with a minimum of main 
tenance cost and then to apply it 


properly 
Roof Pitch Limitations 


From a technical standpoint, the 
pitch of a roof is a determining 
factor in selecting asphalt roofing 
Shingles are suitable only for roof 
with a pitch of four inches or more 
per horizontal foot of run. Roll 
roofings, of one style or another 
are suitable for all roofs with a 
pitch of one inch or more per foot 
Fig 1 indicate recommended 
pitch limitations. Inasmuch as the 
term ‘pitch, ‘slope, “run,’ 
rise,” and “span” tend to be con 
fusing, these are defined in Fig 


The lowest pitch recommended 


» 


for roll roofing when the exposed 
nail method of application is used 
is three inches per foot. With con 
cealed nails and a 3-inch headlap 
the pitch can be as low as two 
inches; with concealed nails and a 
f-inch headlap, pitch can run a 





Fig. 2—Some roof term defini- 


tions S p A N 
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roll 
than 
pecilied 


hould be 


) how 
high degree of wind 
istance 1 a note-worthy fea 
ture of interlocking asphalt shin 
ake which are made in several 
Fig. 3—Interlocking asphalt shingles are highly wind-resistant. This whole 


differeat styles by different manu J Bete: 
roof blew off, but the shingles didn't budge 


facturers. Fig. 3 shows how inter 
locking asphalt hingle tayed 
fast on a roof deck even though 
the entire roof essembly wa 
blown off 

If a customer prefers square butt 
or hex strip shingles or giant in 
dividual shingles applied by the can be ure tna 
American method, shingle tab ni asphalt 
can be cemented down for addi will give the 
tional security in abnormally length of satis 

windy locations. The procedure tory service that 

ee Fig. 4) is easily explained built into the ma SPOT OF ASPHALT 


terial. Nailing rece CEMENT UNDER 


Quice setts asphalt cement i ommendat ion THE CENTER OF 
ised. With a caulking gun or a EACH TAB 


hould alway a 
putty knife, a spot of cement not 


less than one square inch in area followed exactly Fig. 4—Cementing down tabs of asphalt shingles 
applied under the center of each Roof Deck Treai- 
hingle tab. The cement is applied ment, = Custome! 
on the surface of the underlying should be “a 
hingle, and then the lifted tab is tioned not to ove: 
pressed down firmly. Shingle tab look proper cot 
hould not be bent back farthe truction of Uf 
than necessary. Special care should roof deck, As 
tep rerootin 


ive packaged wi 
roofing at the fa 
tory If instru 
tions are carefully 


followed, the 





be exercised in cementing down 
hingle tabs on areas of a roof the old urtas 
most vulnerable to wind—eave must be recond 
akes, and ridges 

Manufacturers’ Recommenda- 
tions. In general, the best advice 
about application that a customer 
can be given is to follow the 


tioned to provide 





mooth, firm na 

ing base Thi I 
particularly impoi 
tant in view of the 
fact that much a 





manufacturer's instructions. Illus 
trated, detailed direction heet (Cont'd. page 86) 


_SATURATED FELT 
begs es _ SaTURAE a 





ROOF ING 
NAILS 





“11 ROOF DECK 





Fig. 5—Metal drip edge for roof eaves and rakes 
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Brides-to-be, especially in small towns, respond to 
attractive gift displays and store interest — 


and they offer hardware dealers a real opportunity for 


Building a Profitable 


— ARE NO limitations on suc- partment is designed and stocked tive bride visits the store to select 
cess in selling quality gift to attract these particular cus her china. “This is the first thins 
goods—even for a small town tomers. According to Mrs. Charl we show the bride-to-be,” Mr: 
hardware store, Central Hardware Kuban, gift department manager Kuban pointed out, “and we want 
Company, located in the relatively “Our gift department is arranged the first impression to be the last 
small town of Bryan, Texas, can for the convenience of brides-to ing one.’ 
provide ample proof, for these be. Everything is attractively di On each table is a complete 
dealers have made gifts a major played on tables for quick and table setting and a card that give 
volume line easy election; and the depart detailed information on the line 
Recently, as the direct result of ment is divided into convenient This card, held to the table with 
six weddings, the store grossed ections for the customer’s leisure transparent tape, reads: Name of 
$3500 from the sale of gifts. Nor and help.” pattern, manufacturer's name, and 
was the volume incidental, The For example, the department price of each piece of china (du 
company aggressively seeks the two best lines of china are di ner plate, cup and sauce! l 
goodwill and trade of prospective played atop two separate table to plate, and bread and butter 
brides. In fact, the store’s gift de avoid confusion when the prospe¢ Thus, by looking at th 


we 


we 


Containing currently popuiar china and crystal pat- Mrs. Kuban, right, displays one of her most profit- 
terns, this table display appeals to brides-to-be able novelties, baskets in varying sizes and shapes 
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But once this third item 
elected, Mr Kuban dos not re 


Sd 

lent in her sales efforts, nor lead 
Gift Department the customer gently toward the 
doo! Here is where many store 

top he explained. “That 
their big mistake. It is true that the 
bride-to-be can determine quickly hows the patterns various bride three preceding items total the 
t part of the sale, but thers 


large 


if the particular china pattern i to-be have selected and the line 
Often tl is more to be had—-much more 
aut ‘ 


too expensive for her friends to we are selling currently ten th : 
7 P x A What the girl ha elected al 


give her. She might want some customer will make a_ selection 
Poo 


thing even More expensive; and in from or f the patterns already ready is he china, cr) 

that case she avoids wasted time chosen uugh few brides want a and silver. Now it is time to 
Once the prospective bride ha pattern which a close f1 ha est every-day china (it may be 
elected her pattern and decided chosen already.” pottery), het ' 

on the number of place setting When the __ bride - to - be hi and the ous and end —. 

she desires, she and Mr Kuban reached a decision on her cry 

turn to the crystal displays. “You Mrs. Kuban leads her to the sily 

can expect the average bride-to-be ware ection, where in imilatr 

to select approximately $50 worth routine manner he inspects the 

of crystal,” Mrs. Kuban explained various patterns and finally select 

“We have set up a table whici » her liking 


every-day glassware 


amy t i ware mirre p 


On the bride-to-be's first visit to 
the gift department, Mrs. Kuban 
helps her select her “good 
china.” Every pattern is carried 
in open stock. Next, the prospec- 
tive bride is shown silver pat- 
terns, above, and finally is re- 
minded of the everyday house- 
hold items she will need to set up 
housekeeping later 
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Officers and directors of the Texas Hardware and Implement Association seated left to right: Ray M. Souder, executive 

director; Dick Bowser, first vice president; Joe C. Stevens, president; Elmo M. Schaefer, retiring president; C. A. Wash- 

mon, second vice president; R. H. Lindop, senior director. Standing: Directors J. L. Bruns, B. O. Goldthorn, Porter Hen- 
derson, Rex G. Payne, Dan H. Tudor and Frank Halla. Director C. W. Scheurer is not shown. 


Texas Dealers Meet 


Wi SCARCELY a note of fore- 
boding for busine from an 


array of speakers gathered from 
top spots outside and inside the in- 
dustry and the state, members of 
the Texas Hardware and Impl 
ment association, assembled 1,500 
trong for their 55th annual con- 
vention in Houston, Jan. 26 to 28 
closed proceedings with adoption 
of three resolutions designed to 
bolster Texas business for dealet 
in both field: 

One of these resolution 
development of dealer councils for 
relations in the 


invited 


clearing factory 
farm equipment industry by offer- 
ing association support and service 
for this development 

Another made it plain that Tex- 
as, one of four states without fai 
trade laws, is now ready for that 
legislation as far as hardware and 
farm equipment dealers are con- 
cerned. This resolution pointed out 
that with Texas unprotected, syn- 
dicates are “dumping their over- 
stocks of fair-traded products on 
our market at distress prices.’ 

The third called for investiga- 
tion of legislation in other state 
that could be adapted to prevent 
employees of federal, state and 
municipal governments and emplo- 
yees of private institutions from 
using their places of employment 
“as means of securing special priv- 


70 


! 


ileges and price advantage 

ion the associa- 
tion advanced Joe C. Stevens of 
Coleman to the presidency to suc- 
ceed Elmo M. Schaefer of Schulen- 
berg and Dick Bowser of Houston 


In the arm c 


{ econd to first 


Was advanced from 
vice president 

rhe new second vice president | 

A. Washmon of Harlingen, who 

as also re-elected as Texas rey 

entative on the NRFEA board 
of directors for another two-yeat! 
term, 

Two new directors elected are 
Porter Henderson of San Angelo 
and C. W. Scheurer of Sherman 
who with Retiring President 
Schaefer, will serve with six who 
were re-elected, namely J L 
Burns of Seguin, B. O, Goldthorn 
of Alice, Frank Halla of El] Paso, 
R. H. Lindop of Dallas, Rex G 
Payne of Center and Dan H, Tudo: 
of Temple 

Meanwhile, members of the Tex- 
as Wholesale Hardware Association 
met in executive session and ap- 
pointed E. D,. Peden, of Peden [ron 
and Steel company of Houston, to 
erve as president for the remain- 
der of the term of the late David 
Nash, of the Nash Hardware com 
pany of Fort Worth 

Peden had been elected to first 
vice president in 1951 and, accord 
ing to custom of the wholesale: 


who re-elect all officers for a se¢ 
ond term, was due to be advanced 
to the pre idency in the convention 
next June 

C. Stanley Roberts, Jr., of Rob 
erts-Sanford and Taylor company 
of Sherman, who had been similar- 
ly re-elected to a second term 
econd vice president, was appoint 
ed to be first vice president, The 
executive committee was expanded 
to include all office 

During their executive session 
the wholesalers 
“The Romance of Hardware,” by 
Russell R. Mueller, managing di- 
rector of NRHA, and remarks by 
N. F. Van Hoogenhuyze, of the 
wholesale firm by that name, San 
Antonio 

In their respective meetings dur- 


heard an addre 


ing the convention, wholesalers 
retailers and Boosters witnessed 
the last official appearance of a 
figure that has been synonymous 
with the hardware business in 
Texas for almost two decades 

After several previous attempts 
to do so, Nat M. Johnson retired, 
as he expressed it, from the secre- 
tary business, ending almost 18 
years of service as secretary-treas- 
urer of the Texas Hardware Boost- 
ers club and 17 years of service in 
a similar capacity with the whole- 
sale association 

In both positions he has been 


SOUTHERN HARDWARE for MARCH, 1953 





succeeded by Howard Weddingtor forty million new cu ners [01 tAL FROELE Ison sald it was the 
of Dallas. who is also secretary of the farm equipment ist! ’ rh acaiel hould gx 
the Wholesale istributor Asso- eventually he predicted, a iy nei ou In oOo! ra ree 
ciation of Tex: } warning that Ame 

In the presiden ann add ! i nuch land and 


to the retail iventior é : : acreage Ow 
pointed out th; member Ip in ' ing Happen 
association is like freedon VOU) , om 

neither free nor 

with obligation He 

membe1 


associat 


tion 
annual addre 
a retiring president 
Unfettered by 
ucn an a 
President Steve 
“Looking Ahe; 
harp issue wi 
doom and depre 
nomists to all othe 
We read 
favorable thar 
but the gener: 


hoot 

p do 
expectation 

free nation 


what he 


d we ! 
Quoting fic: { er n | i an lb ns ! ulti 
ree Mn 
ted State 
demonstrated d i } ‘ nel now s« i itomic de 
rable researe “ nto dd ; oO ( “ ‘ lopn F { ifficier 
and concluded i | ‘ n to Stali 
we look | 
ire A 
ng a continuat if p roun ol A ! quipment 
We can look forwat ul i cent that } tt led | A ! rately 
rjovernment 
te, Which ha I gl h ti | } in followed 
‘ It is going to requil illofu ! id by ° mm Proctor 


} 


have more interest. more love and 


in our government.” 
D. Hill ] )! ident of 
De irborn Motor 
“Fs g the Futu 


du "and declared the 


the ! lipment 
would 
make it 
Emplovit exceptionally 
illustrated charts, Hill d 
neture of the Man with a 
ind compared h crude leve 
civilization with the position of t 
day farme! 
Only in America 
the greatest busine 
continued. “There 
power, man. animal and Howard Weddington of Dallas, who 
succeeded Nat M. Johnson as secre- 
tary-treasurer for both the Texas 


Wholescie Hardware Association and 
Population growth will produ the Texas Hardware Boosters Club. 


lanical and man powe 


expensive of all 
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Goldthorn, with the topic Fac 
aid he thought 


would be good for al! dealers to 


tory Relation 


have a mental picture of their op 
eration for comparison with other 
operations in the factors that make 
lo! ucce 

Although | have been a igned 
the subject of ‘Factory Relatio: 
I have had little experience be 
cause all my relations with the fa 
tory are through the branch, and 
it has been a pleasure to work wit 
the branch 

Commenting that “we hear a lot 
ibout dealer council Goldthorn 
described briefly what he had ob 
erved in such relations between 
dealers and factories in the auto- 
mobile business and pointed out 
that dealer councils had not pro- 
gressed as far in the farm equip- 
ment field 

He advanced a tentative opinion 
that such councils might be of con- 
siderable benefit, since relations 
now progress through territory, di- 
vision and branch levels before 
reaching the factory, but also ex- 
pressed belief it is a matter merit- 
ing careful study. 

Bell had the subject, 
tration and Display,” and told the 
story about the farmer who would 
not buy a book on farming be- 
cause he wasn't farming half a 
well as he knew how 

“It is my hope you will all have 
a desire to go back to your store 
and do something about what we 
already know about display and 
demonstration,” Bell said. “Most 
of us are not displaying and dem- 
onstrating half as well as we know 
how, and some not 1 percent as 
well. And remember that a dem- 
should be carefully 


‘Demon- 


onstration 
planned and rehearsed.” 

Henderson discussed “Competi 
tor Relations,” saying “I’ve had 
competitors for 25 or 30 years and 
I still don’t know the answers. We 
will always have them, I hope, for 
competitors made a great industry 
We couldn't get along without our 
competitors, but I must confess I 
don't know what ‘normal’ compet 
itive relations are.” 

Moderator for the panel for 
hardware dealers was L, D. Lowry 
Jr., of Mount Vernon. He first in- 
troduced Russell Mueller whose 
topic, “Service to You,” served as a 
vehicle for him to emphasize that 
dealers should avoid being mere 
outlets for merchandise that man 
ufacturers want to dispose of. He 
then went into a detailed explana- 
tion of promotion planned and per 
fected for this vear’s “Hardware 
Week.” 
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tore by 

a Selecting 
People 

ity of good di play 
knowledge to get 

ell good Hy 


percentage of well-tra! 


ind emph: 


lamentec 


men in the hardware 
, 


ind said ilesmen sel] 


iinet 


Oklahoma 


ewe Is on the way back 
i if not already here for the 
farm equipment industry, accord- 
ing to two of three farm equip 


officers who con 
ubstantially to the 


ment factory 
tributed most 
peaking program of the fiftieth 
annual Oklahoma 
Hardware and Implement associa 
tion, in the Municipal Auditorium 
in Oklahoma City, Feb. 3 to 5 
With 
members mounting year by vear 
in the big, association-sponsored 


convention, 


interest of association 


merchandise show, also housed in 
the auditorium, exhibits were 
open for inspection for three full 
afternoons, while association busi 
ness programs were disposed of in 
two morning sessions 

In the first of these J. H. Harlan 
of Enid was elevated to the presi 
dency from first vice president, to 
P. Rice of Watonga 
who will serve on the board of 
directors and advisory board 

Because of the withdrawal from 
busine of Lin Baggerly 
Beaver. both 
second vice 


succeed L 


econd 
vice president, of 
the new first and 
president were elevated from 
the board. In the order named 
they are O. B. Bennett of Tonkawa 
and G. A. Perrine of Grove. In 
addition to the officers, member 
of the board are Hercel Dobyns of 
Stigler and H. R. Heller of Dun 
R K Thomas ecretary 
‘asurer, was re-elected 
jon D. Grussing, first of the 
three speakers from within the 
farm equipment industry, gave hi 
address the title, “From Adam tu 
Atom.” He i advertising and 
ale promotion 
director of public relations for 
the Minneapolis-Moline companys 
Although his address dealt only 
farm equipment 


manager, also 


in spot with 
Grussing said at the outset thai 


that h 
Well-Balanced Stock,”’ wa 


chandise 


Jim Bat ell of srownsville 

ubject Maintaining 

Ways properly understood 

l All merchandise shoul 
root if at 1] 


hould be kep 


and properly marked and re 


ibility for certain lines of ! 
hould be assigned to pe! 


onnel, he advised 


onvention 


a lot of dealer hould get out of 


busine unless they can adjust 
themselves to normal time 

‘We have made more progre 
in the United States in the last 50 
years than in all previous hi 
tory,’ he continued. “And why? 
It was the people who came here 
because they had no hope for 
progress whence they came. And 
one great strength we have is tl 
we are poor losers. We hate to 
lose. Let's remain that way 

Grussing said another strength 
of America lies in the fact that “a 
revolution” is continuously 
progress here—a_ revolution otf 
the type that makes it possible fo 
those who have nothing in on 
generation to have what they 
want in the next generation 

‘Facing the Future—Oppor 
tunity Unlimited,’ was the sub 
ject of R. W. Dibble, assistant 
manager of the general sales de 
partment of the _ International 
Harvester Company 

He called attention to the na 
tion’s 60 million of employed who 
more money that 
ti; 


he said, made 
they ever 
support 157 millions of people 


those 157 million 


made and enough 


“Everything 
eat and everything they weal 
comes from the land,” he empha 
“They won't eat I and 
and with a 


second D\ 


sized 
they won't wear les 
baby born every eight 
the most conservative gu there 
will be 200 millions of people t 
feed and clothe 

We have to get all thi ft 
the farms, from your custome! 
can come from no other place 
Opportur 


reminding 


He under cored 
Unlimited’ by 
audience that five million 
people had left the natior fai 
in the past 10 vear 

Bruce Lourie. vice president 
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Veere and Company, wi: 
to appear because of illne 
family and in hi tead 
Toline, in charge of sal 
for the same company 

Hi ubject wa 
Future Unafraid 
cated his company expect 

na buver market thi 

‘Supply and demand 
balance again and 
nearer a position of norn 
it an time ince 1941,’ 
Toline. Although he « xpects cor 
petition to be more rugged, con 
lition otherwise will remain 
favorable, in the opinion of the 
peakel who continued 

We have not turned back the 
Communist and it i obvious 
there will be a high military 
budget for some time to come. Ou! 
gro production for 1953 is ex- 
pected to reach 362 billions and 
et a new record. The demand fo! 
igriculture products is expected 
to remain high and agriculture 
production goals call for crop 
equal to those of 1952.” 

Mentioning hi close associa 
tion with sales training and his 
habit of observing sales tech 
niques, Toline described a shop 
ping expedition for a hat and 
ome negative approaches he had 
oted on the part of hat salesmen 
Then, using his hat which he had 
carried to the rostrum, he demon 
trated a uave technique that 
had sold him a hat 

One of the editors of Readers D 
est, Stanley High, was on the pro 
ram to discu national and 
vorld affairs but, recalling his a 
ociation as “ghost writer” with 
President Eisenhower during the 
campaign he devoted  himselt 
largely to an evaluation of the 
new president 

High’s implication wa that 
Ike” might be one of the great 
presidents since the great presi- 
dents have been humble and “Ike.” 
although not meek, harbors dee; 
incere humility 

He has a great aversion to the 
vertical pronoun High cor 
tinued, “and if you noticed, in hi 
inaugural addre there was not 
one I, me or my. He almost re 
fused to criticize Truman, asking 
how could we know that. given 
the same set of circumstances, we 
vould not make the ame mi 
When Truman said Ike had 
been out of the country so long 
he was out of date, Truman wa 
ight, for Ike had not been ex 
posed to the sort of crewball 


take 


thinking wie have obs¢ 

his conception of America } he th yureaucl ! crambling 

old-fashioned kind of America t t ont f the angel 

Furthermore, he has a deep moral bureat mploy will not even 

and religious convictior » ol mr ce and when that 
High aid he wa atisfied | 


ions of Eisenhowe will be 


Tri-State Meeting 


oo EQUIPMENT dealet face ind expre w belief that re 
the responsibility of replacing ponsibilits re ny upon 


dwindling manpower on the farm farm equipment industry at 
with power tools that will mai heavier than those of any othe 
tain the American tandard of egment of productive enterprist 
living, W. J. Fisher told member Farm population continue to 
of the Tri-State Hardware an decline ne aid and farm man 
Implement Association in thet OW 25 percent Ik than it 
forty-fourth annual convention in Vi in the last decade. Yet ther 
Amarillo, Texas, Feb. 9 and 10 has been an increase of 13 percen 
The association counts its mem in the quantity and quality of 
be! from the rolling lands of American meals and the nation 
West Texas, the Oklahoma Pan population is increasing at the rate 
handle and New Mexico and even of 6,000 each day 
in this expanse the number of Citing current drouth condi 
tillable acres is more or k fixed tion in Tri-State territory, the 
Fisher informed his audience speaker emphasized a_ necessity 
He is vice president of The for farm equipment dealer to 
Oliver Corporation, president i plan their busine operation into 
the A. B. Farquar Company I the future He warned again 
York, Pa., his home town, and ! hrinking from calculated risk 
also president of the Farm Equip factor in successful operation of 
ment Institute the free enterprise system 


‘ 


Except for association member In the annual address of the a 
Fisher wa the only peaket ociation president, R. P. Isaac 
actively engaged in either the of Clayton, N. M., left no doubt 
hardware or farm equipment ir the association propose to 
dustry to appear on the program trengthen its position in membet 


New officers of the Tri-State association, front row, left to right: Fred 
Sherwood of Childress, director; R. P. Isaacs of Clayton, N. M., retiring 
president; Homer Estiack of Clarendon, president; Jess W. Miley of Ros- 
well, N. M., director; E. C. Armstrong of Clovis, N. M., advisory board. 
Standing, Grady Thompson of Hobbs, N. M., advisory board; Directors Ken- 
neth Cox of Lubbock and Cari Maurer of friona; Marshall D. Shepard of 
Canyon, secretary-manager and E. W. Brasch of Levelland, vice-president. 
Not shown are Gienn Williams of Mt. Air, N. M., and Nick Acker of Perry- 
ton, Texas, both new directors 
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morist of Chickasha, Oklahoma 
Speaker for the annual banquet 
was D. D. Monroe 

The two Amarillo wholesale 
hardware firms conformed wit! 
radition they have establishes 
and arranged general ente! 


conventio 


Unique Display Booth 


New officers of the PHIT club, seated, left to right: Murray Elson, retiring Sells Cleaning Supplies 

secretary; C. G. Stinson, retiring president; Carl Hill, president; Mel 

Phipps, secretary-treasurer and Jerome Stocking, director. Standing, ar 

Directors King Kendrick, W. H. Davis, Lonnie Griffin, G. F. Mikesell and DI 
James H. Bunker. Director L. B. Pinkerton was not present 


1 touctl 


for Harvey's, hardwar 
of Nashville, Tenn 
hip and service. He reviewed in ) had been held perennially fo To promote th 
ome detail the ten group meet ‘ f al by Murra % te} cleanet 
ings held early last fall—five wu n. who has retired to devote } ialtv detergent 
Texas and five in New Mexico On al interest polishe ; 
and said the association is seriou , all of Amarill , ver. develope 
ly considering making this pro Jeron Stocking Jan display booth. Know 
gram permanent | <i Kenrick ; key Cleanins . 

He also dealt with an associa ( | avis an 6 x 6 feet 


tion insurance program that save ell at the main entrance 


money for members and a current One f ft feature of tl wares department, where it sto} 


local-national association effort t peaking program wa the f t traffic throughout the day. A den 
put independent hardware deak public appearance in Amarillo of onstrator alway tationed ir 
on a par with the chains, through au member of the du Pont famil the booth to offer customers advice 


advertising with Jame Q. du Pont, of the n various types of house-cleanin; 
As a result of the annual eles public relation department 9 of problems 
tion, Isaacs wa ucceeded in the that companys captivating ! The overhead canopy, supported 
presidency by Homer Estlack of audience with an addre entitled by white-painted wooden risers or 
Clarendon Texa and E W Pattern for Succe each side of the demonstratio1 
Brasch of Levelland, Texas, ts the Jim du Pont, as he referred t counter, is finished in a dozer 
vice president himself, a great-great grandson ol brilliant colo: Displayed over it 
Holdover director are Fred the founder, soon had many of the urface are small wooden sample 
Sherwood of Childre and Car] audience taking notes on his ter labeled ‘floors”—a quart 
Maurer of Friona, Texas, and point n “Pattern for Succe linoleum, a bit of wooder 
Jess Miley of Roswell, N. M. Three These he enumerated as: Have a tile, carpet, and porcelain 
new directors were elected. Two product that fills a need, have jol All of these sample 
of Texas are Kenneth Cox of Lub know-how, meet competition, in manently in place 
bock and Nick Acker of Perryton prove the product through re a particular cleanin; 
while the third is Glenn William earch, practice thrift and ecor a customer show 
of Mt. Air, N. M omy, add capital as needed, plow 
Two New Mexicans—E. C back earnings heavily, diversify 
Armstrong of Clovis and Grady and departmentalize, have owner 
Thompson of Hobbs, both past management and treat peopl 
presidents—will serve on the ad right. He said these points built 
visory board and Marshall D the du Pont company and in re 
Shepherd of Canyon continues a lating them he stirred in some of 
secretary-manager the humor, pathos and romancs 
In an election following the an that are part of the history of th 
nual breakfast meeting, member gigantic business 
of the Panhandle Hardware and Other speakers were Harold B 
Implement Travelers (PHIT) club Halter, busine editor of Farn 
chose Carl Hill of Amarillo to suc Equipment Retailing Willian 
ceed C. G. Stinson, also of Ama Crean, who represented the Na 
rillo, in the presidency tional Retail Hardware Associa- 
Newt Riggs of Pampa is the new tion William J sird Soutl 
vice president and Mel Phipps of western division of the U. 5S 
Amarillo is the new face in the of Chamber of Commerce and Jeff 
fice of ecretary-treasure! Thi William nationaily-known hu 
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Why does AMERICAN make 
All Basic Chain Patterns ? 


@ Although two chains may look alike, their end 
uses differ, resulting in poor service if a substitu- 
tion is made. For instance, the three heavy 
welded chains in the middle above appear almost 
identical except for size. Yet one is designed for 
general service where great strength is not re 
quired, one is for logging, while the third is for 
heavy duty service. 

The same thing applies to the weldless chains. 
Take the two stamped, flat link chains: the 
safety chain near the left, and the sash chain 
near the right side. One has only to keep some 
thing from being lost; the other must carry 
weight and run over a pulley. 


AMERICAN CHAIN DIVISION 


AMERICAN CHAIN 


York, Pa., Atlanta, Chicago, Denver, Detroit, 


Alike in looks, yes — but that’s as far as it goes. 


“AMERICAN 


makes all basic chain patterns so you can sell the 


Probably we can suffice by saying 


best (and most economical ) chain for every use.” 


Check your stock. Mark down the items to be 
reordered—and—other items you are not stock 
ing now so you can sell your customers the cor 
rect chains for each of their requirements. Your 
AMERICAN CHAIN wholesaler stocks many pop 
ular numbers. He can get any 
others for you. Write our 
York office if you don’t 
know his name. 


American 
Chain 


& CABLE 


Los Angeles, New York, 


Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn 
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cleaning of a particular surtace, 
the cleaning agent recommended 
for that surface is demonstrated 


on one of the sample squares, 
@@@ Since the display was installed, 
; J sales of cleaning items increased 


substantially. 


HE” COMPLETE , 


DELUXE KLEENCUT LINE Bale of Straw Proves 


in this fine counter cabinet 


Profitable Display Idea 


SINGULAR METHOD of displaying 
pitch forks and hay hooks is shown 
here in the hardware department 
of the San Antonio Implement 
Company, by W. P. Coleman, 
owner 

Idea was that of Carl] Hicklin, 
department manager. Owner Cole- 
man says someone left the bale of 
straw, and Hicklin decided to use 
it for spotlighting related items 








plus 4()” PROFIT 


with DELUXE KLEENCUT DEAL #1907 


RETAIL VALUE 
YOUR COST. 


Y ij } 


Case contains 4 prs. ea. 


of following 
Suggested 
STRAIGHT TRIMMERS Retail Ea. 
112C 7” Fully Nickel Plated $1.79 
112C 8” Fully Nickel Plated $1.98 Deluxe Kleencut scissors and shears 
113C 6” Enameled Handles $1.19 ea : wit Ths 
113C 67” Enameled Handles $1.39 sell ast. And why not! The y a 
113C 68” Enameled Handles $1.49 moderately priced and beautifully 
BENT TRIMMERS made, sure-fire selling features 
134C 8” Fully Nickel Plated $1.98 in any 
135C 8” Enameled Handles $1.49 Please your customers — with a full 
BARBER SHEARS sele n ¢ popular Nationally Although percentage figures are 
365 7'/,” Fully Nickel Plated $1.89 Advertised Deluxe Kleencut scis not available, the result has been 
SEWING & EMBROIDERY SCISSORS sors and shears, now including ALL increased sales of pitch forks and 
Fully Nickel Plated he hay hooks, for the display appro- 
348S) = 4” Sharp Points $1.29 u'll clinch more sales than ever priately serves to attract attention 
— 5” oe a $1.39 ok. ; to items which are in regular de- 
4 6” r int $1.59 i ‘ — & ‘~IStome 
181 7,” Pinking Shear ‘leencut line. mand on the farms of customers 
© 


merchandiser’ s lanquage. 


+ n + 


1 the b ggest demand! 


Hobby Supplies 


(Continued from page 58) 
: 
yy 4 
> & 
wecshayp > we — wisgencur 


Bridgeport |, Conn., Solingen, Germany, Bedford, 7. Con er at all times 
WOGLS F LAGGEST MANUFACTURER OF ECIESORS AHO treaes ‘4 _ 
Although about 65 percent of 


supplies are visible to the custom- 


our customers are men and boys, 


SEE YOUR JOBBER OR WRITE DIRECT TO we try to interest women in hobby 
THE ACME SHEAR CO., BRIDGEPORT 1, CONN, 
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Nationally Advertised Hammers Sell! 










¢PLumB 7W/n Pack roots 












<@ TWIN PACK "A” 
Nie RD mbt pA mae Contains: Autograf—16 oz. \ 
ea wh a —— » a Ya doz. No. OANI1'2 farm Journe 
£ ; Advertised Finish 
& 0) rT Neo sionind —16 oz. 
1 
2) bP ; V2 doz. No. 81 a Lan 
81 OANIIY2 % 








TWIN PACK ''B” p> 
Contains: Autograf— 16 oz. 
Ya doz. No. OANI1'/ 


Plumb Leader— 16 oz. , é 
Ya doz. No. 81 Samy iJ | , 
F a it . P 


PLUMB 


OANI1I'4 
POPULAR MECHANIC 


PLUMB 


supplies, both for themselves and 
as gifts,’ Stuart said. “Women, 
more than men, take advantage of 
our lay-away plan, which adds con 
siderably to volume just before a 
special gift season begins. We pro 
mote and sell hobby supplies to 
women who are shopping for gifts 
for boys and girls especially 

An advertising idea that has 
payed off very well for the store 
is the free bicycle and electric 
trains given away each Christma 
Every customer who enters the 
store is given a free coupon for the 
drawing, which is held each Christ- 
mas Eve, Customers also are given 
a coupon for each dollar they 
pend in the store, This promotion 
attracts many new customers who 
purchase hobby items for Christ- 
mas presents 

“We can assure anyone that hob 
by supplies are more than merely 
seasonal merchandise. We know 
that our customers follow a hobby 
In winter as much as in the sum 
mer, concluded Stuart. “With thi 
in mind, we are advertising our 
hobby department and emphasiz 
ing service, as well as sales. Be 
lieve me, it can be big busines 
when properly promoted 


tj LAMSON BOLT BAR . 


Renting Power Mowers 


adds Vim fj to any store (Continued from page 60) 


with the features and char- 
Here's your chance to bring your important bolt acteristics of a specialty 
! s ope 
and nut business into the open product and results in in- 
And, bolts and nuts are important. Pre-testing proves that you creased sales 
can turn your Bolt “re Ppt times a ws That means Both Pape and Dieruf have 
approximately rofit in your pocket 
PF P . P established an hourly rate of $1.00, 
Over 1000 Lamson Bolt Bars are now in use. Retailers are with a minimum charge of $2.00 
high in their praise for the sales job they do. Why don't you 
ie : Rental time is estimated from the 
get on the band wagon now 
time the mower leaves the store 


t ask your distributor about the Lamson Bolt Bar—or write 
pana ye a : until it is returned. In addition, a 


us direct. It's the modern way to sell bolts and nuts! 
penalty is imposed if the rental 


unit is not returned to the store by 
closing time. No flat weekend rates 
are offered, nor are customers al- 
The LAMSON & SESSIONS Ca. lowed to keep a mower over an 
entire weekend. On leaving the 
store the customer is required to 
Plants at Cleveland x 
end tent, Chie sign a rental form assuming all 
Chicago - Birmingham responsibility for injury to him 
self and/or the machine. Each 
rental is numbered and a time log 
Oe book is kept, along with the rental 
7404 form filled out by the customer 
x f Both rental time and service cards 
¢ are maintained for each mower! 
narowAR E throughout the season 
ara iy A rental service has another 
: profitable side. Bill Dieruf states 
hun hardware srw u~> that “we use the rental of mowers 
HOUSEHOLD REPAIR HEADQUARTERS to stimulate the sale of new units, 


and though we like the rental in- 


General Offices: 1971 West 85th Street + Cleveland 2, Ohio 
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One of the many SSirco Services — and one 
that will mean a lot to you — is the con- 
venience of getting what you want when 


you want it. 


You benefit two ways. Besides the conven- 
ience, you get the SSirco-distributed line of 
nationally-advertised, top brand names. 
Names your customers know and prefer. 
Products that are priced to leave you a tidy 


margin of profit. 


You — like other SSirco customers — can 
count on an ample supply of these quality 
materials that sell. Be sure of getting what 
you want when you want it... contact the 
SSirco warehouse nearest you. The friendly 
service and prompt delivery you'll get will 


mean increased sales and profits for you. 


THESE FAMOUS PRODUCTS MAKE UP 
SSIRCO STOCK 


Reynolds Aluminum Durall Screens 
Building Products Georgia-Pacific Plywood 
Follansbee Terne Lo-""K’’ Cotton 
Carey Asphalt and insulation 
c a Columbia-Matic Screens 
ertain-tee i , 
Asphalt Products Shakertown Cedar Shingles 
. General Flush Doors 
£Z-Way Stairways 
. : , Atlas Flush Doors 
Miami-Carey Cabinets 
Milcor Steel Products 
Celotex Insulation : 
Board Products Vari-Pitch Louvers 
Insulite Insulation Hamlin Ventilators 
Board Products Anaconda Copper 
Flintkote Products SSirco Steel Roofing 
Nu-Weoed Insulation and Building Products 
Board Products Barclay Plastic-Coated 
Masonite Hardboords Paneling 
Upson Panels 
Asbestone Asbestos 
Products Alsynite Translucent Panels 


Superior Metal Trim 
leslie Louvers 


FOR A NEW HIGH IN ALL 3—QUALITY, PROFITS, AND DELIVERY 
—WRITE OR CALL YOUR NEARBY SSIRCO WAREHOUSE 


(1 RCO 


SOUTHERN STATES 
IRON ROOFING COMPANY 





come, this is not an end in itself.’ 
When Dieruf has a customer who 
he feels is considering the purchase 
or rental of a power mower, his 
floor salesman takes over 
Many rental customers have be 

come purchasers of new powe! 
mowers early in the mowing sea 
son. The rental mower has, actual- 
ly, become a demonstrator. Bill 
Dieruf is considering employing 
an outside salesman to call on 
rental customers who he feels are 
considering the purchase of a new 
unit 


Selling Rental Units 


( 

, + Pape has found a further means 
VA Baten wa , ; of extracting profits from rentals 
- a ‘ Late in the mowing season, he re- 
conditions his rental units and 
Furnished with WY, sells these used units at reduced 
Pe gry td y- ° / ; prices, often netting as much a 
1 half of his original investment 


Knowing that he must start each 


— rental season with new unit he 

y has experienced no difficulty in 

FF KIN 3% finding a ready market for his re 
mA conditioned mowers. This amount 

to extra profits for the rental de 


partment 


ROYAL NI CLAD P If careful attention is given t 
~ 
advertising and promotion ay 


and Dieruf contend that de: 


STE EL TAPE will have no problem in attractin 
TO HELP YOU rental customers 
SELL MORE Fred Pape, for example, uses a 


Mall the coupen and we prominent listing in the telephone 
tomers! The line in the Ni-Clad is all will send you a small-sized directory and supplements thi 

, th handbills promoting his rent 

saa ft- newspaper mat and o sam- wi a 4 

malel wil qviweer sot-conted tapes ple of a consumer folder on al service. These are distributed 
many times. The welded metal case the Ni-Clad that we will throughout the neighborhood by 
i i furnish you in quantity with- local youth groups at minimum 
liner is rust resistant coated, and covered oud This folder is es- 
with tough, durable vinyl. Black gradu- pecially suited for stuffing 


. : with statements, or putting 
ations and figures stand out sharp and on the Covntos. Publicizing Rentals 


clear against the nickel-white back- to the largest advertising ee a 
ground. Order No. H-433, 50-ft. with program of its kind, millions ' sadiiasile nil exuieidieheas dmadiad 
of readers will cee eds di- ive method of publicizing rentals 

hook ring; No. 433, 50-ft. with regular recting them te yeur store Each envelope 01 handbill leaving 
ring from your Hardware Jobber. te buy the Ni-Clad. Tie-in his store carries a message an 
with this powerful program nouncing the availability of the 

- « « stock and display the rental service. He has a rubber 

SELL OFKIN Ni-Cled ... use the news- stamp for this purpose and merely 
sesot heen gpa oopea stamps on the message in colored 
esvent oud ink. Post 


Here is a real bargain for your cus- 


expense 


TAPES « RULES « PRECISION TOOLS cards mailed direct to 
THE LUFKIN RULE CO. «+ SAGINAW, MICH. known prospects also have proved 
132-138 Lafayette St., New York, N.Y to _ particularly effective 


Barrie, Ontario 215 power mower rental service 


mes offers an additional advantage that 
r - se Ee ee ee should not be overlooked. It give 
The Lufkin Rule Co., Dep't. SH, Saginaw, Michigan 
. a dealer the opportunity to arouse 
Please rush me the following dealer helps on the Ni-Clad tape: . 
| the interest of customers in the 


g ( ) small sized newspaper mat ( ) consumer folder 
purchase of allied merchandise 


£ rennne helping him to take full advantage 

Fa of the time of year when his cus 
tomers are occupied with the job 
of keeping lawns and gardens in 
condition. 


ADDRES* 
ZONE STATE 
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say dealers and customers alike! 


, | ‘HE minute a man who knows axes takes a Truc lemper axe in 


hand, he'll know he's holding the finest axe made! Whatever 
the pattern of weight single or double bit this is the axe that 


leads the field in design, construction, balance 


You can stock and display True Temper axes with complete con- 


fidence that with every sale you'll gain a satisfied customer—the 


“indispensable man” to your business and ours! True lemper Corpo- 


ration, Cleveland 15, Ohio 





RUE TEMPER Corporation 


TRUE TEMPER AXES HAVE 
ALL THESE FEATURES! 


Heads forged from solid 
steel—no welds orseams. 


Precision tempered in 
automatically-controlled 
furnaces. 

Power centered for ac- 
curacy. 

Fire Hardened hickory 
handles to resist weather 
and wear. 


® Power driven for perfect fit. 


FOR OVER 100 YEARS MAKERS OF FINE TOOLS. FISHING RODS. GOLF SHAFTS 
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Developing the Small- 
Town Mower Market 
(Continued from page 60) 
Although no repair department is 
parts are 


maintained, repair 
your bolts, nuts, rivets and other stocked, and the work is turned 
over to a loca] skilled service man 
— ; Power lawn mowers help to sell 
out confusion or error. Buffalo the more expensive hand-operated 
Bolt'’s latest catalog NO. ¢1 mowers, Miss Ramsey pointed out 
: _- ; The customer who feels unable to 
gives you the information you ] St — ics : Sa 

: uy a power mower often is glad 


fasteners easier and faster... with- 


need ...in a hurry. It’s clear, con- to settle for a really good manua! 

machine that can do more and bet 

ter work than a less expensive one 
along with power 


Accordingly, 
mowers, a wide display of hand 
mowers is shown 
“Good display is the biggest fac 
eal tor in our lawn mower promotion 
 -_ Miss Ramsey said. “A new, bright 


cise... and complete. 


; ly painted lawn mower is a hand 
top quality Circle ® Bolts in So , some piece of merchandise that in 
clearly-labeled, sturdy, corrugated spires impulse buying.’ 
board Handy-Pack containers. : o 

Simplify your handling problems. 
Write for folder explaining types Building a Profitable 
of bolts, quantities and weights > Gift Department . 4 


(Continued from page 69) 





available in Handy-Pack cartons. 


announced that she had purchased 


several baskets. Albert Goodman 
store manager, only gave her a 
questioning look. When the ba 
kets arrived and were unpacked 
Mr. Goodman inspected them and 
expressed the opinion that, as fi 


, ; . as baskets were concerned, the 
the high quality of the complete lid 2 
ait 


not make sense: they were toc 
line of Buffalo Bolts which has mall for a wash-basket too fanc\ 
for gathering eggs, and really of 
anal little use for anything. Mrs. Kuban 
bination with Handy-Pack car- é ‘9 

: quietly accepted the “ribbing” and 


never been surpassed. In com- 


tons, they offer a superior prod- et up the baskets for display 

‘They sold like hot-cakes on a 
Reo " frosty) morning he aid. She 
higher than that YTS old them, in spite of the fact that 
~ ily no on was using basket 
bread plate for decorative o1 
other purpose. She had to tell the 
custome! how effective the ba 


uct at a price no 


of ordinary bolts. c i 


kets were, as well as the variou 
purpose they could serve. She 
found no resistance among women 
customers 
Now,’ he aid, “we re-order 
baskets all the time. In fact, we 
just couldn't operate the depart 
ment without them!” 
pee In selling giftware. Mrs. Kuban 
BOLT ¢o pay particular attention to de 
: ; livering and keeping the order 
Division of Buftalo-Eclipse Corporation traight. Once the bride-to-be ha 


North Tonawanda, N. Y. made her selection and left the 
store, Mi Kuban gathers every 


Sales Offices in Principal Cities item on the list and carefully pack 
each in a separate carton. “Thi 


+ 


is to prevent our selling out and 





PRODUCERS OF CIRCLE @ PRODUCTS— BOLTS e NUTS e RIVETS AND SPECIAL FASTENERS 


82 SOUTHERN HARDWARE for MARCH, 1953 





MILLERS FALLS 


Card size: 1344” 61,” 


peciel a 


NEW NO. 2370 NEST OF SAWS— 
A SENSATIONAL VALUE AT ONLY 


Here is a brand-new Millers Falls moneymaker — offered at a special 


low price for Hardware Week only. 


A younger brother to the famous, fast-selling No. 725 Nest of Saws, 


it has the same mass sales appeal. Homeowners, farmers, craftsmen, 


hobbyists, mechanics, service men —even housewives are good prospects 
Its sturdy, pistol-grip handle gives excellent control. The blades are 
reversible for cutting into corners. Three blades are supplied — medium 
and fine tooth for metal, coarse for wood. Mounted on a colorful dis 
play card, it’s a real eye-catcher that sells itself. 
In every way, it’s an amazing value—a natural, high-volume impulse 
item with tremendous potential. Order a generous supply from your 


wholesaler and cash in on this salesworthy new Millers Falls tool, 


No. 2370 Nest of Saws 


carded complete with Length Packed 
1 woodcutting, 1 medium and Overall 12 cards 


1 fine metalcutting blade 10” to a box 


RETAIL 








POWERFUL SALES AID 
TO HELP YOU CASH IN 


9,115,253 ADVERTISEMENTS in the 
Hardware Week issues of the 
Saturday Evening Post, Country 
Gentleman, Popular Mechanics 
and Populer Science Monthly are 
scheduled to pre-sell millions of 
customers for you. 


STORE PENNANTS featuring the 
No. 2370 Nest of Saws will be in- 
cluded in all irha Hardware Week 
Store Decorating Kits, which are 
being supplied free by the NRHA. 


NEWSPAPER MATS for use in your 
own store advertising are avail- 
able on request from the factory. 





Regular Special Hardware Week Price "b= a dozen 


Selling Price 
$900* q doz. 


*Prices slightly higher 


Special Hardware Week Cost*Z= a dozen 


seg Your Protit 333% °2.76 


MILLERS FALLS COMPANY, GREENFIELD, MASSACHUSETTS 
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The consumer 


trend is to 

as Ww easier-operated, 
fool-proof, 
one-job 


power mowers. 
re & The hardware 
trend is to faster 


sales, greater 


TREND Fhe me 
The mower trend 
eee is to Clark 


Rotary. 





The COMPLETE Line 
" cut machine—belt driven—1!.5 HP 
‘ cut machine—belt driven—2 HP 
" cut machine—direct drive—2 HP 
" cut machine—belt driven—2.5 HP 


" cut machine—belt driven—3 HP 


Plus 2 New 4 DEALERS: 


Self-Propelled Models. Cli f 
ip coupon or 


literature and 
names of your 
nearest jobber 





JOBBERS: 


Clip coupon 
for franchise 
information 


a Bef Acy 
NOTE: A specially designed Clark Rotary FP ov. 
amu fae MODEL 20 “e 


sales feature is the one piece, vacuum lift 
blade—no breakage, no retrimming— 


easily removed for sharpening —— 


ROTARY MOWER 








CLARK MANUFACTURING CO. 
3024 Melville Rd., S.E.. Decatur, Georgia 


Please send literature and franchise information 


Please send name of my nearest jobber 


NAME 
ADDRESS 
CITY 











'@oeeraseaeaegaemas:t 





not being able to fill the orders 
later,’ she explained 

Everything in the gift depart- 
ment is handled on open stock 
There are times when the selected 
items are not called for, as con 
templated. For example, the brid 
may have specified place setting 
for eight, while her friends gave 
her only six. Often, in such cases 
the bride’s parents will purchase 
the difference 

“By carrying open stock,” M: 
Kuban explained, “those extra 
pieces can be purchased later, fo! 
anniversaries, birthdays, etc. And 
the items we have set aside with 
her original request can be placed 
back in stock with no loss in- 
curred.” 

Even of more vital concern than 
the attractive displays of gift items 
is the store’s willingness to be of 
assistance to a new bride or bride 
to-be. When an engagement is an- 
nounced in Bryan, Central Hard 
ware immediately issues the pro- 
spective bride an invitation to 
visit the store and inspect thei! 
gift lines 

Also, every girl is name-con 
cious, Mrs. Kuban warned. “Mer 
chandise known and _ recognized 
for quality will gain more cus 
tomers and sales volume for a de- 
partment such as ours than fancy 
fixtures and unknown brands.” 

In every-day china, Mrs. Kuban 
makes every attempt to offer the 
most reliable makes. “Though thi 
is domestic china,” she pointed 
out, “we are positive that what we 
handle will not craze. This is an 
important point to watch. Fo 
some girls, this will be their best 
chinaware. Many of these girl: 
will be the store’s best customer 
for items in other department 
Therefore, we cannot afford to 
think of our department as being 
apart from the entire operation.” 


Sf 


Free Repair Service 


(Continued from page 65) 


children are on vacation 

Repair service increases, rather 
than diminishes, the sale of mer 
chandise which the store repairs, 
Floy Metts said. For example, 
farmers who have pumps releath 
ered here usually buy new pumps 
at Metts Brothers when their old 
ones wear out. Likewise, kitchen- 
ware, garden tools and other pieces 
of farm and home equipment that 
have outlived their usefulness are 
replaced at the store. Oxfordians 
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= af / 
HOW YOU ™ 


CAN MAKE _& FREE! 


NATIONAL DAISY 


Promati 


KIT! 


_ MANUFACTURING COMPANY | buy a DAISY... 
DAI @ wves “ce? START A CLUB FREE! 


m aie a - (Cs, GUN RACK 
EALER oF Al RIFLE CLUB i f end CARD 
R DAISY DE in 65 
DEA ng Promotion For May Use 
| yest Sprin J Rifle Month 
3 National Daisy Aix AND YEAR AROUND 
DISPLAY! 
it featuring a | 


Here is Daisy's bic 


years built aroun 


in May! 





> 
We've prepared a Free I 


Gun Display “Rack 


, rin¢ 
yc ur use befo e, du 
- for > Ss r 


sturdy gun rack a 
li >| ives an JZ 
osite this ‘ pl: . . - 
j bout it on the page opp? - , model Daisy in 4 
—— a) advertising 4” ‘ r window 
R i heavy nationa! 4 ,_ Start ou ido 
The theme of port’ ter al is Buy a Daisy or on counter before, 
nater - 
motional r ' 
of all pro 


ww 
“ut turing and after Na ; 
a Jun or Air Rifle Ov Rifle Line tional Daisy Air Rifle 
= » Line 
isy Air multe 


re Dais . Month Promotion! Rack holds 
the entire jel (Bulls Eye Shot gun, Display Card, Daisy 
mo 


aisy Dollars this “Club” Booklets! A wonderful 


Aut 


' his compact. 
and after May " < pac 
7 an 





or Join 


, have 
Be sure you hav 

some °O 
can make 


{ every 
eV" 


in stock more D 


sales stimulator for spring and i ie 
too) so you | mer! Dee summer! Yours FREE in Kit! FREE! 10 “CLUB” BOOKLETS! 
Spnng and Summ Khe Pass out Free 40 page 
x DIRECTOR = START or JOM 2 MMAOR Aa ere come / 


Booklets to adults, kids for 
b rmve dais ME “=! S00 
Sales and Advertising igger Daisy sales! Booklet 


shows Mom and Dad how 
>. 2 their child may be trained 
in safe Daisy shooting in a 
' ' 
FREE! WINDOW STREAMER! junior air rifle club: how to 
Kye-catching “‘year around startaclub; complete Daisy 
use’ window streamer offers Catalog. For year around 
Free Books to Dad and chil use’ 10 Booklets in Kit! 
dren. Builds big store traffic 


— ; P~. FREE! MAT AD SHEET! 
an *' 740 Al DAN ff Offera bre mata = 
\ es SIPIELEMMONTH), of guns, tie-in . 

\ pire - — newspaper id “ 

"tan 8 easy smear a cee 7) = St, Ri aA “i 

id O8 dee + denier Air Bitte Cin! “>” spots’, public 

. ity story 

FREE! WINDOW STICKER! 


For use during May Pro 
motion o7 


i. eae 








Pn. oe ene Sammy 


COMPANY 1 
ANUFACTURING . 

DAISY — Plymouth, Michiga A 

Dept , 


‘omtpaid! 
Send Promotion Kit FREE ao I i 








Mark Attention of 


DAISY MANUFACTURING COMPANY 
MANUFACTURING COMPANY PLYMOUTH, MICHIGAN, U.S. A. 
PLYMOUTH, MICHIGAN, U.S. A. 
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TWO SALES mean TWO PROFITS! Every time a customer 
buys hardware or paint for repairs or new work, he’s in the 


market to buy 


wood protection against rot 


and termites, 


swelling and warping. You make two sales instead of one 
when you suggest Chapman clean Penta Wood Preservatives 
Deep-Treat and Seal-Treat. 


Sell Seal-Treat for 
Paintable Surfaces 


Water-repellent Seal-Treat makes an 


excellent prime coat for wood to be 


painted sashes, doors, woodwork, 


USE OUR SURE-FIRE PROMOTION PLAN! 


Hard-hitting; designed to selli Complete 
with newspaper mats radi and tv spots 
direct mail folders, window banners punter 
splays 








Stock and Sell Chapman's 
Complete Line of 


warping, shrink- 
stops rot and 


porches. Controls 
ing, swelling 
termites. 


Sell Deep-Treat for 
Wood Not to be Painted 


joists, sills, beams. 
Deep-Treat stops 
is clean and easy 


fence posts, 
General purpose 
rot, kills termites 
to apply. 
Seal-Treat and 
ready-to-use in 55 gallon 
gallon or 1 gallon cans .. . attrac- 
tively color-lithographed for over- 
the-counter selling; and with simple, 
informative directions on the pack- 
ages to help your people make sales 
WIRE—WRITE—PHONE 
CHAPMAN CHEMICAL COMPANY 
DERMON BUILDING MEMPHIS, TENNESSEE 


Deep-Treat come 
drums, 5 


= geal Treaty Deep Treat 


qo \ ger! 
wooe Pe aren 


CZ Cea WOOD PRESERVATIVES 





like to fill their hardware needs 
at this store, because they know 
that they will be able to receive 
minor repairs on most of their 
purchases without charge, if their 
purchases begin to give trouble 


Few Requirements 


No special tools are required for 
performing the various repair jobs 
brought to the Metts brothers, and 
no special area is set aside for re- 
pair work, Thus, the free service 
requires no heavy investment and 
accounts for no heavy overhead. 
A fee of 25 cents is charged cus- 
tomers when soldering is _ per- 
formed, and customers are re- 
quired to pay the wholesale price 
of any new parts that go into their 
Otherwise, the serv- 

cost-free 


merchandise 
ice Is entirely 


o 


Asphalt Roofing 


(Continued from page 67) 


roofing is applied directls 
materials, 


of tearing olt 


phalt 
on top of old 
expense 


elimin- 
ating the 
the wornout roof covering 

Reinforcing Eaves and Rakes. 
One application point that is 
worth stressing concern rein- 
forcement of a roof along its eaves 
and rakes. Eaves and rakes need 
additional protection because they 
are the exposed edges of the roof 
covering. The first step is applica 
tion of metal drip edging, and the 
econd step is application of an 
flashing strip. Both of thes« 
are recommended for use with all 
types of asphalt shingle 

A metal drip edge (see Fig. 5 
is a strip of corrosion-resistant 26 
metal laid along the 
and the rakes. Galvanized 
painted on both side 
used. The 
metal is fastened with 
nail paced 8 and 10 inches apart 
along its Then the 
trip is bent down along rake and 
The metal should ex 
inches back from the 
edge of the roof deck. Prefabri 
cated metal drip made 
especially for the purpose can be 
used 


The 


eave 


gauge sheet 
eave: 
steel, 


customarily f 


trip ol 
roofing 
inner edge 


eaves lines 
tend 2 to 4 


edges 


eave flashing strip (see 
Fig. 6) is made of 90-pound mine: 
al-surfaced or 65-pound smooth 
roll roofing. It overhangs the 
of the drip edge from 
up the 


lower edge 
1; to %s inch and extend 
roof to a line at least 12 
de the inside wall line 
building. The flashing strip 
never be narrower than 36 in 


nche 
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You can put your confidence in- 


the a line 
© SEINE TWINES 


SEINE CORDS 
TROT LINES 
STAGING 
VENETIAN BLIND CORD 
" . SASH CORDS 
CLOTHES LINES 
Quality Twines and Cordages =—<otwes uns 
BUTCHER'S TWINES 
FISHING LINES 
NYLON CASTING LINES 
STARTER ROPE 
JUMP ROPE 
MOP HEADS 
ART. 533 WRAPPING TWINES 
IN A KITCHEN LINES 
EXPRESS TWINES 
CHALK LINES 
VARIETY of PUT-UPS KITE CORDS 
PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 





1 lb. skeins — 12 thru 72 ply 





2 oz. balls — 12 thru 24 ply 





4 oz. balls — 12 thru 48 ply 





8 oz. balls — 12 thru 72 ply 


Above Sold in 5 lb. Pkgs 


1 lb. balls — 24 thru 72 ply 


Sold in Bulk 





STOCK TOP QUALITY 


SEINE CORD AS A 
ORDERS OF $50.00 OR MORE. FREIGHT iiatlans iis 
PREPAID. Orders of less than $20.00 f.0.b. 


Mill, Lawndale, N. C. or Marietta, Minnesota BEST SELLER 
Orders of $20.00 to $50.00, freight allowed 
to $1.00 per cwt. Freight prepaid does not 


include extra charges incurred outside car- ; aa , 
When you display the YILGtine- 


rier's regular zone of delivery 
; it Sells! 
Cleveland Mills Company LAWNDALE, NORTH CAROLINA 


ESTABLISHED iN 1673 


Marietta, Minnesota 


a 
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ive geod Canes 


ooo ONE RELIABLE SOURCE 


THE LATEST IN 
THERMIC JUGS 


ENAMELEDWARE 
THAT SELLS 








P Now. get your Thermic Jugs as well as your 

I nameledware from COLUMBIAN ... a dependable source 

for 82 years. Moved to Columbian’s giant plant the 

famous Sportsmaster, All-American, and Champion 

lines of Jugs formerly made by Metal Industries, Inc. 

already offer you even finer quality at better prices. 

More than ever these lines give you complete coverage 

of price range and customer needs. . . beauty that stops 

‘em and values that Secv. 

> Columbian Enameledware has been a leader in the 

housewares field since 1871. This fine line of needed NEW FOR '53 
items includes plenty of seasonal and promotional “spe- os eet eeter ne die 
cialty” numbers. In One Line you get top quality— peeeyfeerenneord aes 
priced to SELL. liner. Retails under $2.00 


COLUMBIAN ENAMELING & STAMPING CO., INC. - TERRE HAUTE, INDIANA 











Color Stimulates Sales 


In selection of asphalt roofing, 
color is another significant factor 
The importance of color is steadily 
becoming greater as more home- 
owners realize its potentialities 
Consequently, color is a valuable 
ales stimulant—and the more a 
hardware dealer and his employees 
learn about the ways in which 
colorful roofing can enhance the 
overall attractiveness of a house, 
the more asphalt roofing they can 
sell. Here are a few basic sugges- 
tions that customers will appreci- 
ate 

{1) When a customer intends to 
reroof an existing building, urge 
him not to select automatically the 
color he already has. Point out the 
wide range of solid and blended 
colors available—from the more 
familiar deep tones to the soft, 
subtle pastels that are gaining in- 
creased popularity 

(2) A building with a dark roof 
generally appears lower than it 
actually is, and a building with a 
light room seems higher. Thus, if 
a house is awkwardly tall, use 
dark roofing; and if it is too 
squatty, use a lighter color 

(3) For overall color harmony, 
when the whole exterior of a house 
is being reconditioned, select the 
roof color first and then pick 
other colors to go with the roof 
Because of its large unbroken 
area, the roof sets the color pace. 

(4) For a house in an industrial 
area, use colors that won't show 
dirt. Gray and gray-green are 
good for this purpose. For a house 
in the country, the colors of na- 
ture—green and soft, earthy reds 

are often excellent choices 

(5) Use color to gain uniformity 
of appearance. Suppose there are 
three buildings in a group. They’ll 
look much better if all the roofs 
are, for example, blue, instead of 
having one blue roof, one green 
and one red 





WHCLESALER NEWS 





(Continued from page 54) 


Hopf Leaves Disston, 
Enters Wholesale Field 


GeorGceE FE. Hopr, Sr. recently 
resigned as marketing manager of 
Henry Disston & Sons, Inc to 
ente! the wholesale hardware 
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RCH 
oe 


& 


Dicks-Pontius 


/ QUALITY 


makes your 
profits climb! 





V3 Bee LP D-P GLAZING COMPOUND — much 
easier to use than conventional 

Q2 in; putty! Gives the consumer a per- 
Pin; fect product for dozens of home 
+. = maintenance uses in addition to 
window glazing. Always ready to 

use — will not harden in the can. 

Packaged in | lb. cans and up. 


‘Gm 


ro n 


D-P CAULKING COMPOUND — will not 
bleed, stain or discolor masonry. 
Remains in semi-plastic state to as 
sure tight, permanent sealing. Will 
not harden or crack. Highest quality 
—thoroughly proved! Packaged in 
1/10 gal. cartridges and in stand 
ard cans, 1/2 pt. and up. 


STOCK AND DISPLAY these high quality D-P products. Your cus- 
tomers will use them, like them, come back for more —and 
your profits will climb! Order from your jobber today! 


the quality leader 


“PONTIUS COMPANY 
DAYTON, OHIO. 


Alexandria, Va. Decatur, Ga. 


For 86 years 


THE DICKS 
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CNIS 
why it 


IS 
to sell 
JACOBSEN 


A WELL-ESTABLISHED LINE OF SALES LEADERS 
no risk of handling a line that may be- 
come orphaned in a year or two 


RIGHT SIZE AND TYPE FOR EVERY BUYER 
eliminates the inefficiency of promoting 
two or more brands 


EXCLUSIVE MODELS 
like the Jacobsen Manor, that yield plus 
profits from sales to large home owners, 
parks, schools or cemeteries 


CONSISTENTLY ADVERTISED 
in a carefully selected list of general 
and shelter magazines 


FULL FACTORY BACKING 
with advertising aids, display material, 
sales training programs, service schools and 
assistance in demonstrations 
There's a solid future for you with Jacobsen 
— the line with over 30 years of progressive 
past and growing future. 


- RACINE, wises 





DEALERS CHOICE 
FOR 1953 / 


All-Purpose 
Food Carrier-Gover All-Purpose 


Combination M ag- Rack 


aa 
a 


Deal Yourself a Winning Hand with 
Pemscas NEW $9.95 


Houseware Items . . . Retailing at Each 


Pemsco’s ALL-PURPOSE Food Carrier-Cover The Pemsco Mag-Rack will give you an item 
combination keeps pastries fresh for days; pro- with volume sales and year-round appeal. Every 
vides an easy way to carry pies, cakes, sand- family wili want one or more. An inexpensive 
wiches, hot dishes and many other food items magazine rack, expertly made from heavy gauge 
to parties, picnics, etc. Beautiful Hand Deco- materials and velvet ebony finish with beautiful 
rated Flowercraft Design and sparkling colors Hand Decorated Flowercraft Design 

add beauty to any kitchen, and its ALL PUR 
POSE uses gives this item year around appeal 


Large air tight compart 
ment for cakes or hot 
dishes. High enough to C b d 
accommodate large size an e use 

ange! food cakes. May be 


used aS a separate unit , ee oe in any room 
in the house 


The Pemsco Mag-Rack 
fits well into any room 
Not too big for crowded 
bathrooms, yet is large 
enough to hold sufficient 
number of magazines. The 
Pemsco Mag-Rack is at 
tractive and rich-locking, 
. will blend into any living 
Pie cover fits snugly over room decorative scheme 
base making a neat single Sturdily built, the Mag 
compartment for pies or Rack can stand heavy use 
hot dishes of basement play rooms, 
dens or outside patios 


Separate pie section has 
tight fitting cover, keeps 
pie fresh and delicious for 
day 


Large tray, easy to use, 
easy to clean, makes an 


attractive sorving tray for 
sandwiches, cakes or a 
ee i west 


okies, etc ome 





Order from Your Jobber Today! 


PEORIA METAL SPECIALTY COMPANY 


2505 S$. Washington St., PEORIA, ILLINOIS 








busines in partnership’ with 
Benjamin Waxberg of B & N Wax- 
berg organization, New York 2, 
New York 

Mr. Hopf joined Disston as as- 
Sistant advertising manager 28 
years ago, and during his stay 
with the company served as ad- 
vertising manager and sales man 


George E. Hopf, Sr. 


ager of the hardware department 
About two years ago, he was ap 
pointed marketing manager fo! 
all distribution of Disston prod 
ucts 

Mr. Hopf, in becoming a partne: 
of the B & N Waxberg organiza 


tion, Is general manage! 





INDUSTRY NEWS 





(Continued from page 52) 


Food Mchry. & Chemical 
Acquires Mowamatic Co. 


Foop MACHINERY and Chemical 
Corp., San Jose, Cal., has an- 
nounced its purchase of Mowa- 
matic Corp. of Mount Vernon, 
New York, producers of power 
lawn mowers. The acquisition was 
effected on November 20 for an 
undisclosed price. Officials of FMC 
stated that the acquisition was 
made to round out and integrate 
existing lines of specialty power 
equipment manufactured by Food 
Machinery for the farm and garden 
trade 

Mowamatic Corp. produces and 
sells two lines of power mowing 
equipment. One line, sold under 
the trade name ‘“Mow-A-Matic’”’ 
consists of reel type mowers 
powered by gasoline engines and 
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TURN PAGE FOR 


AN “& 


PVCS ILS © DUAL BLADE 








Precision Saw Kil... FOR FINE FINISHING WORK 
Another Great 








Subsidiary of ROCKWELL 
Rockwell Tools, Ime. .52)..0.00600., 
1314 Kinnear Road Columbus 8, Ohio Pittsburgh, Pa 


JOO Years of Fine Yuality Saw Making 





TURN PAGE FOR 


PRODUCT 


DELTA Moulding 


PICTURE FRAMES, TABLE 
EDGES, BEAUTIFUL DECORATIVE 


SHAPES on a circular saw! 


Real sales appeal PLUS practical value, 
PLUS attractive display packaging all 
combine to make this big DELTA Hard- 
ware Week Special a fast-moving profit 
builder. 


FITS ANY STANDARD 8” 


\ 


In 


it ¢ Yer. 


DELTA POWER TOOLS Another © Product 


- - oe 


© | kes Circular Saw into MULTI-PURPOSE Tool 


~~ 


Cutterhead and Knife Set 


ot 10” CIRCULAR SAW 


The Delta moulding cutter head and knife set makes it 
possible for the circular saw owner to make beautiful picture 
frames, and the decorative shaped edges that give a home 
project that professional look. He can make dowels, do his 


interior millwork, too. 


Not only is every circular saw owner a prospect — but this 
set will help to sell circular saws to the beginner who doesn't 
realize a saw’'s versatility. There are many additional sets 
of knives for later sales, giving your customer an unlimited 


selection of moulded shapes. 


The fast-moving turnover will ring your cash register profit- 


ably and often! 


stock at your wholesalers NOW! 


DELTA POWER TOOL DIVISION 


Rockwell! manuracturING COMPANY 


400 NORTH LEXINGTON AVENUE « PITTSBURGH 8, PENNSYLVANIA 





built in 18” and 21” models. The to the vice president of Westing bility for the company’s overall 
other line comprises rotary type house, and from 1946 to 1950 as sales, advertising and sales pro- 
mowers which are available with sistant to the president of Indus motion, and marketing activities of 
either gasoline or electric motors tria Electrica de Mexico the arms and ammunition, metals, 
and are marketed under the name E. N. Rousseau, veteran membe! explosives, electrical, ramset and 
“Whirl-A-Matic.” of the Metals Division sales or export divisions. Previously sales 
Present plans released by FMC ganization, becomes sales manage! manager of Olin Metals Division 
indicate that the newly acquired and H. M. Campbell, former a since 1950, he has had wide ex- 
company will be operated as a sistant sales manager stationed at perience in sales, as well as in the 
subsidiary unit of the parent com New Haven. Conn., has been ap procurement and distribution of 
pany, and sales headquarters are pointed assistant to the general raw material 
being transferred to Port Wash manage! Mr. Marvel has announced the 
ington, Wisconsin D. T. Marvel has been appointed appointment of C. L. Whittemore 
e vice president for sales of Olin In Jr. as marketing manager. Mr 
dustries and will have responsi Whittemore joined Olin recently 


G. E. Elects Linder 
Vice President... 





THE ELECTION of Clarence H 
Linder, general manager of the th 
General] Electric Compary’s Major é AY: Nsation | 
Appliance Division, with head- q 
quarters in Louisville, as a vice SAL 
president of the company has been ‘ $ SUCCES 
announced by G. E. president 
Ralph J. Cordiner of 

Mr. Linder’s headquarters will 1952 
continue to be in Louisville, Ky.., presente 
until completion of the new Ap- 
pliance Park, now under construc- g | t ® 
tion. He has been in charge of the comp e é line of 
Major Appliance Division since 
April, 1951, when the company OUTDOOR FLY 
first announced its plans for estab TRAPS 
lishment of Appliance Park 

With 28 years of manufacturing 
engineering, and administration 
background in General Electric, he 
has served in a variety of executive 
positions with the company 


BIG STINKY Fly Trap 
° 1 gal. size with 8 oz. bottle of Control Fluid — in 
Olin Announces New dividually packed and shipped 12 to master ship 
Staff Appointments ° ping carton. - - - - retail price $4.95 
gal. size with 8 oz. bottle of Control Fluid 
OLIN Industries, Inc., East Alton individually packed and shipped 12 to master 
Ill., announces that Marshall W shipping carton - retail price $4.49 
Acker, a vice president and direc- 
tor of the company, retired from LITTLE STINKY WEE STINKY 
active service as general manage! Little Stinky Fly Trap Wee Stinky Fly Trap 
of the Metals Division on Decem — with 3 oz. tube of with 1 oz. tube 
ber 31, 1952, and is succeeded by Control Powder of Control Powder 
M. F. Meissner. who has been his without jar indi : without jar indi 
assistant. ; vidually packed and vidually packed and 
Mr. Acker continues as an Olin x shipped 48 to master y shipped 72 to master- 
vice president and director, and is . shipping carton " shipping carton 
subject to retirement under the retail price $2.95 retail price $1.69 
rovisions of the Olin employment 
cern nt en on April 1 1953 Plus Universal Control Plaid and Control Powder Ke-orders 
sa has headed the - ie geo + Nationally Advertised in 27 Leading Publications including: 
and expansion of Olin meta 


Saturday Evening Post Better Homes & Gardens Country Gentleman 
division activitie ince their in- 


; Parade Time Farm Journal 
ception as Western Brass Mills in American Popular Science Outdoor Life 
1918. 


Mr. Meissner, new general man- ORDER NOW! SOLD BY LEADING 
ager of the Metals Division, ha * JOBBERS EVERYWHERE 
been with Olin since 1950. From 
1940 through 1946 he was assistant DIOPTRON CO. 80x 1313 (unlucky for flies) MILWAUKEE 1, WISCONSIN 
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improving quality 
and performance 


HOLD-E-ZEE 


The Original 
Automatic Grip 


SCREWDRIVERS 


... the leader, too, in increasing 
sales and customer satisfaction, as 
thousands of experienced hard- 
ware men know. In addition to the 
famous Gripper, Hold-E-Zees fea- 
ture extra values in chrome vana- 
dium blades, hand ground bits, 
transparent, unbreakable handles 
and the fine finish typical of fine 
tools quality ansurpassed— 
performance unequalled. 


[pak 
-+.+in constantly 


Super-tension Grip 
now holds flat and 
oval head screws 
better than ever. 


jf / 


MODELS 
AVAILABLE 
FOR ALL 
TYPES OF 
SCREWS 





ORDER THRU 
YOUR JOBBER! 


UPSON BROS. INC, ROCHESTER 14,N_¥ 





after 14 years as marketing as- 
sistant on industrial ales. of 
Socony Vacuum Oj] Co 


- 


R. A. Jones Appointed to 
Stanley Sales Post..... 


GEORGE P. MERRILL, general sales 
manager of The Stanley Works 
New Britain, Conn., recently an 
nounced the appointment of Rob- 
ert A. Jones as sales representative 
for the hardware division in Wash- 
ington, D. C., Delaware and Mary- 
land 

A native of Olyphant, Pa.. Mr 


Robert A. Jones 


Jones attended Banks Business 
College and Temple University. In 
1935 he joined the Gulf Oil Corp 
at Philadelphia and served as sales 
representative in the Baltimore 
territory until he joined the Al 
Force in 1942. Honorably dis 
charged in 1945, Mr. Jones re 
turned to Gulf, until in 1947 he re 
igned to join the McCarthy Hard 
ware Co. in Baltimore, where he 
was later elected to the vice presi 
dency. Mr. Jones now covers the 
territory previously handled by 
Carl S. Bauman, who was ap 
pointed to the position of assistant 
manager of The 
in July, 1952 


general ales 
Stanley Work 


. 


Dazey Announces New 
Territory Changes... 


DazeY Corp., St. Louis, Missouri 
announces that the State of Okla 
homa has been added to the Texas 
territory and is being represented 
by the Parker-Swanson Co., with 


se SG SS SSE ESE EEE ES SS SS 
DAZEY ADVERTISING consistently 
appears in the following magazines— 
American Home, Cosmopolitan, Good 
Housekeeping, Household, Ladies’ Home 
Journal, McCall's, Parents’, Redbook, 
House Beautiful, Saturday Eve. Post, 
Sunset, Family Circle, Today's Woman, 
Woman's Home Comp., Better Living, 
Woman's Day, Better Homes & Gardens, 
Capper’s Farmer, Country Gentleman, 
Farm Journal, Successful Farming. 


See eaaeaaasd 


iq taste ce] ol) we elelmaelela 
take it anywhere 


HOLD -VAC 
CAN OPENER 


to 


The world-famous Dazey can opener 
designed for use on any non-porous 
surface—glazed tile, plate glass, stain- 
less steel, porcelain and enameled met- 
als. No screws, nails or tools necessary. 
At Hardware, Home Furnishings, and 
Department Stores 


If your deoler can't supply you—write us for 
literoture and price lis’. 


Be 


“ts a 


#  DAZEY 


ST. LOUIS 7. MO 
BWABSPSSSeeeeBBeeeeeeeeaae 


PRBBeee ee esses eee ee SSS SSS SS SEESeeeeeee 














EXTRA SALES WITH 


“Little Giant" 
SWING CLIPS 


Your first sale is selling the Swing Clip 
Your customers will go for this superior 
grass and weed cutter with the “golf 
club" balance and feel. Makes trimming 
and cleaning up easy, and its 38" over-all 
length eliminates bending 


Your Extra Sale 


Detachable blade 
offers extra profit in 
sharpening or replac 
ing. Available in silent 
salesman display car 
ton of 6 with plain or 
serrated blades. Ask 
your wholesaler for 
details and prices 


WRITE TODAY for 


colorful catalog on 





complete line of prod 


ucts made in Maine— 





sold the world over 


FREE SHIRT 
Gayle Flick of Quality Paint & Hardware 
New Orleans, La.. reads this advertise 
we will give him a famous Hathaway 
Just write us, giving your shirt size 


NORTH WAYNE TOOL CO. 


OAKLAND 2, MAINE 
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Don't read this...unless 


—yeow are interested in Terrific Increased Sales on Dazey Nationally Advertised Kitchen Helps 


Simple procedure for more profits... 


@ Keep a No. 6 Display Board on counter at all times to work for you from store opening to 
store closing. (All items are arranged for easy self-demonstration.) 

@ Keep another No. 6 Display Board in your window at all times to work for you 24 hours 
a day. (Dazey'’s National Advertising program is constantly working for you in your 
trading area.) 

@ Keep a reasonable open stock on all Dazey items to prevent lost sales on these consumer 
accepted products. 


FREE 


One Dazey No. 6 Point-of- 
Purchase Display is free with the 
purchase of the following items 
as illustrated: 


@ No. 80 Darite Finish Deluxe 
Can Opener 

@ No. 88CR Red Dual Electronic (lid 
lifter) Can Opener 

@ No. 900CR Red Sharpit 

@ No. 61 Senior Can Opener (Darzite 

Black Knob) 

@ No. 810CR Red Egg Beater 

@ No. 160 Ice Crusher (White Enamel 
—Red Trim) 








The above six Dazey Kitchen Helps 


The Dazey No. 6 retails for $30.82 


Displayer is stur 
dily constructed 
in beautiful natu 
ral wood set off in 
yellow modern 
trim 


Nationally Advertised Dazey products are consistently advertised in the following magazines: 


American Home Ladies’ Home House Beautiful Today's Woman Better Homes & 

Cosmopoliton Jounral Soaturday Eve Woman's Home Gardens 

i r's Farmer 

Good McCall's Post Companion apper's Farm 
Country Gentleman 

Housekeeping Parents’ Sunset Better Living Farm Journal 


Household Redbook Family Circle Woman's Day Successful Farming 


WOMEN KNOW DAZEY © WOMEN WANT DAZEY 


DAZEY CORPORATION... ST. LOUIS 7, MISSOURI 


Manufacturer participating in IRHA Hardware Week April 17 to 25 
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ieath mig be 


COMPLET UN af Win dow : 
at Sensational New LOW PRICs 


: 


20” CABINET MODEL WINDOW FAN... CR-20 


Sleek cabinet design means sales to decora- 
tion-wise homemakers and... it's priced 
with an eye to their budget. Powerful, 
2 speed motor exhausts up to 3500 CFM... 
cools 2 or 3 average rooms in minutes. Easily 
installed in windows up to 44”. 


NEW 20” BUDGET PRICED WINDOW FAN... LC-20 


Specially priced to the volume fan market, 
without sacrifice of power and efficiency. 
Dependable 2 speed motor and full 20” 
clover-leaf blades move up to 3500 CFM. 
Expandable metal sides fit any standard 
window. 


LC-20 


New, Exclusive NO DRAFT reversible Fan by Ynlernalional 


NOW ...A 20” NO DRAFT REVERSIBLE FAN ... RS-20 


International's exclusive new swing-around 
construction permits use as an intake fan 
without annoying direct drafts. Air stream 
can be directed in more healthful, more 
efficient, circular stream. The NO DRAFT fan 
pivots easily to any position desired, without 
removing fan unit or screen. Full power 2 
speed fan. 








DOUBLE 12” NO DRAFT REVERSIBLE CASEMENT WINDOW FAN . .. DL? 
For the great and growing casement window market, 
the new NO DRAFT fan is available in a handsome, 
easy to install, cabinet model. Two complete 12” 
3 speed fans in a safe, attractive mounting. 


OIL BURNER CO. (Fan Division) 


Gute 1 nalional , 
a rout 3840 Park Avenue « St. Louis 10, Mo 


Southern Sales Representatives WASHINGTON 20, D.C. 
Mr. Jack Reynolds, Box 6966 
ATLANTA 3, GA. 


Mr. A. H. Patton, 709 Walton Bidg. HOUSTON, TEX. 
NORFOLK, VA Mr. S. R. Perkins, 1803 Cleburne 
Mr. Bill Webster, Webster Corporation, BLOOMINGTON, IND. 
2300 Colley Ave. Mr. Alan Dunlap, 709 Atwater Ave. 
PITTSBURGH 22, PA. 
Mr. H. M. Mason, 207 Investment Bldg 





offices in Dallas, Texas. Iowa has 
been added to the Kansas City- 
St. Joseph, Missouri territory along 
with Nebraska and Kansas, repre- 
sented by the William A. Foley 
Co., with offices in the Merchan- 
dise Mart Bldg., Kansas City, Mo. 


° 


Plumb Announces Recent 
Election of Officers .... 


FAYETTE R. Plumb, Inc., Phila- 
delphia, Penn., announces the elec- 
tion of the following officers at a 
meeting of the board of directors, 
January 29: 

Fayette R. Plumb, chairman of 
the board; D. Rumsey Plumb, 
president; Frank L. Campbell, 
executive vice president and sales 
manager; Frank P. Green, vice 
president and merchandise direc- 
tor; Calvin P. Bascom, vice presi- 
dent and general manager of the 
St. Louis plant; William D. Plumb, 
treasurer and secretary; George 
R. Beck, assistant secretary 

D. Rumsey Plumb becomes the 
third generation to head the 97- 
year-old hardware firm. He suc- 
ceeds his father, Fayette R. Plumb, 
who served as president for 48 
years. The present seven officers 
have been with the company for 
a total of more than 250 years 

The late Fayette R. Plumb 
grandfather of the newly-elected 
president and founder of the firm 
died in 1905. He also was one of 
the founders and first president of 
the American Hardware Manu 
facturers Association 


od 


Yale & Towne Plans to 
Build New Lock Plant. 


THE YALE & TOWNE Manufactur- 
ing Co., New York, N. Y., has ac- 
quired a tract of land at Lenoir 
City, Tennessee, where it plans to 
construct a new lock manufactur 
ing plant, according to Gilbert W 
Chapman, president. The new fac- 
tory is part of Yale & Towne’s 
plant expansion and moderniza 
tion program and is scheduled for 
completion during the early sum- 
mer cf 1953 

Yale & Towne is presently con- 
structing a hardware manufactur- 
ing plant at Gallatin, Tenn., and 
is operating hardware plants at 
Salem, Va., and Berrien Springs 
Mich., in addition to its original 
hardware manufacturing plant, 
established in 1868, at Stamford, 
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ter ter 


SUMMER! FALL 


onass ua 
Sweerims COLLECTING 
= oe 
ber ‘ 
SPRING LAMBERT 


we Dyna sueeg 
clamins 


Now there's 


3-SEASON SALES IMPACT 
with 
LAMBERT DYNASWEEP 


Lawn Sweepers 





LOOK FOR THE 4.LEAF 
CLOVER EMBLEM 


ADVERTISED IN 
AMERICAN HOME, 
HOUSE & GARDEN, 
SUNSET AND 
LEADING 
CIRCULATION 
NEWSPAPERS 


SELL THE 3-SEASON USER BENEFITS 


CUTS TIME, WORK AND COST OF LAWN CONDITIONING 


1. Spring—removes stones, nuts, dead leaves, 
toys and debris, prepores lawn for spring care 


2. Summer—picks up grass cuttings, stands up 
gross, weeds and crab grass for easier, more 
efficient mowing 


. Fall—eliminates leaf raking—clears lawn bet- 


fer, easier, quicker, 


A CLEAN SWEEP OF 
PRODUCT ADVANTAGES, TOO! 


Machine-cut steel gears and pinions 
Best merchandising colors 

21” and 30” sizes 

All steel chassis 

Roller supported collapsible hamper 
Ball bearing-mounted reversible brushes 
. Shipped completely assembled 


National and local advertising 


OMPNOWSAYN a 


. Point-of-sales promotion 


AND LOWEST PRICES! 


Ask your jobber or write 


LAMBERT INCORPORATED 


Dept. SH-3 Ansonia, Ohio 
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Duroflo 


SHALLOW WELL 
WATER SYSTEM 


A new profit-maker ideally suited for small homes, 
summer cottages, highway stores, etc., this new direct 
pressure, low cost water system is designed to effi- 
ciently perform in small spaces. It has ample capacity 
to deliver up to 500 gallons per hour depending on 
depth and operating pressure 

The outstanding, new design of the Duroflo lends 
itself to peak performance . . . throughout! For all 
shallow well applications to depths of 25 feet or less 
...» you can depend on Duroflo to do a better job. 
Never before such quality, capacity and freedom from 
trouble . . . condensed into such a pleasantly small 
package .. . and the low cost will amaze you! 

Duroflo . . . where space is limited. Only 171,” 
high; has 2'/, gal. tank. Another quality Duro Co, 
product you'll want to sell! 


THE DURO CO., DAYTON 1, OHIO 


Duro builds a complete line of water systems and water softeners. 


For complete information on the amazing, new, low 
cost DUROFLO, mail the attached coupon today! 


Tbe Duro Co., Dayton |, Obio 


Rush complete information on the new Duroflo Pump to 
Name 
Street or P.O. Rox 


City 





Conn. The Yale & Towne plants in 
Canada. England and Germany 
manufacture both hardware and 
materials handling products. The 
plants at Philadelphia and Chicago 
are devoted exclusively to manu 
facture of materials handling 
equipment 





BUSINESS TRENDS 





(Continued from page 40) 


ketings totaled 33.1 billion dollars 
in 1952, up a little more than one 
percent or about 500 million dol 
lars from the previous year 


e 


Defense Spending 
Slightly Higher . . 


DEFENSE EXPENDITURES were at 
an annual rate of nearly 51 billion 
dollars in the October-December 
period, a little more than a billion 
higher than in the third quarter, 
— the Department of Commerce has 
® From start to finish . . . from bale of cotton reported 
to finished product — Gold Medal Quality Seine Expansion in defense outlays 


was considerably smaller in 1952 


Twine has performance built into it that puts a Ge sale antler ant te 


it first in the field—and keeps it there. build up was slower in the last 
: . half thé the first half of the 
Production-controlled every step of the way, this as ee ee ae oe 


favorite twine of fishermen gives long, satisfac- “Such outlays,’ 


the agency re 
ported, “are expected to rise 
somewhat further and reach a 
plateau sometime in 1953.” 


tory service . . . gives value beyond original cost. 
Ask the man who uses it! 


Also available is our NYLON FILAMENT ; + 
SEINE TWINE which is gaining in 


popularity with fishermen everywhere. 2 Agricultural Prices 
Continue to Decline 


RECORD-LARGE supplies and re- 
duced foreign demand were the 
major factors responsible for the 
decline in agricultural prices in 
QUALITY SEINE TWINE . the last five months, according to 
a recent report from the Depart- 
5 ideteceniel tates ment of Agriculture 

ploucester, Moss . Price received by farmers 


158 W Hubberd St 
10, 1 ‘ dropped an average of 9 percent 


Chicego 10, | 


THE LINEN THREAD CO. INC. 418 Grand Street, Paterson 1, N. J 


00 New Mesmaamay 2. <3 ' from August last year to mid 

January 1953, and are 11 percent 
below a year ago. Most of the de 
cline was due to lower prices for 
meat animals and cotton. The in 
dex of prices paid by farmers has 
dropped more slowly than prices 
received and in mid-January was 
down only two percent from a 
year earlier. Consequently, the 
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KIDS Go FOR 


Draper- Maynard 
“LITTLE LEAGUE 
BASEBALL EQUIPMENT 


Approved by Carl E. Stotz, President of ‘‘Little League 


TOPS in Quality, Design! | *) * COMPLETE Line 


* BIG in Repeat Sales! Sells ‘Team’ Market! 


say it Sold best of all 4 


+ > 4 | , 
leading lines in oa" ~~ \) )D) SIMI “tittle League” 
the ALLENCO oe OFFICIAL BASEBALLS 
Concentrate on 


line of Sprinklers and Hose wet “Little League” baseballs sell fast 
cessories backed by the Larges ; A sure-fire profit builder, 


Id! 
rtising in the fie 7 
Adve Dye aMe “Little League” 


Ask Your Jobber or Write..- 

A ccd from October 1952 SUFVEY GLOVES AND MITTS 
royectes : 

Famous for quality—over 100 years! 

Priced right—styled right . . . means 


quick turnover, steady volume. 


IDM “tittle League” 
BASEBALL EQUIPMENT 


Professional style, designed for 
Little League performance. 











Order the complete DRAPER-MAYNARD line 
from your Wholesale Distributor right 
away. 




















So Gts~ ee 


_ ESTABLISHED i687 4 


W.D. ALLEN manuracrurine co. 


CHICAGO 6 + NEW YORK 7 





ALSO Firet IN FIRE PROTECTION EQUIPMENT 
THE DRAPER-MAYNARD (O., 4861 Spring Grove Avenue, Cincinneti 32, Ohio 
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HARDWARE DEALERS AND JOBBERS 
PREFER ONE SOURCE BUYING! 


The 8. G. Taylor Chain Company 
of Hammond, Indiana, manufac 

turers of a complete line of welded 
and weldless chain for every indus- 
trial, commercial and agricultural 
need. This means one source buy- 


ing from your nearest hardware 


jobber. Taylor uses only the finest 
the most 


available materials . . 


modern methods and machinery 

and the skilled 

chain makers in the industry 
Selling the ‘TM Line is profit- 


able and easy, too, because of Taylor 


greatest force of 


Chain’s complete merchandising 


National advertising in The 
Post, Collier's, 


and leading trade magazines paves 


pian 
Saturday Evening 
the way—creates brand preterence 
for TM Chain. A full 


literature, direct mail material and 


range ol 


newspaper mats identifies the job- 
ber or dealer as local headquarters 
for the famous TM Line. Unique 
packaging promotes sales— assures 
handling and storing of the 
See 


Casy 
various types of chain your 
jobber or write S.G. Taylor Chain 
Indiana, 


Company, Hammond, 


for full details. 


Chain-a Complete Line! 


All types of 
WELDED AND 
WELDLESS 
CHAIN 


Taylor manufactures 
everything from 1%" Al- 
loy Steel Chain down to 
No. 8 Sash Chain, plus a 
complete assortment of 
chain assemblies and 


attachments, 4, 





TM TAY-KEG 
PROVES FAST SELLER 
FOR BBB AND 
PROOF COIL CHAIN 


Hondy Tay-Keg Containers 
sell Proof Coil and BBB 
Chain. They're easy to han 
die and easy to store. Chain 
available in self-colored or 
hot galvanized finishes. Sizes 


PROFITABLE 
CHAIN SALES 
ROLL OFF 
THESE REELS 


The Taylor Chain Display 
Stand puts chain out in 
front of your customers, 
Stimulates sales and 
profits. Holds eight reels. 
A weldless chain depart- 


and *%. ment on only two square 





feet of floor space. 


See Your Jobber or Send Coupon Today for Details 


S. G. TAYLOR CHAIN CO., HAMMOND, INDIANA 


Taytor Mave 


A GREAT NAME IN 


+ 
SINCE 1873 


5. G. Taylor Chain Co 
Dept. 25 Hammond, Indiana 


Rush free catalog on TM Chain 


Nome 


Address 





parity ratio dropped over the past 
year from 105 to 95. 

The government agency stated 
that the over-all level of agricul- 
tural prices in the next few 
months is expected to be fairly 
stable and may slightly 
with consume! foreign de 
mand likely to 


increase 
and 
strengthen 


. 


Employment Reaches 
New High Level... . 


NONAGRICULTURAL employment 
totaled 55.8 million in December 
a slight increase Novem- 
ber and a new high level, accord- 
ing to a report from the Depart 
ment of Commerce. The increase 
was about seasonal with the pick- 
up in holiday trade accounting for 
most of the change, according to 
the report. Agricultural employ- 
ment declined and total employ 
ment at 61.5 million was down 
slightly from November. As a re- 
sult of a drop in the civilian labor 
force, unemployment continued at 
the relatively low level of Novem 
ber. Only about 2.2 percent of all 
civilian workers were looking for 
jobs in December, compared with 


2.7 percent a year earlier 


above 


. 


Building Sales of 
Playground Equipment 


DESPITE THE fact that 
ment space is limited, traffic dur- 
ing the summer months is “slow” 
and other drawbacks present 
themselves, there are still many 
which the hardware 
substantially build up 
play ground 


depart - 


means by 
dealer 
the 
equipment 

Playground equipment, includ 
ing outdoor teeter-totters, 
slides, merry-go-rounds, sim- 
ilar permanent, educational items, 
represents many “big ticket” sales 
during the summer season, provid- 
ing the hardware dealer goes about 
promotion in a practical mannet 
A recent survey of toy buyers in 
various types of retail 
throughout the country 
brought to light many means by 
which such sales have been ad- 
vanced each summer. Listed below 
are eight examples, which can eas- 
ily be put into any 
hardware dealer who has a toy de- 
partment in his store: 

(1) An Evansville, Indiana, 


can 


sale of outdoor 


gyms, 
and 


stores 


has 


practice by 
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Federal OUTSTANDING 


Specification Trmclty Vala Al id telah 
F-S-illa = ... IN POPULARITY 


Southern Wood Scvews RU SPORT 
J SPINNING REEL 
_ A Top quolity for all inland and 
light solt water spinning; with 


more soles feotures than any 


other $25.40 











RU MER 
SPINNING REEL 


Larger capacity and strudiest 


see What all little screws construction for salt water spinning; 


i with all of the famous “Ru’ 
should know! +o Bi $34.10 4 





RU ATLANTIC 
SPINNING REEL 


Extra-large capacity, with 





populor manual pick-up, for heavy 


salt woter spinning and $35 40 


SOUTHERN “* © 


TORTUE 


D 7 r FRENCH MONOFILAMENT LINES 
Ideally supple, with correct 


oie tretch and teed strength 
(Slotted or Phillips heads) on i Sh tn Te 


sizes from to 


pounds test . 1.20 up 


\ henever it 4s required that wood screws meet 
Federal Specification FF-S-l1la, manufacturers 
have a habit of simply using Southern Wood 
Screws 

For Southern Wood Screws are designed 
especially to meet this exacting federal specitica 
tion and provide the most in holding power 
Uniformly made of the highest quality materials 
in one of the most modern plants of its kind, 
Southern screws are of Government ipproved 
ingle thread construction . accurately ma 
chined with precision-milled slots, full siz 
shanks and sharp gimlet points. You can depend 
on them for satisfied customers 1. C. PB. SWING 4. ®. T. FLASH 

Wide range of sizes from 3/16” No. 0 to 6” 6 sizes, 3 finishes, 1 10 to Vg 02 New 1% of wobbler with 44° 


* 55 to 65 ea nickel! blode, plain $1.15 of dressed 
No. 30 in steel and brass. Write today for in n ted and white polor bear, 


» ROCKLAND FLIRT $1.45 
. . > eo 
teresting literature on types of wood screws ind 3 designs in 1 5 ounce weight, 


tor the Southern W ood Screw cat ilog igh SWAY : eer ype ap the we pane 


2 sizes, 35 and 50 eo 
New ‘4 02. wobbler in bross ond 

nckel, 60 eo 

FACTORY WAREHOUSES 
WRITE FOR PRICE UST 


- . AND VALUABLE INFORMATION ON SPINNING 


OS SG, @ | oes ROCKLAND 
GPs) “THE MAJOR QUALITY 


LINE IN SPINNING’ 


.ROCKLAND TACKLE CO., INC. Suffern, New York 





SOUTHERN SCREW COMPANY 
110 Rickert Street, Statesville, North Carolina 
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TITAN 


PICNIC GRILLS 


with 


DRAFT CHECK 


are your 


PROFIT LEADERS 


%& DRAFT CHECK opens for fast 
fire starting — closes for even 
cooking FLAMELESS heat. 
Saves charcoal. 


we LARGE 19” firebed cooks for 
a couple or a crowd. 


we CONVERTIBLE GRILL becomes 
meat-turner in an instant. 


%& PORTABLE COMPACT. Detach- 
able legs and meat - turner 
grill fit neatly in handy car- 
rying case. 


% Flameless grills are the new 
est big thing in outdoor cooking. 
Your customers will demand 
them because they provide tasty, 
mouthwatering meats everytime. 
Ordinary vented grill burns too 
fast and too hot — burning the 
meat and losing the delicious 
juices. Titan DRAFT CHECK gives 
you even, controlled heat for 
wonderful Flameless cooking. 
Now is the time to get ready for 
those picnic profits. Send today 
for full information and FREE 
copy of “How to Become an 
Expert Chef First Time.” 


WOTITAN “: 


BUFFALO 10. N. Y. 





furniture store, which maintains a 
large toy department, took a sim- 
ple route to increase sales by set- 
ting up a complete display of play- 
ground equipment on the parking 
lot adjoining the store, and posting 
signs, inviting youngsters to play 
Since the store was located in a 
uburban area, with many familie 
with children surrounding, the 
playground equipment was kept in 
constant use during all selling 
days, and attracted much attention 
from parents. This latter fact wa 
well proven by the purchase of 
numerous pieces of playground 
equipment by families within two 
or three blocks of the store—due 
to the enthusiasm of youngste1 
who begged to be allowed to play 
on the parking lot. The constant 
bustle of activity, naturally, at 
tracted much attention 

(2) In St. Louis, Missouri, one 
of the city’s largest department 
stores duplicates the above idea 
with a “shopping mother’s play 
ground” located on the 8th floor 
in a comparatively out-of-the-way 
corner of the store. Here, with 
sandboxes, comfortable chairs, and 
a hardy group of outdoor equip- 
ment items set up, mothers may 
leave their children to play while 
mothers complete shopping. A 
watchful-eyed salesperson super 
vises the children at play, and like- 
wise acts in the capacity of a play 
ground equipment specialist. The 
evident enjoyment which _ the 
youngsters display while using the 
playground equipment has _ been 
responsible for a lot of “on the 
spot” additional sales 


Sidewalk Displays 


(3) Even the sidewalk out in 
front of the store, providing local 
city regulations do not forbid it, 
helped a Kansas City dealer to 
triple his sales of playground 
equipment. One sample of ever) 
item wa et up, and displayed 
along the front of the store, with 
signs suspended here and there in 
the form of disk to give outstand 
ing features. One disk sign, for ex 
ample, pointed out “Light-weight 
but strong”. Another stated “Will 
last for years”. A third was let 
tered “Easy to set up’—and a 
fourth “Fun for all the children 
you'll ever have.”” Many humorou 
notations included in the ign 
brought a friendly smile from pa 
sersby, and many parents, who in 
tend to raise large families, were 
encouraged to buy playground 
equipment now to continue 1n se! 
vice for additions to the familys 





Because they're sold only 
through recognized 
Distributors. 


Because they're consistently 
advertised, year after year. 


Because for over half a 
century their quality has 
made them outstanding. 


Because they're profitable. 


Because they're easy to sell, 
easy to re-sell. 


Because they cut right, cut 
fast, cut easily. 


Right down the line—with dis- 
tributors, retailers and consum- 
ers, VICTOR Blades are the pop- 
ular blades. 


VICTOR 


SAW WORKS, INC. * MIDDLETOWN, N.Y.,U.S.A 


@ 1826 
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Hunting & Outdoor Clothes 


® Leader in Sales 
® Leader in Profit 
® Leader in Quality 
® Leader in Advertising 


Get ready for another big hunting, fishing and 
outdoor year. Stock up right now with Duxbak ... 
the clothing that active, outdoor men and women 


look for above all others. 

The first price is higher. That's right. Yields the 
dealer more profit per sales check. No mistake 
about that. But it also sells faster in greater volume 
because almost a half-century of use has proved 
that Duxbak clothing wears longer, gives greater 
freedom, comfort and protection. In short, Duxbak 
clothing gives more for the money, costs less over 
the years. And Duxbak backs up its dealers with 
more advertising, teiling more people the wisdom 
and economy of buying Duxbak. 


Style 04 Duxbak coot .. . our most 
popular number, double-ply 
body and top-sleeve; bi-swing 
back, adjustable pivot sleeves; 
blood-proof Pakbak game 
pocket; hand-warmer pock- 
ets; shell pockets divided 

or with loops. 


Style 71 trousers... for 
hunting, fishing or any 
outdoor activity; 
double seat and knees; 
zipper fly; over-size 
pockets. In Duxbak 
and lighter fabrics. 


Style F hat-cop .. . popular and 
practical for brush-hunting, or 
fishing; Duxbak, Montana cloth 
or Mohawk Duck 





UTICA 4, NEW YORK 
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AROUND the FARM... 











Gray Plastic Pipe 
Answers’ Every 
Cold Water Need 


Flexible Bettis Everlite is taking the lead in 
making the modern farm more efficient and 
productive. Made entirely of virgin polye- 
thylene, it will last longer and withstand 
greater pressures than pipe of reprocessed 
material. Its long length and light weight 
make it easy for the farmer himself to install. 


Insist on EVERLITE! 


IDEAL FOR: 


Jet Pumps 

Wells 

Irrigation 

Land Drainage 
Watering Livestock 


Rot, Rust and Corrosion PROOF 
Lightweight - Durable 


ETTIS CORPORATION 


P. O. Drawer 9365 Houston I1, Texas 
Telephone YUkon 5401 


Write for Literature Today 


PORATION. Dept SH2 








me free literature about Bettis 























TRUMP 


GARDEN TOOLS 


ake 
Ht otis 


Cultivotor, 
WA” long 


Many of your 

customers will 

soon be buying 

their Spring gar 

dening equip Transplonter, 

ment. And they'll ''%" tong 

be looking for 
tried-and-true 

TRUMP Garden 

Tools. These sturdy 

18-gauge steel tools 

are long-time favor 

ites among garden en 

thusiasts. Hardwood Trowel, 
handles and bright '2'%” lone 

green baked enamel 

finish make them es- Weed 
pecially attractive, Cutter 
too. Make sure you 1" long 
carry the whole line. 

They're packed sep- 

arately, or three in 

a box— ready to sell 

to all of your “green 

thumb” customers! 


(4) In Elyria, Ohio, an enter- 
prising hardware dealer built up a 
clever direct-mail list, through 
parent-teachers associations, send- 
ing to each parent a snapshot of 
the playground equipment carried, 
with youngsters swarming over the 
bars, swinging and using a teeter- 
totter. The snapshots were made 
with his own equipment, with 
many of the youngsters in the pic- 
ture those of the same people to 
whom the direct mail was sent. 
The snapshots were accompanied 
with literature, with the price of 
each piece of equipment, and an 
invitation was included to allow 
the store to send out a set. Re- 
excellent, particularly 
during the early months of the 
summer, when parents accustomed 
to children in school find them- 
selves suddenly faced with the 
problem of having them under foot 
every day 


sponse Was 


Letter Contest 


(5) In Birmingham, Alabama, a 
leading department store invited 
youngsters to write a 25-word let- 
ter, describing their favorite 
of playground equipment, and why 
it was enjoyed, offering as prizes, 
the various bits of equipment 
themselves. Well advertised over 
radio spot announcement, news- 
papers, etc., the contest brought in 
more than 650 entries, and got 
many parents started on thinking 
of playground equipment to be set 
up in backyards. Newspapers gave 
the event much publicity, and 
needless to say, the department 
store got the nod, whenever the 
subject of outdoor play equipment 
came up 

(6) Probably the most elaborate 
promotion of playground equip- 
ment was staged by a Denver re- 
tailer, who rented a vacant lot in 


piece 


NIN 
SCREENING 


- ae 
Feofit with 
eystone 


Laaliiy/ 


Keystone Aluminum Insect Wire Screening can 
be solid by you with confidence. Will not stain 
or discolor woodwork or masonry. Improves 
home appearance. Light, strong, durable and 
pleasing to the eye. 


Keystone Electro Galvanized insect Wire 


Order TRUMP 
Garden Tools 
from your whole 

saler today. 


Screening, made of specially selected copper 
bearing steel wire, gives strength and rust re- 
sistant qualities. 


QUALITY BRONZE 


the center of a residential section 
devoted to young ex-G.lI’s, and set 
up 9 pieces of playground equip- 
ment, with signs inviting “All are 
welcome to use this equipment” 
signed with the store name. The 


Fork 
10%" long 


Get this eye-catch 
ing wheelbarrow 
counter display 
from your whole 
saler. It’s available, 
without tools, to all 
dealers ordering 
i-dozen TRUMP 
Garden Tools. 


{pay 


ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PA. © PASCAGOULA, MISS. 





move proved a wise one, inasmuch 
as many as 150 youngsters per day 
swarmed the playground, with full 
approval of the parents concerned, 
the Police department, and nearby 
Sales during the first 
month of the summer paid the cost 
of the lot, of erecting the equip- 
ment, and all of the pieces actually 
used were sold off at a discount, at 
the end of the season to make this 
successful promotion 


schools 


a completely 
(7) Outside selling has a defin- 
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Keystone Bronze Insect Wire Screening, both 
Bright and Antique finish, woven from high- 
est quality commercial bronze wire of 90-10 
analysis (90% Copper, 10% Zinc Alloy) com- 
bines beauty, hardness, strength and resistance 
to atmospheric conditions. 

WW pays to sell KEYSTONE—ftop quolity insect 
wire screening for every requirement! 


KEYSTONE WIRE CLOTH CO. 


Hanover, Pa. Fostoria, Ohio 


1953 





ite place in the merchandising of 
playground equipment, a Chey- 
enne, Wyoming, retailer learned, 
when he decided to employ spare 
hours during the summer season, 
in following up women, who had 
shown interest in playground 
equipment shown in the store. A 
special effort was made to get the 
names and addresses of women 
who inquired as to the price of 
such equipment, or whose children 
displayed much enthusiasm. Us- 
ually, the shopping housewife, 
who brings her children in, will 
remark that she would like to 
own the slides, paralle! bars, teet- 
er-totters, etc., shown, but that “I 
don’t believe my husband would 
be willing to go to the expense.” 
Sending out a salesman to call up- 
on the family the same evening, 
and broaching the idea of making 
the purchase on time-payments, 
layaway, etc., got surprisingly 
good results. Many fathers, con- 
cerned over the rising tide of traf- 
fic fatalities, and worried over the 
danger of children crossing crowd 
ed streets, welcome the idea of set- 
ting up an “outdoor gymnasium” 
in the backyard—and the rela- 
tively low expense of this equip- 
ment makes a “doorstep sale” 
much easier 


Lay-Away Promotion 


(8) Lastly, a San Francisco ce 
partment store began promoting 
layaway sales of playground 
equipment,immediately after 
Christmas, encouraging families to 
make regular weekly payments, on 
the first piece of playground 
equipment to be delivered when 
summer weather arrived, and to 
repeat the process year after year, 
until the complete outdoor gym- 
nasium was set up. Repeated sug- 
gestive selling by salespeople, a 
year-round display of playground 
equipment, and signs which indi- 
cate that payments of as low a 
50c per week would insure deliv- 
ery in the early summer month 
got a lot of results. Photographs of 
happy youngsters, enjoying them- 
selves on playground equipment 
were scattered throughout the de- 
partment with a strip sign letter 
ed “Begin buying now on layaway” 
appended 

All of these methods are well 
within the reach of the average 
hardware dealer and in return fo! 
a little additional promotional ef- 
fort, he may find that summer toy 
sales can amount to a much higher 
percentage of the yearly volume 





JOBBERS TOLD US- 


“Don’t change it! 


ou have the ELS and SWAY c2tch 
on the Market /” 


atuminum TENSION screens 


Growing demand for 
Keystone Aluminum 
Tension Screens has re 
sulted in thousands of installa- 
tions throughout the nation—and 
our jobbers tell us this means thou- 
sands of satisfied users! 

Recently—in trying to make our Tension Screens 
even better—we demonstrated some new experi- 
mental models to jobbers and their salesmen in a 
number of cities. These men who know what 
dealers want told us—“Don't change the design of 
Keystone Tension Screens! You are now using the 

best and safest catch on the market!” 
Cash in now! Display and feature these popular 
° screens the smart, new way to cut screening Costs, 
Zatented renion catch reduce maintenance and add convenience mo, tra s 
at sill holds Keystone Screen secu and apartments! Ideal for all double-hung windows 
Easily installed—no heavy frames to cut or fit. No 
painting—no rust. Easily replaced screening. Low 
first cost, low upkeep, neat appearance. Investigate! 


rely in place. Just turn knob to ad 


just lor proper permanent setung 


Lreluswve tree Hlaating i bar 


assures snug fit at bottom adjusts 


screen to uneven or off-level sill 
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Precision Saw Kit 


The precision Saw Kit is offered 
at a special retail price of $4.98 for 
Hardware Week. The three-in-one 
finishing kit consists of an 18-inch, 
10-point hand saw for fine finish 
sawing on cabinets, moulding, furni 
ture and trim, plus a 2-blade nest of 
saws with a 12-inch, 12-point com 
pass blade and a 10-inch, 10-point 


keyhole blade for smooth cuts on 
circular and tight corner sawing, plus 
fast cutting through bone, plastics, 
nails and soft metals 

The kits are display packaged in 
red, yellow, green and black boxe: 
for maximum sales impact § and 
possible gift packages 


Rockwell Tools, Inc, 
1314 Kinnear Road 
Columbus 8, Ohio 


* 


Matched-Design Plastics 


Illustrated is the new custom-built 
packaged unit, offered as a Hardware 
Week Special and containing the fol- 
lowing “Matched Design” plastics 
six beverage servers; 12 butter 
dishes; 12 pairs of table salt and 
pepper shakers; four sets of sugar 
and creamer sets 

These items are styled with com- 


bination two-tone, crystal clear body 
and lid with the base in solid Styro 
tone colors of coral, chartreuse, and 
gray. Included with the package are 
24 tumblers, free to hardware re 
tailers 


Blisscraft of Hollywood 
925 N. Orange Drive 
Hollywood 38, Cal. 


_ 


Chisel Set Special 


The new Witherby Warranted No 
75 and No. 70 chisel sets in an at 
tractive plastic top display box is 
offered as a Hardware Week Special 
Chisels rest on gold background, 
which sets off the bright red Tenite plete kit, in the open position, is 
II handles. Chisels are high quality, packaged in window box, so that 
tools and wallet are clearly visible 
The regular price of the complete 
kit will be $6.70. However, up until 
April 1, 1953, it will be offered at a 
price of $5.65 with customary dis 
counts prevailing 


Utica Drop Forge & Tool Corp. 
Utica 4, N. Y. 


* 


Lufkin Tape Specials 


tapes are in 


Two new steel 
nounced as Hardware Week specials 
The Royal Ni-Clad tapes, of 50-foot 
length, feature: dark green vinyl! case 
with plated trim, flush operating 


trip hammer forged, polished ind 
hand honed, Sizes are 4%, %4 and 1 
inch 


Winsted Edge Tool Works 
Winsted, Conn. 


¢ 


Midget Tool Kits 


The Utica Kit, specially-priced for 
Hardware Week and dectignated as 
the K-2, contains three small pliers 
and a Utica screwdriver. Pliers have 
special, red Plastisol dip handles 
and screwdriver has matching red 
handle of Tenite II. The four tools 
are contained in a grey Vinylite wal corrosion, welded metal case linet 
let with a pocket for each tool. Com rust-resistant coated and covered with 


winding drum, folding flush handle 
opened by a push pin, hard nickel 
plated construction to resist rust and 
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(GRIFFIN Old Hi 
i 
Light BUILDERS Says 
HARDWARE 


Tackle Sense 


means 
Tackle Dollars! 


There's plenty of quick turnover and profit 
in the Griffin line of light builders hard- 
ware. Check over this Spring and Summer 
assortment and be sure you are well 
stocked with these fast-moving items by 


Griffin . . . manufacturer of quality prod- Your H-I man has the tackle sense that means extra 


ucts since 1899. profit for you. That's because his business is selling 
tackle—and nothing else. He's in a position to know 
REPRESENTATIVES what tackle will move for you .. . what items may not. 
GEORGE A GREGG WALTER'S JOWNSON 4 5ONS LG FULLER, Jt He knows tackle merchandising and display... offers 
17934 6 Wyoming Avenve 7 St Charles Avenue 644 Wellington Rood you valuable sales tools that are proven volume-build- 
detroit 21. Michigan tionte, Georgia Jackson 6, Mississippi ° 
AUSTIN & EDDY INC & FARRAR HARVEY D. RUSH & SONS ers. He is one great source for a// your tackle needs— 
ee ne arog gp ata yaaa smash wee the H-I line (thousands of numbers) is complete, with 
Witpur KH DAVIS CHARLES L LEWIS Hc Giover tackle for every fisherman and every kind of fishing. 


1639 w Fase Svseus } Moret Street 2 vd 
Chicago 26 now Seon Ff ¢ ‘ & e 16. Maryland 





i ai © meinaum & co ROY L ROGERS See your H-l man. Ask him about H-l's outstanding 
4524 £001 60m Steet 6954 Avenue | aay eg oA a 1953 national advertising...let him show you how 
ecttie, Washington Se. Revie ©, Miscous ‘ gig ; 
easily you can tie in for best results. Ask for his help, 
THE _ s ALDER COMPANY . . ° ° ° . 
Bose nee as a tackle specialist, in building your tackle business. 


New Yoru 7, NY He'll be glad to help—and you'll be glad he did! 
vy, If you don't know your H-I man, write us for his name. 


Every R NEEDS THREE 
DEPT. 6 


ORROCKS 
—(GRIFFIN- <3 BOTSON 
A lanufacturing Company UTIC A, N.Y. 


ERIE © PENNSYLVANIA Manufacturers of the Largest | f y Tackle in the World 
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Jn Hand Saws 


ote, 


( au 
\ Taper Ground The Whole Width 
wee 
ooo? 


STEEL TELLS THE STORY! 


Yes, it's steel . . . the finest SANDVIK 
Swedish Steel . . . that makes this tool 
the pride of the carpenter's tool chest. 
The very heart of all edged tools is 
the steel from which they are made, 
and with SANDVIK ‘Fish & Hook” 
Saws that important basic ingredient 
is the world’s finest steel for edged 
tools . . . genuine Swedish charcoal 
steel. Keen edge? You can’t top it! 
What's more, in a SANDVIK Saw the 
edge lasts and lasts because the steel 
is tough! 


To match such performance by the 
steel the SANDVIK #280 Hand Saw 


is balanced to meet exacting profes- 
sional requirements, and finished to 
win the acclaim of men who earn their 
living with fine tools as the finest 


The SANDVIK trade mark . . . the fa- 
mous “Fish & Hook’. . . on the blade 
of SANDVIK hand saws tells your cus- 
tomer this is the Swedish steel... and 


the saw .. . he wants to own. 





SANDVIK SAW & TOOL 


DIVISION OF SANDVIK STEEL, INC. 
47 Warren Street New York 7, N. Y. 








with 


TANDROTINE 


the Popular 


IT’S PROVEN 
IT’S ECONOMICAL 
IT’S @ Quolity THINNER 





ANDROTINE = is 


painters and home-owners for use wher 


thinner 


ORDER That 


TANDROTINE Today! 


as well 


Get ready for 
EXTRA Sales, 
MORE Profits. 


even 


TURPENTINE & ROSIN FACTORS, INC 


Savannan 


1s bec 1us¢ 


in excellent thinner and cleaner of brushes, 


point, 


Get your supply now 





PAINT THINNER! 


preferred by both 


ever a high grade paint, enamel, or varnish 


IS necd d 


TANDROTINE is such 


is a remover of grease. It also dis 
solves Wax ind does i hundred other house 


hold tasks 


i ple ising odor, long leveling, ind 


PTANDROTINE has a high flash 


flow. It is slow drving. 





durable vinyl, black graduations and 
figures that stand out clearly against 
the nickel-white background. 

During Hardware Week, the two 
tapes, originally $4.50 and $4.60, will 
list for $3.98 and $4.10 respectively 


The Lufkin Rule Co. 
Saginaw, Michigan 


. 


Sink Drainboard Tray 


A new size drainboard tray, 1842 
inches wide by 22 inches long, is de 
signed to give edge-to-edge protec 
tion on sink counters and to fit the 
average kitchen counter. Raised sides 
prevent water from running onto the 
counter. A built-in slope and surface 
ribbing drain extra water down a 
tapered edge into the sink, saving 
the counter surface from the con 
stant dampness that causes staining 
and rot 


Teamed with the new Rubbermaid 
dish drainer with glass holders, the 
tray is large enough to provide dry 


ing space for pots, pans and servin 


¢ the 


dishes around the outside of 
drainer. It is made of a special color 
fast compound that is resistant t 
cleansers, grease and the stains fron 
food acids, It is available in red, blue 
yellow, black, green and white. Ap 
proximate retail price will be $3.98 


The Wooster Rubber Co. 
Wooster, Ohio 


. 


Technical Screw Manual 


new technical information 
giving all technical informa 
i general nature that may be 
1 in the proper plan: 
ordering of wood 
available free of charge 
quest 
ine manual lescribe 
types of wood screw 
mendations for boring pil 
and information or th 
power of wood screws 
woods. Other information § include 








approximate weight chart letailed 
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| STRONG on SALES 
LONG ON PROFIT 


De Lure 
CHAIN STRINGER 


full 60 welded link cod 
m plated fitted with 


n . 
jividual slide b k 


able 








FRABILL MFG.CO.32!.".""": 











MECHANICS' TOOLS and 
HARDWARE SPECIALTIES 


Stop! Look! Read! 
The Johnson New Low Cost 
POINTING TROWEL 


=r 


This Trowel ts made trom the finest bright polished 
spring tempered teel The polished bronze shank 
is silver brazed securely to the blade 1 he trowel 1 
dipped in 1 WaX to prevent rusting. Also inserted into 


envelope to prevent scratching 


Furnished in Sizes 5 5 ae Weight px 
> Packed 1 Doz. in Box 


Order Now! 
GUARANTEED e@ SINCE 1830 


WILLIAM JOHNSON INC. 


BRENNER AND KENT STREETS — NEWARK 3, N. J. 


For Early Delivery 
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OL ML MALLE 
NATIONAL LOCK 
Rubber-Roller Catch 


is the finest 
for you to sell 


&S bel 


— No. N6I-336 
Quality-made 
through and through 
...and best of all 


... it’s silent too 


aged. Priced righ ‘ 
er NOW In 


ask your jobber about these... 


@ No. 24 WOOD SCREW ASSORTMENT @ ABO BRASS ASSORTMENT 


@ NATIONAL LOCKser @ NATIONAL TUTCH-LATCH 


distinetive hardware 


allfrom |— seurce 


NATIONAL LOCK COMPANY 


Reckford, iinels @ Merchant Seles Division 








PEERLESS 


"See-the-Action" 
Cut-away Can Cover 


Turns Interested Customers 
Into Buyers 


The PEERLESS cut-away can cov- 
er when substituted for regular 
cover permits the customer at a 
glance, and a turn of the crank 
to see the TRIPLE-ACTION* 
mechanism insuring smooth de- 
licious ice cream. 


It is a tried and proven sales aid. 
Will help increase your sales and 
profits. Be sure to have one 
included with your freezer order. 


Available only for 3 qt. size 
freezer. Furnished free on re- 
quest. Write today. 


PEERLESS FREEZERS 
Household Sizes, 2, 3, 4, 6, 8 and 10 


quart 


Hotel Sizes, 12, 15 and 20 quart 


Easy Selling 
PEERLESS FEATURES: 


fAR fRame 
7 NCLOSEO 


1. @® 


() 
4 

casy © assemout 

yA t 


Stet. CAN BOTTOM. 


The PEERLESS FREEZER CO. 


WINCHENDON, MASS. 














approximate weight chart 
drawing 

on slotted and Phillips head wood 
crews in flat, round and oval head 
tvyles, special head style ivailable, 
nd a decimal equivalent chart 


and complete specification 


Southern Screw Co. 
Box 68, Statesville, N. C. 


+. 


Pocket Knife Special 


A “Bargain Basket” of Jack 
Master pocket knives is being offered 
at a special price for Hardware Week 
The knive 
ortment of Imperial pocket knive 


consist of a balanced a 


packed in a wood patterned pail for 


‘ain Buck 
in 50-piece and 100 


counter display. The “Bar 
et” Is i\ iilabl 
ortment and Is 
equipped with a removable 3-color 
lisplay ittract at 
tention 


piece knife 


ign designed to 


Imperial Knife Associated Companies, 
Inc, 
1776 Broadway 
New York 19, New York 


* 


Sit-Down Ironing Table 


ce l ned per 


I 
I 


Ihe Rid-Jid Kne« 


ont table 


Room all 

introduced recently, i 
ifically for sit-down 
aining feature of the 
all-steel table 
us knee room that permit ittin 


ht up to the table for comfortablk 


ronit Cont 


tid i idjustable 


=; 





Mew 


MORE PROFITS... 
MORE CUSTOMERS 


Stock all these Wallrite designs 


. . . 
Write for FREE 
Advertising Material 


DECORATED 
BUILDING PAPER 


LEMING & SOKS, Inc. 
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Just what’s wanted 
in home incinerators! 


ooF, RUST-PROOF 


’ -PR 
iT Ss CLOG N’T BURN OUT..->+-* 


AND WO 


Th COLE HOT BLAST 
“go HOME INCINERATOR 


’ meets homeowners’ every de- 
. mand for top value and per 


formance. Here are just a few 

of the Cole features 

@ Economical gas operation 
with exclusive, patented, air 
jet combustion. Genuine re 
fractory tile lining rust 
proof, clog-proof, permanent 

& Smokeless and odorless 


* Dependable disposal of « very 
scrap ol food, however wet 


Write today for complete specifications 
of both Deluxe and Standard Models 


COLE HOT BLAST MFG. CO. 


3817 S. RACINE AVE. CHICAGO 9, ILLINOIS 














JUST PRESS "N TURN 


FRABILL’S 


Mawar 


FISH FLOAT FOR CASTING OR STILL FISHING 
YOURS IN FIVE SIZES — From 20¢ to 40¢ 


Customers insist on BOB EM 2.WAY fish floots 
mode right... designed right they work right! 


NEW Additions to the 
JACKSON Line! 


JACKSON 
Window 
Fans 


New 1953 Jackson 
Window Fans move more air per dollar 
—more dollars to the dealer! Oilite 
type bearings; "on- overload blades 


WINNERS IN 
Y QUALITY 
\ V PRICE 


——- * 


Inexpensive 
Gasoline 
Mower 

Gives 
DEPENDABLE 


Performance! 


Fully dependable 

sensibly priced for the 

big volume small-home martet 

One piece tool steel blade is driven by 

| h.p., 3600 rpm, 2-cycle Power Products Engine 


Jackson Mfg. Co. = 2303 W. Fairview 
Montgomery, Ala. Tel 3-7790 


Builders of RELIABLE EQUIPMENT for the Modern Home 


Jackson Manufacturing Co. 

2303 W. Fairview Ave., Montgomery, Ala. 

Please send me literature and price list for 
Jackson Mowers Jackson Fans 


Name 
Address 
City 

















FRABILL MEG.CO. iiictiee's Wis, 


SOUTHERN HARDWARE for MARCH, 1953 














Vt OG 
ane 4 


~ In the | 


SPOTLIGHT 
for Spring 
SALES 


Popular Priced 
JOHNSTON 


ROTARY 
POWER MOWER 


18-inch cut 

Trims within 

% inch 

4 cutting heights 
Suction lift 
Safety-slip clutch 
Mulching action 
Direct drive 


All-steel 
construction 


Get ready for spring sales with a 
complete stock of popular-priced, 
profit-making Johnston reel and 
rotary mowers. Order from your 


wholesaler now. 


YOWWSVOW 


BROOKHAVEN, MISSISSIPPI 





J. R, Clark Co. 
Spring Park, Minn. 


° 


Broom and Tool Rack 


packed j 
with free 


2g wood handle 


Chas. O. Larson Co, 
Sterling, Illinois 


+ 


“How To" Booklets Free 


Free copies of a new 16-page pock- 
et-size booklet entitled “How to Fix 


Broken 
tributio 
able to 


Windows” 


n to customers 


for 


Pive-away 


al 


are now avail- 


The two-color book- 


let is written especially for the home 


owner and explains 


step by- 


pl 


ocedures 


to 


follow 


in 


tep tl 


replat 





broken wh 


VY pane: 
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for a 
neater 
lawn 
with 
less 
effort 


LAWN and GARDEN TOOLS 


HEDGE 
SHEAR 


Scalloped 
<= Blades cut 


- clean...don't 
\) bunch or 


. ~ tear! 


000-Kijo 


LAWN and GARDEN TOOLS 


PRUNING 
acim SHEAR 


RUBBER 
HANDLES 


000-Klio 


LAWN and GARDEN TOOLS 


Compenion nen THE LEWIS 
0 O66-Klip's 


Pruning Sheer 
and Hedge Sheor 


eee ON . 


rolls long oftert est 





OIL RANGES 
AND HEATERS 





DEALER REPORTS: 


- « customer will 
settle for nothing else 
but GLASWIK." 


STOVE REPAIR MAN 
WRITES: “| have used your 


GLASWIKS altogether 
for a few years—think 
they are really the 
best." 


HOUSEWIFE REPORTS: 


“| have enjoyed 3 
yeors perfect service 
out of my present | 
GLASWIK Kindiers.” 

Write for Bulletin No. 90 


raEATED, SPUN GLASS 
FOR Ol BURNING WICKLESS STOVES 
RANGES AWD HLATERS 
[vay anes rane monte maLth Pe 
Sold Exclusively Throwah Jobbers 


AAT EB. FAS asBestos COMPANY 


NORTH WALES, PA 
MANUFACTURERS OF ASBESTOS PRODUCTS ANDO SPECIALTIES 


























TROJAN SAW BLADES 


ALL TYPES 
Jig, Coping, Jewelers’, Fret, Scroll, Hack, Machine 


World-famous Trojan 
Saw Blades. Over 130 
different types for 
every hand and power 
sawing operation. Un- 
equalled in quality. 
Teeth are individually 
filed and precision set. 
Blades are hardened 
and oil tempered for 
a long, sharp life. 

















Manufacturers of World 
Famous Parker 


PARKER MFG. CO. 


Worcester, Mass. 





Line Tools 








Insist on 
TROJAN by name 
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OFFER YOUR 
TRADE THESE 


HANDY-HOOK 


HANGING 
FIXTURES 


OVER 200 PROVEN 
HOOK FIXTURES, FOR 
EVERY POSSIBLE NEED. 


Here is about the hottest item of the year \ 


200 different Handy Hook fixtures for 


work shops, clothes closets, kitchens, 
garden tools, hat racks, shoe holders and 


many other uses 


Write for full information today lc 
or ask your jobber al 


Phone 
Walnut 1-5281 


6825 Miller Ave 
Detroit 11, Mich 





Photographically illustrated, the 
booklet tells how to remove broken 
pane, clean sash, measure and cut 
the new pane, install the pane and 
drive glaziers’ points. A section on 
tools includes data on equipment 
used for home maintenance 

Free copies of the booklet are avail- 
able from the manufacturer 


Red Devil Tools 
Irvington, N. J. 
od 


Rotacut Electric Mower 


A new Model ES Rotacut electric 
mower has been introduced to the 
trade. Featuring a full 18-inch cut 
with % h.p., 3300 rpm motor that is 
shock-proof, the new unit is said to 
be the most powerful electric mower 
on the market 


Farm Products Co. 


3 © Excelsior Springs, Mo. 
RC-238 e 


RETAIL KING 

ROYAL . 

PROFITABLY DELUXE | Improved Plastic Waders 

$ 95 33” high-66" x 19 

work surface. Seal-Dri, originators of plastic 

from 4 Has electric spit, waders, announce that through im 

twin adjustable proved design and installation of 

to $7995 en new, heavy equipment, strength and 

upright firebox wearability of its waders has been 

increased. In the new waders, only 
RC-37 continuous seals are used, with no The S +“ ” 
—- > Stanley ‘24 y 

ROYAL r cig geile € anley 1’ Butt Hinge 

PATIO ' = pots where 


overlapping, cross 


leaks may develop. All is the standard of the world 


anew! Bs : but three seals have been eliminated, More doors swing on Stanley 
1g is P ese re ( Oo oO 1OUu 
_ i ind these are made in one contint Hinges than on any other kind. 


46° x19 / bond to avoid need of joining o1 
Check these quality features. 


surface 
Exceptional possible leakage at laps or seal 
arm dg | es ; \ J Seal-Dri Sportswear Co. @ Non-Rising Pin Self 
j 7 : , on-Risin in Selt-seat 
dalaades | Rockford, Illinois 9 M9 
for volume 
Clean, accurate 


selling 
countersinking 


no twisting, no turning 


Smooth, square corners 
Superior finish 


Correct number and size of 
screws 


RC-22 
PICNIC 
PRINCESS 
30” high. 
16”x30" top. 
Collapsible 
tubular legs. 


Streamline swaging — no 
tool marks 


~ 
tet tt 





~ 


Smooth joints — no burrs 


7 


Distinctive packaging 
Specified by most builders 


Hinge leaves 
interchangeable 


WRITE FOR FOLDER. Complete 
line . . . superior features, and 
priced (with full profit to you) 
for real VOLUME SALES! 


On display at SPACE 1119A, 
Merchandise Mart, Chicago, Illinois 


It’s easier to sell Stanley 
Hardware. 





The Stanley Works, New Britain, Conn 


[ STANLEY ] 


Reg. U.S. Pat. Off. 


HARDWARE ® TOOLS ® ELECTRIC TOOLS 


MANUFACTURERS OF GAS HEATING APPLIANCES, 
FIREPLACE FURNISHINGS, BARBECUE GRILLS STEEL STRAPPING © STEEL 





CHATTANOOGA IMPLEMENT & 
MANUFACTURING COMPANY 
face Ome © Bokeh ce Oe ees, beeen S 











potentiate peter -<—<—— 
» -—<——=— 
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POWER MODELS 


f LAWN MOWERS 


* HAND MODELS 


reliable merchandise 


Designed and built by experienced specialists, BUCKEYE Lawn Mowers provide all modern 
features combined with practica! construction. That's why dealers find the BUCKEYE line 


to be consistently profitable year after year. Always reliable and efficient — 


always an excellent value that you can offer with confidence 





HAND LAWN MOWERS 


Modern moteria tested « 


Fine performance tive appearance 
f 
a ateoe é ’ 


modern materials 


You can't offer your cu 
tomers better value 
Five models, each with 
s many features, to fit 
\ every type of lawr r ta real king in 
are. Be sure to ask ’ as with every 
for particulars thing a 2 power 
on the BUCKEYE mower should hove 
Hand Mowers. 
information 


er on request 


| ii 








> 





Buckeye Power King 


—_— 


LAWN 
MOWERS 


ft. 


a 
nd 


PLEASE 
ADDRESS 
Dept. LM55 


MANUFACTURING COMPANY 


SPRINGFIELD, OHIO 
POWER & HAND LAWN MOWERS 








Mark Sells ROOT-LOWELL 





* For cold cash today’s hottest line 
is Root-Lowell—Lowell sprayers and Root dusters 
for any need—farm, home, garden, field, 
orchard, livestock, poultry. See 


your jobber now. 


aos 


fl OWELL 





ROOT-LOWELL CORPORATION ° 445 N. Lake Shore Drive, Chicago, IMinol? 
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Bi ontetow “DIVER” 


Constructed 

one basic 

principle—it is 

easier to push water 
than to pull it, 


> 


Ft W ideo! for deep weil applications 
—produces larger capacities from greater 
depths ond ogainst higher pressures. 

Requires no priming. 

Noiseless in operation. 

; Unconditional Guerentee 
Write for Rulletin “DV-1" 


UNIFLOW MANUFACTURING CO. 
ERIE, PENNSYLVANIA 





“YANKEE TOOL 


SPECIAL 
fo IRHA 


HARDWARE WEEK 
April 17-25 


— 


Hardware Week 
Price 


$998 each 


Regularly $3.25 


Introducing a quality tool 
at the right price at just 
the right time—the new, 
popular-priced No. 46 
**Yankee-Handyman’”’ 
Push Drill! Ideal for home 
owners, handymen and 
hobbyists, this newest 
“Yankee” Tool makes 
quick work of boring 
small holes in wood or 
plastics features a 
tough plastic magazine 
handle containing four 
drill points in sizes rang- 
ing from ¢” to di". Get 
set for IRHA Hardware 
Week now. 

















ORDER 
“YANKEE-HANDYMAN" 
MERCHANDISER NO. 46M 


Compact unit : 
; | 
1] 
17 


holds four No, 
46 “Yankee- 
Handyman" 
Drills —attracts 
impulse sales 
Colorful band 
announcing spe- 

cial price of 
$2.98 easily re- 
moved after 

April 25th, 


r 
| 
Lae } 
NORTH BROS. 4ames 

MFG. co. fe I. 
215 W. Lehigh Ave. a Ey, 

Philadelphia 33, 

Pennsylvania 


shen Toots | STANLEY |] 
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Level Wind Surf Reel 


The new Ocean City No. 255 I 
iuctor Reel, said to be the first level 


} 


wind surf reel ever produced, ha 


been placed on the market for the 
pring trade. It combine all the 
feature of Ocean City’s Inductor 


reels, with a newly-designed level 


wind which permits the line to run 
through the guide without resistance 
during the cast 

This factor, together with its uni 
form retrieving action, actually aids 
in increasing the casting distance and 
assure mooth performance, The line 
euide remains stationary during 
casting, but traverses during the 
winding process 
large loop design at the top of the 
guide, the level wind can be inacti 
vated in any position, making pre 
positioning of the line guide unnece 
ary for casting 


On the retrieve, the level wind is 
automatically re-engaged when the 
free spool lever is thrown forward 
for winding. The line is retrieved 
smoothly through the hairpin slot of 
the line guide, guaranteeing troub! 
free operation of the next cast 

The No, 255 is the newest addition 
to the Ocean City line of Inductor 
reels. It has a 200-yard, nine-thread 
line capacity 


Ocean City Manufacturing Co. 
Philadelphia, Penn. 


o 


Carlon Pipe Leaflets 


Two new illustrated leaflets en 
titled “Here are the Answers on Flex- 
ible Carlon Plastic Pipe,” and “Here 
are the Answers on Rigid Carlon 
Pipe,” presenting factual, informative 
answers to the 22 most frequently 
asked questions about Carlon flexible 
and rigid pipe, are now available 
without charge 

The leaflets tell what Carlon is, 
how ic is installed, how the price 
compares with that of metallic pips 
the applications for which it is rec- 
ommended, etc. They also cover in- 
tallation precautions, use of Carlon 
as a temporary line, effects of freez- 


ing, manufacturer’s guarantee and 


Because of the 





CHENEY 


nail holding 
hammers 


Sell the hammers millwrights 
and carpenters ask for. Only 
hammers with the exclusive 
nail holding device that saves 
time and labor. Cheney 
Hammers have been known 
and used all over the world 
since 1836. 

Order some Cheney Nail 
Holding Hammers from your 
hardware jobber today and 
watch your hammer sales 


increase. 


Pride of the Tool Chest 


Sales Representatives 


JOHN H. GRAHAM & CO., INC. 
New York, W. Y. 


SANFORD BROTHERS 
Chattanooga, Tenn. 


HENRY CHENEY HAMMER 
CORPORATION 


LITTLE FALLS, N. Y. 
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flexible 
metal poppet 


ALL POSITION 


Patented, Flexible Monel 
Metal Poppet cannot leak. 
Quiet and very sensitive in 
operation. For cold or hot 


water or steam. 200 pounds 
order from 


pressure. One-piece brass 
your jobber shell. Made in seven sizes. 
Ask for Bulletin 204 


et STRATAFLO 
PRODUCTS, INC. 
Sc ga , FORT WAYNE, INDIANA 


A Complete New Line of 
LIDO POOLS 


by MUSKIN 
5 SIZES 


AVAILABLE 


~ em - 
“= — 
“LT. SS 


a> waa 


Heavy stamped 

steel legs with bottom 
support Metal seots no 
Baked enamel 


M. sharp edges 
Ga ys finish Heavy tubular frame 


BRAFMAN 
Company 


SOLE SALES AGENT 


200 FIFTH AVE 
NEW YORK 10 


Plastic or rubberized tanks 
Waterproof and mildew proof 


CONTACT YOUR WHOLESALER 
OR WRITE TO DEPT. $ 


ORDER NOW... 
FOR SPRING DELIVERY 











THE FASTEST GROWING MARKET 


/ 
U. $. 


U. S$. EXCEPT SOUTH 


1929 1939 
Increase in ‘Hardware Store’’ Sales—1929 to 1948 


Total U. S. sales (except South) for 1929.$ 594,454,000 
Total U. S. sales (except South) for 1948 $1,842,224,000 Increase 209% 
Total U. S. sales (all states) for 1929 $ 706,043,000 
Total U. S. sales (all states) for 1948  $2,493,669,000 Increase 253% 
Sales for 16 Southern states for 1929 $ 111,589,000 
Sales for 16 Southern states for 1948 $ 651,443,000 Increase 483% 


(Mote that these figures are for sales of “hardware stores’ only. They 
do not include hardware sales of such important trade outlets in the 
South as general stores, farm equipment stores, etc.) 











GALVANIZED WIRE STRAND Guy wire for 
television antennae, clotheslines, tie and binding wire 
signal wire, emergency repairs, temporary enclosures 

4 and 6 strand for electrical fences. 50 connected 


coils and on spools. 


GE WRIGHT wie co 


WORGESTER * MASS. 


uthern Representotives 
LAWRENCE J. BALOWIN & SON 
306 Cerondelet Bidg 
New Orleons 12, Le 


Dd. C. HORNIBROOK 
E. L. HORNIBROOK 
Box 176, Avondale Estotes, Go 
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other subjects of interest to the user 
Diameters and weights are listed for 
rigid “L” pipe in sizes from % to : 
inches and diameters, calculated 
burst pressures, weights and shipping 
lengths are tabulated for flexible pipe 
in sizes from % to 6 inches 

The answer sheets will be sent 
upon receipt of letterhead request 


Carlon Products Corp. 
10225 Meech Avenue 
Cleveland 5, Ohio. 


* 


Baker Brush Displays 


New Baker brush displays, suitable 
for counter and window use, are nov 
available at no extra cost with initial 
purchases of specific wall and varnish 
brush assortments. The various a: 
sortments include brushes made of 
100 percent pure bristle and other 
of 100 percent pure nylon 

Compact, sturdy and requiring lit 


the 


19 
i’ 


each display 


pace, each 
: is “= F 


iy card, The 


ture fast-sellin 


the 


ri 


ing used for the first time 


Baker Brush Co., Inc. 
83 Grand St., New York 13, N. Y. 


& 


Channellock Plier Display 


The new y No. 420 Channellock 
plier now al displayed in Ul 
attractive 3 rhe counter merch 
diser. The “Counter Promotion Kit 
consist of 12 No. 420 Channello 
2 ) ‘ ar 


pile i turay, 


colo! 

with si ' il ind ' ; color 
vindow treame! Thi pack: 
part of the Channellock Natio 


Hardware Week promotion 


Champion DeArment Tool Co. 
Meadville, Penn. 


display rack mea 
inche Includes 

ick is a full-color 
new display racks fea 


gy brush item wearin 


new envelope-type wrappers b« 





their users with the same 

dependable uniform quality 

and accuracy of finish for almost 
a Century. 


Ask For Them By Name 


Bolts... Nuts... Rivets 
Screws-have provided 


For Greater Security... Pistol-Grip Pump Oiler 


Fasten Fa 


0 wan Cam Fasteners The new No. 33 Eagle all-purposs 


precision pistol-grip pump oiler f¢ 
CLARK ros Pout C0 wen =< (cae base to p ent 


MILLDALE, CONN. 


BOLTS + NUTS 
RIVETS +- SCREWS 


Get Them From Your Local 
Jobber or Distributor 





TROWELS 


MARSHALLTOWN, IOWA 


MARSHALLTOWN TROWEL COMPANY - 
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“Look what you’ve 


——_ ONGER GLUE... AT 
been missing, mates!” i Speice THAT STICKS 


TO GUARANTEE YOUR PROFITS. U1 


—— 
Gorilla Grip 
sell Rogers rip 
Glue only through ~—_y 
m m stores like your eo — 
nst price 
or inv aes afi group buyers, chain stores 


ur 
jer houses. Make yo 


Swivel 4 Sport Seats ! full profit .-- sell famous Rogers 


Glue. 





es with Rogers. We back you 


suc 

national advertising ‘Popular 
nce 

plications 4% i Se — and Mechan- 

ding PY raft, Screnee Sell 

leading wo Home Craftsman. Se 


| 
Increase your glue sa 
up with continuous 


. oO 
A ‘must’ for buy-on Mechanics, Popular oe anc 
sight soles. Full 360 - Science Illustrate 
degree swivel action = | Rogers Glue. 
Soft, cozy, Kapok popular OB 
snap-on seat floats. Woter-repellent f 
No. 12 duck, in red, green or blue Cash in on this tas 
Weighs only 5'/2 Ibs. Coost Guard Rogers users are 
epproved cushion, 63C, also avail item. rs that keep 
able, green only, at slight extra cost fied custome f more. 
coming back sor » work 
: 34 SPORT SEAT Rogers Glue proves = po 
Highly popular _. , makes a stro § , 
. Breaking soles rec- solid joint or mend. 
ords yeor after day through your 
Get aboard yeor. Fine for boating, fishing, toda) 


Order ct to: 
and stadium-spectotor sports iobber or write dire 
for BIG sales! 3 hook-on styles for boot and } 


stadium use 1 aluminum 
Write frame, sturdy with spacious 


for complete on a ON 2 ‘ . ~ (@) G E he Ss 
woter-repellent ° 2 duc 
catalog sheets in red “qreen or blue ~~ 
y ISINGLASS & GLUECO. =, |. 
. ‘ earin 
Universal Converting Corp., 413 Sawyer St., New Bedford, Mass. GLOUCESTER, MASS. ; 


Strength per Square inc 


t-moving 
satis- 




















CONTAINS 
LATEX 


Contains Mutton Tallow 
Stop V-Belt Squeoking, 





hefoar Y | 
Slipping LIQUID BELT DRESSING Ou | do better 
§ , 


Pure homogenized Sulphurized and Prime Lerd 

Neatsfoot Oi! Wa Homogenized 
terproofs pre 

serves leather 


“ 
boots, shoes, sad ( lawn seed 
dies, luggage anva 


u - Ae . en This year Woodruff lawn seed 
Game Shampoo pet ne yy Bg = J is treated with Du Pont Arasan 
as dressing Gctaaeh Ghana ened for protection against soil-borne 
hg my bard b wile Al diseases. This treatment insures 
Omaha 8, Nebr., Roy W. ‘'Shep’’ Shepard 


cee cay fullest germination. 





























Your customers will be happier 


HOG FEEDERS BRS wth Woodruff Arasan tected 
OAKES ano FOUNTS 


Oakes Hog Feeders and Founts have 
been popular with raisers for years. . 
proven sales and profit 
dealers. See your 
write direct. 





items for 
Jakes jobber or 


No. 6171 


Hog Foun- 
No. 431 Jumbo tein — 100 
Feeder—4 sizes: i 
gal. cap. 
10- 20-30-45 bu. - 
capacity. 








F H. WOODRUFF & SONS 
THE OAKES MFG. CO. + BOX 124 « TIPTON, INDIANA Sn * CNS S, Te 
SUBSIDIARY OF FOOD MACHINERY AND CHEMICAL CORPORATION 
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see ee SSS SS SS GS eee = 
DAZEY ADVERT ISING consistently 
appears in the following magazines— 
American Home, Cosmopolitan, Good 
Housekeeping, Houschold, Ladies’ Home 
ournal, McCall's, Parents’, Redbook, 
fouse Beautiful, Saturday Eve. Post, 
Sunset, Family Circle, Today's Woman, 
Woman's Home Comp., Better Living, 
Woman's Day, Better Homes & Gardens, 
Capper’s Farmer, Country Gentleman, 
Farm Journal, Successful Farming. 


Beats. Blends, Mixes 
Whips Perfectly! 


SSBPBVBeBeeeeeeaeeaea aaa a s 


Adjustable handle for 
right or left hand use 
. stainless steel 
blades . . . mixes any- 
thing mixable. At 
hardware, home fur- 
nishings, and depart- 
ment stores 
If your dealer con't supply you 


— write us for literature and 
price list 


The Better EGGBEATER $5 9 5 


“BLEND-R-MIX" 


ST LOUIS 7, MO 
SPeeeeaae 


’ SSSVSVVsssssssesasasassssaseaeeSeSESSSSSBSeeaaaaaeees 


c ‘LASSIFIED 


urdware salesmen alling t 
lumber urds and large hardware dealers 
vanted | a reputable manufacturer for 
t line of builders hardware Also for a 
line of directly imported door butts shelt 
brackets vood screws, tee and strap hinge 
bolts, eltc., very competitively priced 
commission state territory now 
and lines handling in first letter 
SOUTHERN HARDWARE si 
St N Atlanta 5, Ga 


Exper ed 





LET 
THE 


help you earn 
MORE PROFITS 


Onder thru your nearby jobber oF write 
SOUTHERN ELECTRIC PRODUCTS, Bex 406, ANDERSON $ 4 





_ ACCOUNTS WANTED 


Representative 
" Travela 3% men 
entral, south and 
Itema Ir 6604 
Me 

















ALUMINUM or BRASS 


THRESHOLD 


ALL POPULAR 
STYLES 


SADDLE 
AND 
INTERLOCKING 
TYPES IN STOCK 


SIZES AND SPECIAL 
CUT LENGTHS 
PACKAGED 
and POLISHED 


Decorite, Inc., 2116 Peachtree Rd., Atlanta, Ga 
2915 San Jacinto St., Dallas, Texas 











MANUFACTURER'S AGENT 


Calling on Hardware Jobbers 
ippliance manufactur 
entation on complete line of ! 
ind heater mall ga F m he 
ed and unvented) ind flexible 
rectors f ga appliances i Sout} 
tate Liberal commission Write Boy 
SOUTHERN HARDWARE xi iw 
st N Atlanta Ga 








CUTLERY manufacturer has opening for 
qualified salesman to contact dealers direct 
in Louisiana and Arkansas with complete line 
of Nationally advertised cutlery Only a 
qualified salesman now contacting hardware 
stores department stores etc will be 
onsidered Drawing account Write fu 
details in first letter. Sales Manager, Robeson 
Cutlery Company Inc Perry New York 





tilting and positive-acting hydrauli 
pump mechanism. No pump leathers 
or soldered connections are used in 
the pump mechanism, and al! pump 
parts are renewable. A modern-styled 
precision oiler, it will meet the needs 
of home, farm, work shop and 
garage. The units are packed six to 
an attractive counter display carton 


Eagle Manufacturing Co. 
Wellsburg, West Va. 


eo 


Correction 


The advertisement of the Lubri 
plate Division of Fiske Brothers Re- 
fining Co. which appeared on page 
87 of the January issue of SOUTH- 
ERN HARDWARE erroneously listed 
two manufacturers’ representatives 
as warehouse distributors. Lubriplat 
in tube as sold by these representa- 
tives, will be shipped as usual from 
Fiske Brothers’ plants in Toledo, Ohi 
and Newark N J 
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SALES LEADERS 
that attract 
Shoppers 


“local head 


buying”! 


Make your store 
quarters for gift 
Every woman in your locality 
is constantly on the prowl for 
practical gifts for birthdays, 
showers, anniversaries, wed 


dings, holidays, club favors 
Could you imagine any gifts 
than beautiful 


more ideal 


Parrish bowls, wood novelties, 
etc.? Send for the new Par 
rish Catalog today and select 


sales leaders for display. 


J. SHEPHERD PARRISH CO. 
205 W. Wacker Drive, Chicago 6, Ill. 














Prnteal ng Sisal 
‘CONSUMERS — 


WATERPROOF 


\ TILE BOARD 
\ CEMENT. 


ry J 


The quick, clean easy way to put 
up tile board any thickness 
permanently! 


Never sets brittle wont dry 


out and pull away 


Waterproof. Contains special 
rubber base 


Economical. Covers 150 sq. ft. per 
gollon 


Available in quorts, gallons, 5 


gallons 


— 
ORDER FROM YOUR WHOLESALER - 


OR DIRECT FROM US 


CONSUMERS GLUE CO. 


1515 N. HADLEY ST ST. LOUIS 6, MO 


1953 
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FARM EQUIPMENT 


806 Peachtree St., N.E. 
Section of SOUTHERN HARDWARE Atlanta 5, Ga. 





HEAT TREATED NY 
FOR TOUGHNESS — 


TEMPERED 
FOR PERFORMANCE 


Special analysis ‘hot top’’ steel makes ‘‘EMPIRE"’ 
tillage tools split-proof and curl-proof. ‘‘EMPIRE"’ 
built products are scientifically heat treated by our 
exclusive Isothermal process for extra springiness, 
clean scouring, keen cutting and longer life. There 
are none better. 

“It pays to sell the line with ready trade acceptance." 


THE EMPIRE PLOW COMPANY @ 


‘ ee ~— : 
Iu Our Second Century Of fm 1ag tess 


CLEVELAND 27, OHIO 





Pictured is a Farmall Super C Tractor 
and a McCormick disc harrow. Interna- 
tional Harvester is one of the many big 
name farm equipment manufacturers us- 
ing LaBelle discs as standard equipment. 


sell em the /dise that’s “tailor-made” 


LaBelle dises are “tailor made” because they are — sell LaBelle as 
specifically designed to mect every discing need 
that your customers will encounter. By “tailor 
made” we mean that regardless of the condition 
of the land, whether it is loamy, sandy, rocky or 
covered with trash, we manufacture a dise which 2. A dise designed to fit your customer's im- 
is guaranteed to give top performane e. plement and his kind of farming. 

Since 1880 we have been working closely with LaBelle solid or cutout dises are available for 
harrow and plow makers, dealers and farmers. This — your line of disc harrows or plows. Look for the 
73 years of dise making experience enables you to — triangular trade mark ‘% of LaBelle. 


|CRUCIBLE| first name in special purpose steels 
OS years of Fire stoolmaking AGRICULTURAL STEELS 


CRUCIBLE STEEL COMPANY OF AMERICA. GENERAL SALES OFFICES. OLIVER BUILDIN TTS 
REZISTAL STAINLESS * REX HIGH SPEED * TOOL «+ ALLOY * MACHINERY * SPECIAL PURPOSE STEELS 


\ quality dise as good as fine steel, careful 
workmanship and continuing research can 
make. 
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Here's a blueprint for profitable 


Field Demonstrations 


é os - THE - FARM demonstration; By Theron Garvin 
can be the most. effective 
means of advertising farm equip 
ment. But demonstration hould 
be staged only after careful, de 
tailed planning, according to Bake 
Brothers, farm equipment dealer 
in Roanoke, Virginia. These deal 
ers emphasize that demonstration 
hould be planned with the idea 
of showing and operating equip 
ment which is of the widest in 
terest to the largest number o 
farme! 
By following this rule 
the firm has been con 
cessful with this form of 
motion 
Under the di 
Baker brother 
H and Ivan Bake 
cove 120 mile 
doah Valley from ji ree ve 
and Staur 
Icce ful have been tl 
that al requ aw ‘ nized an¢ R. R. Baker, above, gives final 
instructions to the three drivers 
’ , ' , : . : at one of the company's demon- 
as at least one piece OF equi _—? a strations. Each tractor has dif- 
ment of the company’s line nN Xtra hour that ge rte ferent implement attached. Left: 
“Many hours of planning .« vil ve demonst Refreshment comes at noon dur- 
ing @ company demonstration 
Barbecue with all the trimmings 
captures the fancy of youngsters 
who were invited to inspect ma- 
chinery along with their fathers 


company s demonstration 
most every farm in this large are 
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Our first move is to break the 
crowd up into small groups and 
assign an employee to place these 
groups at different locations on 
the field where the demonstration 
is taking place,” Baker said. “We 
find that when the group is large 
there always seem to be discus- 
ions going on among several farm- 
ers concerning the relative merits 
of the different models. These di 
ussions tend to distract the atten- 
tion of others who often miss much 
of what we want them to see and 
hear. But when they are divided 
into small groups we can control 
the conversation better and get 
our sales message across with 
minimum interference 
“Since all three stores partici 
pate in the demonstrations they 
become contests between store 
At this demonstration, a complete hay baling operation is shown farmers. personnel to see which group can 
When the company cannot sell one farmer all the needed equipment, an ) : . 
do the best selling job. Our em 


effort is made to persuade a neighbor to purchase part of the equipment 
which can then be exchanged as the need arises ployees like this, and they really 
try to have the best results for the 


day. When sales are made, equip- 
ment is delivered and the account 
is handled from the nearest store.”’ 

While most of the equipment is 
demonstrated by mechanics, these 
dealers try to get as many farm 
ers as possible to take the wheel 
and try out the tractor or imple 
ment. A mechanic rides along 
with the farmer to instruct in the 
proper operation of the equipment 


strate plows, for example, we try Baker continued, “we try to pro 
to arrange to use several different vide something extra to assure a 
models in an effort to appeal to good turn-out. Usually this takes 
most of the farmers attending the the form of a good meal. We ar- 
demonstration, range a barbecue, complete with 
“If an implement cannot be all the trimmings, for 500 or 600 
used, but may sell without a dem people. And to provide entertain 
onstration, we carry it along and ment arrangements are made 
display it where farmers may look with a local string band, to play 
it over at their leisure. If the during the noon hour 
: and to explain the capabilities of 
demonstration is taking place in On the day of the demonstra 
, ., é nad ate ’ ; the machine while in motion 
the Fall, we usually take along a tion virtually everyone that can 
: ; At these demonstrations sales- 
full set of implements for each be spared from the company 
é . men and mechanics contact each 
tractor three tore ittend the demon f h tl id 
“Choosing the right time for the tration. Mechani are used armer with the purpose of ac ae 
new names to the prospect list. The 
demonstration is equally impor demonstrate machinery and equip 
tant. We have found Saturday to ment and to explain the operation (Continued on page 156) 
be the best day. A majority of 
farmers work only half a day on : en 
Saturday and are more inclined to One of the company's trucks is loaded with a plow which is to be taken to 
, a a demonstration. Often extra equipment is taken along and sometimes is 
attenc Ww hen they Ww ill lose no sold without being unloaded 
more than half a day’s work. Sat 
urdays have another advantage 
Farmers can bring their sons along 
since there is no school. The im 
portance of this should not be 
overlooked, for the average farme: 
can be strongly influenced by hi 


son's reaction to the performance 
of equipment 

“Assembling a sufficient num 
ber of good prospects is our next 
consideration. We go through ou 
files and choose about 250 or 300 
prospects and send them a personal 
invitation. We supplement these 
with telephone calls, or contact 
these prospects in person to remind 
them to attend. To further publi 
cize the event, we advertise th 
demonstration in all the county 
newspapers 

“As an added inducement,” 
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A report to you about men and machines that help maintain International Harvester leadership 


ce vary Community leadership plus sound business 
2 kad Ott, is ‘on the calendar” every day 


B00 


ae (Vilacn . Qa 4 B 
veo for ee: N at vuiInn bros. 


Nychi c cam 


ub fet boy « Kral 

i“ Lon \\ Whether it's a friendly cup of coffee with employes and customers, a 
mn " 
» ball mea \ Super C tractor demonstration, a Chamber of Commerce meeting, or 
1 k bb t good a boost for the high school baskethall team in their newspaper column, 
+ 204 M . 
= Lt Supt LZ there's community leadership and sound business practices intermixed 
Jimena every day at Quinn Bros., IH dealership at Benson, Minn 
asd tt ‘ 

a This spirit of community and business leadership begins with top 





management and is carried out by the 21 employes in their day-to-day 
contacts with friends, neighbors, customers 

S. E. (Tubby) Quinn is mayor of Benson. His partner-brother, A. I 
Quinn, is on the municipal water and light board, the Community Chest 
board, and is a former chairman of the agricultural committee of the 


Chamber of Commerce 


What's best for the community is a key factor in manage- What's best for the customer is a key factor in Quinn Bros.’ 
ment policy decisions for partner-owners S. E. Quinn, left, and personalized sales and service policy. From new equipment 
his brother, A. L. Quinn, IH dealers for 16 years. Both lend delivery (above) to after-sales service, the personal touch is 
their support to the Soil Conservation Service, 4-H, FFA, Red never overlooked. Calling 1200 customers by their first names 
Cross, Boy Scouts, many other local organizations is part of Quinn's personalized service 

As a leader in their community, Quinn Bros. believes in being helpful to both 
customers and their town. Like so many IH dealerships from coast to coast, 
Quinn Bros. recognizes the value of good, sound “human relations” in its con 


tacts with customers, the community and the retail farm equipment business 


INTERNATIONAL HARVESTER 


International Harvester products pay for themselves in use — McCormick Farm Equipment and Farmall Tractors 


Motor Trucks Crawler Tractors and Power Units Refrigerators and Freezers— General Office, Chicago }, ill 
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DAIRY 


EQUIPMENT 
brings added profits 


By Koss Holman 


é —a ® fect 
T= ARLAND IMPLEMENT Co. of one of the highest rated milk shed: a ee Ps rt 


Texarkana, Arkansas, has been in this part of the country and we who previously has bought a 
notably successful in raising the have tried to capitalize on thi milking machine 
level of farm mechanization in it trend aid H. A. Nelson, man 
territory. In addition to selling it ager of the company 
share of heavy machinery and Nelson believes that the 
equipment the company’s ever-in possibilities in this sideline shou 


are being milked by the company 

machine and he points out that 

creasing sales of diary supplies are be carefully considered by practically every new custome! 

adding substantially to annual deale1 located in are: re for 

gross volume dairy farming 1 in 
Over the years this organization trend 


a milking machine become: 
permanent customer [ol othe: 
merchandise 

has de veloped enough trade in Every morning hort], afte: oii gentene wantin 

milking machines, electric cooler: the tore opel for busine Io every buyer of a milke: 
water heaters, vats and other dairy Harris, the company’s field sale to see that the machine i iving 
equipment and supplies to keep a man, loads his truck with supplie 
full-time field salesman busy six and _ take to the surrounding 
days a week on this line alone countryside. Harris estimates that upplies that necessarily are 


“The area around Texarkana is 75 percent of the cows in the area part of every mechanized dairy 


+? 


atisfactory service but to sell the 
customer those expendable dair; 


operation 

On his farm-to-farm calls, Harri 
has the truck loaded with washing 
powde! brushes, pulsators, teat 
cups, special tools and other su} 
plies used in the replacement of 
worn part 

Replacement parts and improve 
devices account for a good shar 
of Harris’ sales. As he pointed out 
milking machines are improved by 
the manufacturer from time t 
time. and the owner! of older 
models often can modernize their 
units by adding new parts and at 
tachment 

Since there are several hundred 
users of the company line 
milkers in the territory, sales 
replacement parts and a 
made on these monthly 
up to a substantial volume 

Once a farmer has been sold 


. milking machine he immediate] 

Truck loaded with supplies and equipment, J. O. Harris, in cab, makes last 
minute check with an outside salesman for any new prospects before : ; rah 
starting on his day's rounds of dairy farms in the trade territory (Continued on page 156) 


becomes a prospect for other lal 
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We don't deny that a lot of it 
was expected—the enthusiasm that 
greeted the introduction of the new 
John Deere “40” Series Tractors. 


After years spent in engineering, 
building, and testing, we knew we 
had a series of new tractors that 
would catch the eye and win the 
nod of dealers and farmers through- 
out the country. But we hardly 
expected the great acclaim that 
actually has greeted the “40's.”’ 

And it’s been the samé everywhere 
—a spontaneous, enthusiastic re- 
ception that has made all who had 
anything to do with building these 
new tractors feel good ‘way down 
inside— that offers continued testi- 
mony to an age-old John Deere ax- 


Y’ 
“ 


fon the Grand Kece 


9 


& 
Re 


iom, first uttered by John Deere him- 
self when he said, “I will not put my 
name on an implement that hasn't 
in it the best that’s in me.”’ 


So we are taking a little time out 
here to say, “Thanks.”’ Thanks to 
the John Deere dealers who dem 
onstrated this enthusiasm at in 
troductory meetings at Oklahoma 
City, Okla., Columbia, S. C., Bakers 
field, Calif., Moline, Ul... Min 
neapolis, Minn., Portland, Ore., 
Spokane, Wash., and other points— 
thanks to the thousands of farmers 
throughout the country for their 
generous acclaim—and, finally, 
thanks to everyone .. . for the grand 
reception accorded these great new 


John Deere “40” Series Tractors 
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Mose M. Holiman, co-owner of 
the company discusses prospec- 
tive customers with W. W. Ter- 
rell, sales manager, and Sherman 
Anderson who serves as outside 
salesman. “Our job," Terrell 
says, “is to locate prospects 
who have recently started farm- 
ing and to sell them the equip- 
ment they need" 


By S. W. Ellis 


PLANNED SALESMANSHIP 


is their key to new business 


These dealers are building extra profits 
by catering to the needs of customers 
taking to the soil for the first time 


PLANNED SALESMANSHIP, geared 
to the needs of the new farme! 
coming into the from other 
results in important new 
year for H & C 
Motors, farm equipment dealers in 
Malvern, Arkansas 
The county in which this firm 
is located, like many others 
throughout the South, is attracting 
people retiring from jobs in other 
area people who have been sav 
that well-equipped little 
farm they have always wanted 
‘They are a special type of cus 
tomer. They come here with cash 
for tractors and other equipment,’ 
said W. W. Terrell, sales manager 
“Our job is to locate pros 
pects who recently started 
farming and to sell them the 
equipment needed. After that. we 
must work with them—help them 
to use the equipment in the most 
profitable manner. If we have a 
prominent role in their successful 
farming venture, we will be re 


area 
states, 


volume each 


ing for 


these 
have 


128 


they will be our 
permanent custome! 

Though _ thi 
truck 
farm equipment 
departmentization 


membered and 
company sell 
well a 
con plete 


and automobiles as 
there Is 
throughout in 
cluding the hop. However, 
cooperation between department 


service 


much to ad 
For ex 


especially sales, does 


vance overall efficiency 
ample, salesmen are trained to sell 
farm equipment as well as truck 
There i 
for the 
comes into the 


a special advantage her: 
company. If a custome! 
store and finds the 
pecial farm equipment salesman 
Sherman Anderson, absent » can 
be served efficiently and intelli 
gently by a salesman who 
sells trucks and automobile 
Such dual salesmanship ts taught 
and 


also 


alesmen at sales meeting 
through the personal sales 
ing given by Mose M. Holiman, co 
been in the farn 
business for 27 yea! 


depart 


train 
owner, who has 
machinery 


With the 


company sales 


ment organized in this way, An 


derson has more free time to de 
vote to developing new leads fo: 
sales of farm equipment 

One of hi activities 
immediately the names of 


recently 


major 
learning 
who have 


Daily 


dealers 


new farmer! 
bought land 
al estate 


and the 


wit! 
newspaper 
county clerk give hin 
these lead In most 


mall farms of le 


check 


instance 
than 100 
purchased for 


where 
acre have beer 
cash the 
tate a newcomer to 


“He 


i tractor 


buve! from out ofl 
farming 
a cash customer fot 


with it 


often 1 
and all that goe 
Terrell said. “The farmer ha 
of enthusiasm but only 

ger information about making 
area pay off. We fill 
elling him the equip 
etting it 


him 


new 


a farm in thi 
the gap bs 
ment he 
rectly 
ise it successfully 

When Anderson has sold a « 
of this type he delivers th« 
personally, with a 
mechanic, and sometimes spend 
full day setting up the 
and teaching the far correc 
methods of After that 
he makes frequent repeat visits a 

(Contin page 148 


need up Col 


and showing how t 


tome! 
equipment 


equipment 
me! : 


operation 


iced on 
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@ Low “Bodyguard” seat. Easy-riding, 
easy to get on, handy to controls, easy to 
watch your work. 


@ Low platform. Just a step from the 
ground. Yet full crop clearance for cultivat- 
ing. Operator can sit or stand. 


@ Side access to seat, ahead of fender. 
Handy to step in—no climbing over rear- 
mounted implements. 

@ Low profile. Tail-pipe exhaust and low 
air-intake, as shown, available as optional 
equipment. 

@ Adjustable tread, front and rear. Low 
center of gravity and 4-wheel design give un- 
usual stability on side-hills. 


E U [ [ , | ARA N CE @ Cultivate up-front with “look ahead” 
cultivator—or behind with Eagle Hitch tool- 


bar mounting of sweeps or shovels. 


fo 4 Cu Iti vat a Gg | @ High-torque heavy-duty engine. Eager 


2-plow power with lugging ability for hard 


Up Front or Behind | mire ine dom 


Mount many Eagle Hitch implements with- 
out getting off tractor seat. 


CASE PRESENTS NEWEST 
OF MODERN TRACTORS 


You never before saw a tractor so sweet in performance and convenience, so 
low in seat and platform without sacrifice of crop clearance. With this new 
low-profile model in the Case 2-plow "VA" Series you just step on the roomy 
platform and settle into the low “Bodyguard” seat, suspended on torsional 
rubber springs for comfortable all-day riding. Well-suited to every crop, every 
job, it has full clearance for cultivating . . . 4-wheel stability with wide range 
of tread width .. . powerful brakes for short turning .. . plus all the exclusive 
advantages of Eagle Hitch Farming. To demonstrate it in a farmer’s field is 
to make him want it—and only Case dealers can give him that demonstration. 


J. I. Case Co., Racine, Wis. 


SOUTHERN FARM EQUIPMENT Section for MARCH, 1953 





OFFERS YOU 


\ 


THE BEST SELLING PROGRAM 


IN THE INDUSTRY 


Follow the lead of Simplicity and you follow the sure-fire profit line of garden 
tractors — for no other manufacturer gives as much to help you sell as Simplicity. 
Here are six important reasons why: 


1. COMPLETE LINE Now 
THREE great garden tractors in 
the horsepower range most own 
ers prefer 2 HP, 3 HP, and 
the brand new 5 HP with the new 
automotive type reverse. Each 
Simplicity Garden Tractor is a 
multiple-purpose machine, har 
diing over two dozen farm and 
yord jobs and now with a 
choice of horsepower to meet any 
requirement 

Pius the sensational new Sim 
plicity Model J, designed for the 
average yard at a price every 
home can afford! 

2. LOW INVENTORY Simpli 
city implements are interchange 
able for all three Garden Tractor 
models . . . so your inventory in 


vesiment is low inventory on 
trol is easier, less valuable stor 
age tpace is tied up 
3. EASY TO SELL because 
Simplicity is America's biggest 
gorden tractor valve toes 
more with less work of lower cost 
offers your customer time 
and labor saving benefits every 
week of the yeor! 
4. ADVERTISING SUPPORT 
Simplicity dealers ar@ backed 
with strong advertising support in 
national magazines reaching the 
largest number of tep prospects 
Simplicity promotion and mer 
chandising aids work the year 
round for bigger sales, proving 
the most complete, most effective 
material offered by any garden 


tractor manufacturer 

5. CONSUMER ACCEPTANCE 
Simplicity tractors ere backed by 
a thirty-yeor reputation for qual 
ity monufacture plus leadership 
in garden tractor design Yeur 
customers hove been pre-sold on 
these facts through consistent 
forceful advertising 

6. A PRICE THAT SELLS — Sim 
plicity sells for tess than 
porable equipment becouse : 
manufactured n 

utilizes modern 

advanced manufac 

dures 

As ao Simplicity deoler, you co 
truthfully say to your customers 
Here's the most garden tractor 


for yout money 








America’s 
No.1 
Garden 
Tractor 
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The NEW 
Light, Compact 


Simplicity 
Model J 


Versatile, self-propelled two horsepower Simplicity 
Model J makes single-purpose power mowers and 
snow plows obsolete! Designed especially for the 
average yard, at a price every home con offord, 
the Model J mows lawns, plows snow, cuts weeds 
and cultivates, with low-cost attachments! Every 
home owner or renter with a patch of grass, ao walk 
or a driveway is a prospect for the new Model J. 


a > 
=—eS 


3 HP 
Model M-1 


national favorite 
in the 3 HP class! 


© 5 forward speeds 1 to 5Y% m.p.h 

© Fully enclosed transmission . heot-treated 
drop-forged gears . . . strong one-piece steel 
frame . . . adjustable handles and open frame 
Patented “Quick-Hitch’ for less-than-a-minute 
implement changes 


Rugged 3 HP Briggs & Stratton engine 


2 HP Model L-1 


rounds out the 
saleswinning 


Simplicity line! 


5 forward speeds — | to 5) m.p.h. 

Fully enclosed transmission . . heat-treated 
drop-forged gears . . . strong one-piece steel 
frame . . . adjustable handles and open frame 
Patented “Quick-Hitch" for less-than-a-minute 
implement changes 

Sturdy 2 HP Briggs & Stratton engine 








FOR 33- 


2 New Money Makers for 


. 
A 


> 


The Rugged NEW Shp Model V! 
with 3 speeds forward and REVERSE 


A Great New Tractor joins the Simplicity line! It's the rugged 5 HP 
Model V, with all the famous Simplicity features for versatility and 
reliability, plus rugged power to handle bigger jobs faster, more 


efficiently. 


Simple, positive gear shift with 

3 forward speeds and reverse, 

eliminates belt changing 

Fully enclosed transmission .. . 

heat-treated, drop-forged gears 
. strong one-piece steel frame 
. . adjustable handles and open 

frame 


Patented “‘Quick-Hitch" for less 
than-a-minute implement 
changes 

Power-packed 5 HP Briggs & 
Stratton engine 

New 10-inch moldboard plow 


New rotary tiller attachment 


Get the Profitable 
SIMPLICITY Dealer Franchise: 


Continual expansion and improvement of manufac 
turing facilities enables Simplicity to make a limited 
number of new dealerships available! Write now to 
Simplicity Manufacturing Co., 5356 Spring Street, 
Port Washington, Wis., for full information 
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E. 8. Turner points our features 
of a new tractor to a customer. 
Most equipment, like this tractor, 
is displayed with implements at- 
tached. To protect new equip- 
ment from the weather as much 
as possible it is stored in sheds. 
This dealer finds that farmers, 
like most shoppers, appreciate 
a large inventory from which to 
make a selection 


By C. Thomas 


peste FARMERS may be more 
shrewd than most buyers, they 
have one thing in common with 
the average shopper. When mak 
ing a purchase they appreciate a 
broad inventory that affords a 
variety of choices 

Accordingly then, a big inven 
tory can mean big sales. At least 
that is the opinion of E. B. Turner 
Horne Implement Co., San Marco 
Texas, who, when deliveries pet 
mit, keeps at least 50 new tractor 
on hand at all time 

Turner, who heads up this busi 
ness as general manager, sale 


manaLret and service manage! 


Above, Turner and customers con- 

tinue tour of the new equipment 

lot, inspecting different types 

and sizes of tractors. Finally, 

Turner, left, persuades prospect 

to mount tractor and try out 
controls 


Is that this can be a dealer 
iost profitable method of opera 
tion 

“It is to our distinct advantage 


have a vard filled with 1 Ww 


are ho 


| pos ible deal 
‘ ne oO! two trac 
often will hold 


; ? | 
m paqe iQij 
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e>/ You Asked tor St... 

© a Bigger, Better 

aie * > WISCONSIN 
BD 42@0ccENGINE 


Peat VRS Mode) 
16% . Mm > Ma Y ra | D 
CaS P. 


More Power! ]. e . 25 
for Your \ & | - 1036 H, 


Equipment — rm 
eb 


Another engineering achievement . . . the NEW Model 
VG4D V-type 4-cylinder Wisconsin Heavy-Duty Air-Cooled 
Engine, increasing the power range to 36 hp. — a power 
gain of more than 16% over the VP4D, former top engine 
in the line. 

The NEW Model VG4D is an exceptionally smooth-running, 
even-firing engine. Its light weight and compactness in 
design simplify the problem of engine installation on mod- 
ern equipment where weight and space limitations are 
important factors. 

Every one of the traditional Wisconsin 4-cylinder features 
are built into this new model. These include, to name a 
few, tapered roller main bearings, dynamically balanced 
forged crankshaft, mirror finish on crank pins, Stellite- 
faced exhaust valves and valve seat inserts and honed 
cylinders for long, dependable, heavy-duty engine life. 
The Model VG4D engine is definitely Tops in Performance, 
delivering a maximum of power per pound of engine 


weight, at minimum operating and maintenance costs. 
We invite your request for complete detailed specifications. 


WISCONSIN MOTOR CORPORATION 


World's Largest Builders of Heavy-Duty Air-Cooled Engines 
MILWAUKEE 46, WISCONSIN 


VG4D Standard Engine. 
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New officers of the Mid-South Farm Equipment Association are, front row, 
left to right: Earl E. Kirk, national director; M. H. Maddox, first vice presi- 
dent; and Bob Lee Smith, second vice president. Center, left to right: 
George K. Wade, &. B. Bohannon, Wallace Cox and Holmes B. Squires, all 
directors. Back row, left to right: Fred James and L. H. Polk, directors. 
Harry R. Wieman, the newly-elected president, was unable to be present 


Mid-South Convention 


pews EQUIPMENT dealers are 2 livi That means ever 
ing to have to canva for farm machinery will be 
prospect to keep pace with the rapid 
They are going to need more rowing needs of the nation’s in 
knowledge of their products in reasing population, he declared 
order to demonstrate more effec D. Shevlin of Moline, Ill 
tively ale development department 
They are going to need more manager. Deere & Co... hammered 
uutside salesmen. home the warning that good em 
It’s going to take all of that ployer-employee relationship may 
along with some hard work, to determine profit or I for deal 
make 1953 the good business year ers in the expanding buyers’ 
that most dealers expect, the Mid ket. “Your employees have g 
South Farm Equipment Associa want to do the job for you,” Mr 


tion's Ith annual convention in Shevlin explained. In return, he 


Memphis, Tenn., was told by out advised dealet to give credit 
tanding men in the farm machin where cue and to make the best 
ery field use of each employee's ability 
The convention, held Jan. 20-21, Dr. W. B. Andrews, agronomist 
was attended by more than 500 a of Mississippi State College, de 
ociation members, associate mem clared the efficiency of farmer 


bers and guests from Tennessee, has greatly increased through the 


Mississippi and Arkansas. The as use of machinery. One farme! 
ociation reported another increase produced enough for eight peopl 
in membership, with approximate in 1910, for 11 people in 1930, for 
ly 600 on the rolls at the end of 15 in 1950, and his efficiency 
1952 till increasing, Dr. Ancrews said 
Speaking on the convention Other convention speakers in 
theme, “Facing the Future,” Paul cluded 
H. Watson of Greenville, Miss.. re Merrill D. Graham ales ec 
tiring president, reminded the as ultant of Concord, Mich.: Jame 
ociation that many youths now in Ford, 13-year-old 4-H Club mem 
the armed forces will not return ber of Greenville, Mi Cy W 


T 


] . ‘ 


to the farm as a means of making Radcliffe equipment dealer 


Homedals Idahe 
columnist of 
Wate 
Texa pl 
Association of Soil 
District Superviso 
Diller, Jr., Princetor 
pre dert of the Natie u al 
Farm Equipment Association 
Arthur C. Horrocks, Akron, Ohio 
public relations counsel] for Good 
year Tire & Rubber Co 

Harry R. Wieman of Stuttgart, 
Ark was named president for 
1953, being elevated from the first 
vice presidency. Other executive 
officer chosen were M. H. Mad 
dox, Jackson, Tenn first vice 
president; Bob Lee Smith, Blythe 
ville, Ark econd vice president; 
Earl E. Kirk, Paragould, Ark., na- 
tional director 

New directors named were 
George K Wade, Greenwood 
Mi E. B. Bohannon, Athen 
Tenn Wallace Cox Memphi 
Holme B Squire Nashville, 
Tenn Fred Jame Greenwood 
Miss L. H. Polk. West Memphi 
Ark.: J. A. Mitchell, West Point 
Mi and W. E. Love, Morrilton 
Ark 


Soil Conservation Group 
Elects Noland Vice Pres. 


P. H. NOLAND, vice president in 
charge of product research for the 
Minneapolis-Moline Co Minne- 
apolis, Minn., was elected a vice 
president of the Soil Conservation 
Society of America, at a recent 
meeting held in suffalo, New 
York 

Mr. Noland began his association 
with the company in the early 
1920's, when he joined the Moline 
Plow Co a predecessor of the 
present Minneapolis-Moline Co 
as branch manager of the com 
pany’s Kansas City office. After 
erving in thi position for two 
years, he was appointed vice presi 
dent and general sales manager of 
the company 

In 1929. he became vice presi 
dent and a director of the Minne 
apolis-Moline Power Implement 
Co and left in 1932 to become 
vice president and a director of the 
B. F. Avery & Sons Co. in Loui 
ville, Kv. He was named execu 
tive vice president of that firm in 
1942. and president in 1944 

When B. i. Avery & Sons Co 
was merged with the Minneapoli 
Moline Co. in 1951, Mr. Noland 


was appointed vice president 
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Investigate these famous Yazoo products! 


YAZOO ROTARY MOWER 
MODEL 5-A 


Unexcelled for clearing brush, clipping 
pastures and cutting and pulverizing stalks 
Cuts full 60 inch swath with single suction- 
type blade 

Adjustable cutting height from 2" to 16" 
Four-belt drive to eliminate shock 
Heavy-duty 2" blade shaft equipped with 
Timken roller bearings 

Adaptable to any make tractor 

Rugged reinforced all-steel frame with 
protective cover 

Heavy-duty farm equipment type universal 
joints and drive shaft 

Enriches land with valuable mulch 
Operates at speeds up to 10 miles per hour 


YAZOO ROTARY MOWER 
MODEL 7-A 


Cuts and shreds cotton and corn stalks 
(2-rows), brush, vines, weeds and stubble 
Enriches land with valuable mulch 

Can be quickly attached to any make 
tractor 

Cuts king-size swath—7 ft. wide 

One machine for many jobs means less 
investment 

Five drive belts absorb shock and give 
steady power 

Adjustable cutting height from 2 ins. to 
16 ins. 

Three heavy-duty, suction-type cutter 
blades 


YAZOO MASTER MOWER 


@ Mows tallest grass and toughest Easy to start—handles easily 


weeds—takes steep grades Tough, durable spring steel blade 


cemeteries, parks, playgrounds, etc. 


Rugged, heavy-gauge steel housing 


ft 
e 
@ Ideal for lawns, golf courses, @ Seamless steel tubing chassis frame 
& 
2 


Light running—efficient—and eco- Available in models and sizes to fit 
nomical to operate every need 





Write, wire or call for complete information 


YAZOO MANUFACTURING COMPANY 


Jackson, Mississippi 
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Three New Farm Tractors 
Added to John Deere Line 


THREE NEW FARM tractors—the 
“40” series—have been introduced 
by John Deere, Moline, Ill. They 
are now in production at the John 
Deere Dubuque Tractor Works 
Dubuque, Iowa. 

The Models ‘40 Standard and 
“40” Tricycle-Type are general- 
purpose tractors designed to fur- 
nish complete power for small to 
medium size farms; helper power 
for larger farms. They are rated 
as full two-plow tractors in most 
soils. They replace the Model 
“M” and “MT”, respectively, in 
the John Deere tractor line. The 
“40” Crawler is a new track-type 
model that replaces the “MC” 
The engine in all three tractors is 
the same and produces about 15 
percent more power than the en 
gine in the models they replace 

Noteworthy among the new fea 
tures of the “40” Series general 
purpose models is the three-point 
hitch for a new and modern line of 
John Deere Quik-Tatch imple- 
ments. According to the manu 
facturers, the new hitch is built 
with extra strength throughout 
and features a_turnbuckle-type 
upper hitch link which makes 


At right is the "40" standard 
tractor with 3-point Hitch plow. 
The tractor has ample power to 
pull two 14-inch bottoms in most 
soils. Note high clearance of 
plow for turning and transporting 


hooking-up easier and provides 
fore-and-aft leveling of tools from 
the tractor seat 

In addition to a full line of new 
integral John Deere working tools, 
which are being built by other 
company factories, the “40” Series 
tractors will take tools made for 
most other tractors having a 
standard 3 point hitch 

Both of the new “40” Series 
general-purpose models are regu- 


Model "40" crawler tractor has 
the same engine as the wheel- 
type tractors in the "40" series. 
Tool carrier takes a wide variety 
of attachments in addition to the 
6-foot dozer blade shown 


The Model "40" tricycle-typ2 
tractor has a wide variety of 
wheel tread adjustments; dual 
front wheels can be changed to 
wide front axle for straddling 
beds, or to single front wheel for 
running in narrow water furrows 


larly equipped with an advanced 
system of load-and-depth control 
which works through the John 
Deere Touch-o-matic hydraulic 
system to provide more flexible 
operation of integral implements 
Improved daily work capacity and 
better performance in uneven 
ground conditions are advantages 
of this feature. the manufacturers 
state 

The Touch-o-matic system pro- 
vides “live” hydraulic power fo: 
effortless raising, lowering, and 
precision setting of the working 
equipment. The “40” Tricycle 
Type tractor has a dual Touch-o- 
matic system which provides in- 
dividual control of cultivator sec- 
tions right and left—a big ad- 
vantage when working point rows 

Other advancements in the new 
models include: Provision for use 
of both Touch-o-matic cylinders on 

(Continued on page 136) 
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CONTINENT A] 
RED SEAL | 
MODEL AU-3% 


Displaceme 
nt, 
Develops 2% hip. ¢ 


8 cubic in. 


r-P.-m. Toray 
e 
Speeds is a at moderate 


The Continental Red Seal air-cooled industrial engine line 
comprises 14 models, from % to 2/2 h.p., including six vertical 
shaft models—three for belt drive and three for direct. 


(Continental Motors [orpora tion 


AIR-COOLED INDUSTRIAL ENGINE DIVISION 
12800 KERCHEVAL AVENUE + DETROIT 14, MICHIGAN 


SOUTHERN FARM EQUIPMENT Section for MARCH, 1953 





Wherever People 
Work and Play- 


} ie 
. 





They're Buying 


GLEASON WHEELS 


GLEASON @Like these 

tee WHEELS 6" ¥ 10”, y's 
Steel Disc 

Ball Bearing Wheels 


with 
Semi-Pneumatic Tires 
for ¥2° and %' axles 


PROVEN 
BEST SELLERS 


, Millions in Use 


The 521 Wheel Deal 

gives you a basic stock 

of 23 Gleason Wheels in the 

5 Sizes which have proved most popular in 5 years of 

over-the-counter selling. Every wheel in this assortment 

will be bought by someone in your neighborhood .. . 

by customers who own hand trucks, power mowers, 

garden carts or wheelbarrows, garden tractors, caddy 

carts, silage carts, battery chargers, outboard carriers, 

shopping carts . . . by home craftsmen, farmers, small 

repair shops, the handyman, home owners .. . in rural, 
urban, and suburban communities. 

Mail coupon for All The Facts. 


GLEASON © CORP. 


6512 WEST STATE STREET © MILWAUKEE 13, WISCONSIN 


Please send us All The Facts on the 521 Gleason Wheel Deal. 


Nome 


Cc 





GRASS FARMERS 


Prefer the 


LIG LAG 


SOIL PULVERIZERS 





“- Pulverizers are strong and durable 
> Welded one piece frames 
\ Ball or wood bearings 
‘ Single, double and three-gang 
- Patented wheels reduce erosion 
Does better job pulverizing and mulching 
‘- Seeding attachment cannot be beat 
Will sow all small seeds perfectly 
Will sow many seed that are difficult to sow 
‘~ Will sow mixed seeds perfectly 
‘» Only one hopper needed 


‘> Positively no seed waste 


SELL... THE 
ZIG ZAG LINE 


and enjoy the business and friendship of many 
satisfied customers 


not have a pulwverizer in stock today 


re or call for the name of your distributor 
MANUFACTURED BY 
Cleveland Foundry & Manufacturing Co. 


i N Cc Oo R P oO R a T E oD 


CLEVELAND, TENNESSEE, U.S.A. 
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~* Balanced-Flow JET 
7 Here's the unchallenged champion of 
the shallow-well field—no other pump 
like it—at any price. Dramatically 
different, with exclusive features you 
can easily demonstrate, the Balanced 
Flow pulls prospects into your store— 
sells itself and the other pumps in the 
Goulds profit clean up line! 


It’s the GREATEST 
water systems line in our history »- 








Put YOUR pump profits 
all in one basket == 


with this 


The famous Goulds dual-service/water system that uses the 
same basic pump unit for eithey shallow or deep well serv- 
ice. Wide range of capacities and pressures—sizes from 
% h.p. to 5 h.p. The perfecf pump to recommend where 
shallow well water levels may drop in dry periods to deep 
well levels. A dependable/workhorse for most farm and 
home requirements! Figurgs 3628-3629 


A “packaged” shallow well system—complete with tank 


and all accessories—nothing else to buy! A low cost, easy- 
to-install system—with dozens of Goulds famous quality 
features. Corrosion-resistant, self priming, only one moving 
part—a compact unit built for years of trouble-free, eco- 
nomical service. Capacities up to 520 gallons per hour— 
ideal for the average home. Figure 3683. 


— plete the story 
hat your customer requires—in capacity, 
nae pe or deep well—there’s 4 GOULDS 
just right for the job. See the pumps shown above 
and all the other great pumps in the complete 
GOULDS line—at your distributor's now. Let a 
help you make 1953 a “pump-profit’’ year for you 


GOULDS PUMPS Inc., Seneca Falls, N.Y. 


Better call your Goul 


A completely self-contained deep well water system, with 
tank and all accessories, GOULDS-engineered for top per- 
formance at lowest installation and operating costs! With its 
17 gallon tank, this system is especially designed for pump- 
ing levels not more than 50 ft. below the unit. A ‘best buy” 
that will open new profit doors for you in 1953! Figure 3681 





Rice farming conditions are du- 
plicated on the Massey-Harris 
test track levee course. Here 
combines must prove themselves 
by successfully hurdling rugged 
levees before splashing through 
axle-deep mud 





and structure of parts unde: 
operating condition 
dea of a test track fol 
farm machinery was conceived 
during World War II when the 
Massey - Harri Company wa 
awarded a contract to build light 
tanks for the Army. Military of 
ficials required the tanks to undet 
rigid field tests to insure top 
ance when placed in com 


Massey-Harris Test Track Is 


“TORTURE Row!” That's what i 
engineers call the Massey-Harris 
s 


test track where farm equipment 
absorbs more punishment in hou 
than ordinary farm operation 
could give it in months 

On this track, which is part of 
the company’s 640-acre experi 
mental farm, machinery under- 
goes punishment farmers would 


the company describes as the only bat oO a test track was con 
full-scale test track in the farm tructed near the Massey-Harris 
equipment industry plant at Racine. Wisconsin. Com 
And there’s just one reason for pany officials, realizing the value 
the gruelling test to maintain and need of a imilar testing 
quality farm equipment by thor ground for farm equipment 
oughly checking engineering de (Continued on page 150) 


go a long way to avoid on a farm 
For example, few would drive a 
tractor or combine through 3 feet 
of water just to see if it could 
“take it.” Nor would they bounce 
machinery over a_ rock-ribbed 
cobblestone road at top speed, o1 
see Just how fast they could make 
a short turn with a self-propelled 
combine 
Yet all these rugged test 

many more are executed 


round thie clo K te 


Steel rails jolt and jar every boit, 
nut and cross-brace of machinery 
on rugged Torture Row 


Form equipment must swim 

through this three-foot-deep bath 

where wheels, bearings, brakes 

and ignition are checked for pro- 
tective sealing 
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Pictured at right is J. |. Case 
Co.'s new low seat, low plat- 
form, all-purpose tractor. Com- 
pact in design and with a low 
profile, the tractor delivers 
power at six points and accord- 
ing to the company, can per- 
form, with implements, more than 
100 farm power jobs. The new 
unit has ample braking power to 
assist in short turning and shock- 
proof steering 


o 


ai 


forms to A.S.A.E. standards 


J. I. Case Co. Introduces New (6) A side-mounted, right-hand 
belt pulley for easy lineup to 


Low Seat, All-Purpose Tractor driven machine 


This new tractor has notable 


A NEW LOW SEAT, low platform (2) Dual valve 
all-purpose tractor in the “VA” hydraulic control 
series has been introduced by the for mounted o1 
J. I. Case Co., Racine, Wisconsin trailed machine 

In addition to its low profile and (3) Master sup 
compact design, this new 2-plow port for front 
tractor delivers power at six mounted impl« 
point Company engineers state ments 
that the tractor, with implements (4) Full swing 
can perform more than 100 farm drawbar fot 
power operations trailed machines 

The six power application points (not a part of the 
are: Fagle Hitch) 

(1) The quick-coupling Eagle (5) A centered 
Hitch for rear-mounted imple- power take - off 
ments. which fully con 


The new tractor has notable 

four-wheel stability for hillside 

work and a wide range of tread 
widths for intertilled crops 


four-wheel stability for hillside 
work and a wide range of tread 
widths for intertilled crops. It has 
ample braking power to assist in 
short turning, shockproof steering, 
in addition to all of the advantages 
of Case Eagle Hitch Farming, such 
as hooking up sitting down, easy 
(Continued on page 150) 


Low platform, left, is an easy 
step from the side of the tractor. 
It is not necessary to climb over 
rear-mounted implements. Driver 
can sit or stand while working 
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(Duality Coun ts 


OMe mersthmbelttreleMaest-tate-teMe tel ie- tile! 
either vertically or horizontally 
without any mechanical changes. Finest 
quality through and through in 


design, construction, performance 


Write for complete Burks literature and dealership offer. 


DE ROr Omen er men) SOF 2 


Bmw: Bs f 7 O Aw St Bae 
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A NEW FORAGE harvester and a 
new hay baler have been added to 
the line of farm equipment manu 
factured by Dearborn Motors 
Corp., Birmingham, Mich. 

The forage harvester is de- 
signed to chop up and load up to 
15 tons of hay or row crop silage 
per hour 

Available in both PTO and 
engine-driven models, the unit 
will pick up windrowed crops or 
cut standing row crops. The forage 
crop is cut into small pieces, the 
length of which is selected by the 
operator. Chopped material is then 
discharged into a trailing wagon 
or truck driven either behind or 
beside the harveste1 

Forage material may be cut in 
lengths from *%” to 4” by changing 
drive sprockets and removing two 
or three of the four knives, The 
cutter head drive mechanism i 
protected by a slip clutch, which 
is adjustable for varying crop con 
ditions. The drive mechanism can 
be reversed from the tractor seat 
to clear out clogging due to over 
loading 

The engine-driven 
equipped with a 31 horsepower 
engine. The PTO 
standard 


model is 


four-cylinder 
driven model ha 
A.S.A.E. hitch 

Compact and maneuverable, the 
Dearborn Forage Harvester is only 
even feet wide and passes easily 
through gates and narrow lanes 
according to the company. Con 
trols, which can be operated from 
the tractor seat, are adjustable for 
length as well as height, making 
them readily accessible to the op 
erator 
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Dearborn's new forage harvester 
is designed to chop and load up 
to 15 tons of hay or row crop 
silage per hour. Available in both 
PTO and engine-driven models, 
unit will pick up windrowed 
crops or cuts standing row crops 


New baler, below, will produce 
three to eight bales per minute 
and has a capacity of 10 tons of 
hay per hour. Bales measure 
16" x 18" in either 36° or 42" 
lengths. Bale weight can be ad- 
justed between 50 and 100 pounds 


Forage Harvester, Hay Baler 
Added to Dearborn Mofors Line 


Fither a row crop attachment o1 
a windrow pick-up attachment 
may be used. A 20” extension and 
spout supports are sold separately 
as optional equipment for op 
erators who use highsided trucks 

The Dearborn hay baler will 
produce three to eight bales per 
minute and has a capacity of up to 
10 tons of hay per hour, assuring 
farmers with fast, efficient, one 
man baling. Bales 
inches by 18 inches in either 36 o1 
42-inch lengths. Bale weight can 
be adjusted between 50 and 100 


measure 16 


pounds 

A 25 horsepower engine pro 
for baling 
With thi 


tacked hay can be baled 


vides ample 
under varied condition 


powell 


engine 


as efficiently as windrowed hay, 
according to the manufacturer 

A large size plunger compresses 
hay without missing a stroke dui 
ing the tying operation. The knot 
is tied while the bale is unde 
compression and the twine ts ten 
sion-free. The result is a firm knot 
plus a saving in twine 

The 59-stroke floating pickup 
has a guide wheel on the outer side 
which follow ground contours 
closely, leaving less hay on the 
‘round, After the hay has 
picked up, an even feeding auge 


been 


and sweep fork gently move it 
to the baling chamber 

An automatic bale tension bat 
possible better packed 


‘ontinued on page 156) 
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BUILD 


YOUR BUSINESS 
ON A TRADEMARK 


OF QUALITY 


These important facts show how 


YOU can profit with an MM dealership 


You can show the same good profits with a 
Minneapolis- Moline dealership that hundreds 
of MM dealers are showing every day. From 
the moment you unlock your front door, you 
build your own business on a trademark that 
Stands for quality—for dependable, profit- 
producing machinery all over the world. 


Now! Minneapolis-Moline has opened its 
dealer program in communities where there 
is no MM dealership. In these areas, MM 
dealer franchises are now available. Many 
are choice territories in the heart of booming 
farming centers. 


BUILD YOUR BUSINESS ON THESE 
IMPORTANT MM ADVANTAGES! 

@ You sell the complete line of highest quali- 
ty farm machinery—known round the 
world for profitable performance and de- 
pendable operation. 


Build Your SALES and PROFITS on MM MODERN MACHINERY 


@You work with a deferred sales system 
that makes the MM line the easiest to 
handle in the industry. 


@ You sell through a progressive dealer plan 
that helps you show a profit in your 
own business. 

e@ Advanced manufacturing and distribution 
facilities insure fast, reliable deliveries to 
back up your sales. 

@ You gain from advertising and sales pro- 
motion techniques that help you find pros- 
pects, then help you make soles through 
proven methods. 


HERE'S YOUR NEXT STEP! 

Write for all the facts on MM dealerships 
today. Your inquiry will receive immediate, 
executive-level attention. The complete pro- 
gram will be outlined for you, showing full 
profit opportunities. 


MINNEAPOLIS-MOLINE 


MINNEAPOLIS 1, 
Section for MARCH, 1953 


SOUTHERN FARM EQUIPMENT 


MINNESOTA 














Oliver Corp.'s new heavy duty farm tractor 


Oliver Introduces New 
Heavy-Duty Tractor . . 


INTRODUCTION of a new 4-5 
plow heavy duty farm tractor ha 
been announced by The Olive: 
Corp., 400 W. Madison St., Chicago 
6, Ill. The new tractor, Model 99 
is available with either 6 cylinde 
diesel or gasoline engine, is styled 
similarly to Oliver’s streamlined 
66, 77 and 88 models 

A number of outstanding fea 
tures of Oliver's 66 - 77 - 88 tractor 
series have been incorporated in 
the new 99 tractor. The 6-cylinder 
engine provides smoother per 
formance and les 
while giving extra response and 
lugging ability. Many engine part 
are identical to those used in the 
Oliver tractor fleet, thus simplify 
problem. The 


operator fatigue 


ing the repair part 
new 99 engine features overhead 
valves, by-pass thermostat, me 
tered lubrication and a heavy-duty 
automotive type clutch. Dise type 
steering brakes and recirculating 
ball steering 
steering effort to a minimum. The 
entire hood can be removed to 
give full access to engine and 
radiator. 

The 99 Diesel Tractor is a true 
starts easily on diesel fuel 
temperature. It i 


reduces operator 


diesel 
at normal 
equipped with an ether injection 
unit for starts in cold 
weather 

The new Oliver 99 tractor is 
available in both standard and rice 
field models 


quick 


¢ 
Tractor Wheel-Weight 
Announced by Fargo . 


MANUFACTURE of i special 


wheel-weight for Ford, Ford-Fer 
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guson and Ferguson tractors is ar 
nounced by the Fargo Found: 
Co., Fargo, N. Dak 

Designed to give “big tractor 
push” in snow and mud, the 
Fargo wheel-weights weigh 350 
pounds each. They fit snugly in 
ide the wheels to add to traction 
for light tractors 


The manufacturers say they 
won't pick up mud, and they are 
install. Included with 
3 bolts (for each 


galvan 


easy to 
weights are 
weight), size 5” x 3%” 


ized 


New Holland Producing 
New Manure Spreader 


at double 
rage box 
mited production, accord 
New Holland Machine Co 
nd, Pen 
Model 300 
ne with st 
wood By the additi f ex 
tenslor ( to the pl! ler it be 
ome ‘ rage box b] 
carrying 2'% to 3 tons of chopped 
material. As 
has a capaci 
A combination of any one of the 
4 apron speeds and the beater! 
widespread action controlled by 
the power take-off gives the op 
within 


a manure spreader it 


tv of up to 130 bushel 


erator even distributior 
limits of 12 to 20 feet 

A single 
ot mi 
complete 
of the 
apron 
at the same time as beaters and 
widespread or independently. Th 
allows a farmer to empty a load 
f manure with beaters idle, pre- 
ventin throw-back on the o} 
erator 

The bed i 


Georgia pine 


widespread, beaters and 


The apron car be ope rated 


made of dens¢ 
treated with a toxk 
t< 


water repellent and _ riveted 


main frame. The special wood 
treatment guards against rot, warp 
and the effect of bacteria \ 
pecial preparation on the steel 
ides protects against rust and cor 
rosion 

The Mode! 300 has a bed 1 
inside length of 11 feet. The in 
width tap from 46! 
the front t i 
The inside dept! 
Overall lengt} 
the overall width 

The New Holland 
converted to a for 

! teel exter 


At the bi 


and side 


Holland spreader doubles as a self-unloading forage box 
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ged at top and middle to pro 
an easy way to close the reat 
chopped material 
into the box. This 
lifted and swung 
over the beaters when dischargins 
the load. Action of the beaters un 
loads the material uniformly and 
without any manual labo 

The entire widespread can be 
quickly 
machine as a forage box 
paddle is also 
replacement 


containing 
being Liown 


hinged gate i 


when using the 
Fac h 


removable for ea 


removed 


t 


Hume introduces New 
Wire Winder ....... 


THE H. D. HuMeE Co., Mendota, 
Illinois, has added the Hume wire 
winder to its line of specialized 
farm implements. Purpose of the 
new implement is to save labor 
expense, and eliminate some of the 
hazards of farm fence building 

The wire winder rolls or unrolls 
ip to 80 rods of plain or barbed 
wire in three to five minutes. Two 
models are available: double-drive 
for row-crop tractors, and single 


tandard tread tracto1 
with an 


drive for 
Each model ji 
attaching bracket to adapt it to 


complete 


the particular make and model of 
tractor, assuring perfect operation 
easy attaching and removal, it wa 
announced 
Continuous front wheel drive 
even wire ten 
ion on either mooth or 
ground. A special] anti-back lash 
brake kinking or snarl 
ing of wire. The wire 
through guide 
tight spool for 


and re-use 


action maintain 


rough 


prevent 
rewind 
forming a smooth 
convenient torage 
Only one reel l 


required, A 


patented feature of the reel pro 


vides for quick and easy removal in the firm’ tandard No. 11 and 
of the roll of wire. By tying the new No, 15 spreaders 
t The t half of the 


tandard 70 bushel 


spool of wire, loosening the sé catalog 
crew, the reel comes apart, it wa lei with the 
announced reader and such feature 
machine's wide spread 
° ridbutor convenient operating 
large capacity beate1 
half introduces the new 


No. 15 with 


uppel beate! 


Massey-Harris Issues 
New Spreader Catalog 


pre ader 
and auger! type 
A NEW catalog has istributor 
been issued by the Massey-Harris “ree copies of thi 
Co. of Racine, Wisconsin. Printed now available and will be fu 
in color, the 8-page booklet de- nished by the manufacturer on re 
scribes and illustrates the features 


spread I 
catalog are 


quest 





Sell the TeeJet spray nozzle line and be 
certain of satisfied customers. Precision bi 
Full range of interchongeable orifice tip 
types and capacities to meet every need 
BETTER DESIGN proved by overwhelming 
acceptance among chemical and spray 
equipment manufacturers. Flat spray tip 
features include drilled and milled 
orifices for exact long-life spraying 

no internal baffles to distort flat 


spray pottern or plug nozzie 


.. A PRODUCT TO SELL FOR EVERY NEED 


CONEJET 
, NOZZLE 


a 


A COMPLETE LINE . 


Hisc TyPE 


FLAT SPRAY 


CONEJET DISC TYPE 
NOZZLE 
TeeJet interchangeable orifice 
tips over 400 type 

sizes for every farm 

need A range of 

exclusively Teelet 


Cone Spray Norrles 


ed 





MulleeJet 


Eyelet Teelet Tip Adjustable 
fits direct Cone Jet 

ly on boom Tip 
pipe Typ 

of wide ronce 
of fittings in 
cluding swivel 
connectors 
volves hose Adjustable Tips prov 


nks ne 
shenks. ond etting of spray f 
fine ond tu 
tream + fine atomirct 
tion tra:ne 
i " ed with hond held Trigge 








Teelet valve ' 


FOR COMPLETE INFORMATION write for general TeeJet Bul 
letin 58, any of the bulletins listed above, and name of your nearest 
distributor. Join the TeeJet profit parade by selling the TeeJet line. 


SPRAYING SYSTEMS CO. ‘iwesoitiacs" 
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Dobbins Markets New 
Basic Spray Boom.... 


Dossins Manufacturing Co., 
Elkhart, Indiana, announces the 
availability of the Only Basic 
Spray Boom made for agricultural 
spraying. Simple conversion ac- 
cessories convert basic 6-row, 13- 
nozzle boom with fixed 20” nozzle 
spacing to 8-row, 15-nozzle boom, 
adjustable spaced nozzle boom, or 
adjustable row crop boom for 1, 2, 
or 3 nozzles per row spraying. 

By the use of different mounting 
brackets and pump kits, it can be 
front or rear tractor mounted, 
trailer or skidpower  spraye1 
mounted, or trailer tank mounted 

The manufacturer announces 
that the new unit will do all 
spraying jobs 


Myers Introduces New 
Ejecto Water System . 


THE “MHN” EJEcTO, a two-stage 
water system designed for deeper 
wells and for installations requir- 
ing higher discharge pressures, is 
being introduced by The F. E 
Myers and Brother Co., Ashland, 
Ohio. 

The “MHN” Ejecto, which is 
available in one-half,  three- 
quarter and one horsepower sizes, 
will deliver water from depths as 
low as 160 feet and will build up 
discharge pressures as high as 60 
pounds. This is done by means of 
two all-bronze impellers in the 
pump casing. 

The system comes complete 
with pump and tank assembly 
Features of the new system in- 
clude high efficiency, simple 
mechanical construction making 
servicing and installation easier 
and qa standardized motor loading 

All motors used in the “MHN” 
Ejecto line are of nationally 
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known makes and are made in ac- 
cordance with NEMA standards 
and specifications 


The ejector bodies, foot valve 
impellers and wearing rings are 
all brass. The pump shaft is stain- 
less steel and uses the same rotary 
seal as all other Myers Ejectos 


* 


Increased Production 
of Clinton Chain Saws 


CLINTON CHAIN saws, product of 


Clinton Chain Saw Division, Clin 
ton, Mich., are currently in quan 
tity production. General features 
claimed for the saw are: a quick 
starting engine; new lightness of 
weight; greater cutting speed 
superior versatility in _ felling 
bucking, under-bucking, ripping 
boring, lopping and pruning; and 
good service facilities due to the 


oy 


a 


co” 


nation-wide service organization 
built for Clinton engines during 
the past seven years. 

The saws are driven by the 2 
cycle Clinton engine 


. 


Planned Salesmanship 
(Continued from page 128) 


a further means of winning the 
customer's confidence 

The company’s reputation for 
service to new customers is wide- 
spread, and the owners know of 
everal instances where real estate 
dealers in selling land to would-be 
farmers have recommended the 
ervices of H & C Motors 

Terrell points out that the new 
farmer learns fast and is an eager 
student of modern farming meth 
ods. At the company store he finds 
an ample supply of useful litera 
ture furnished by the manu- 
facturer. If he needs special infor 
mation, the management obtains it 
for him 

The new farmer always is asked 
about his farm buildings—hi 
implement sheds and dairy barn 

‘The new farmer frequently 
need new building Terrell 
aid, “and we want him to know 
about the free blue prints that the 
manufacturers supply. Each year 
we assist several new farmers to 
construct the right kind of build 
ings, suited to their individual 
needs. We can almost anticipate 
the needs of the new farmer who 
has bought an 80-acre tract to be 
used for livestock or general farm 
ing.” 

Anderson keeps so closely in 
touch with the small farmers and 
cattlemen of the area that he 
understands their problems. He 
lets newcomers know that he is in 
terested in them, and wants them 
to be successful in their new farn 
ing venture 

Each year when the Farm 
Bureau conducts its yearly tour, 
Anderson trails along, his truck 
filled with iced drinks. When a 
stop is n ade, he is ready to serve 
frem 100 to 200 farmers with a 
cold soft drink 

Repair service receives special 
emphasis in this company. The 
large shop that services cars and 
trucks as well as farm equipment 
also is completely departmentized 
The farm machinery section has it 
own area and crew of mechanics 
One mechanic acts as Anderson's 
special aide, and accompanies hin 
on field trips for the 
making on-the-spot repair 


purpose of 
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A FERGUSON FRANCHISE 


requires a 6 


SMALLER INVESTMENT 


One size Ferguson Tractor meets more of the needs of more 
farmers. This means less inventory in tractors, implements 
and parts; less money to borrow; less interest to pay. 





If you want to hear the complete Ferguson Story... 
with its many commercial advantages . . . contact the 
nearest Ferguson Distributor or write Harry Ferguson, Inc., 


Detroit 32, Michigan. 


The Franchise with the Future is FERGUSON! 


Copyright 1953 by Merry Ferguson, inc 





Torture Row 
(Continued from page 141) 


adopted the idea of their own 


company track where machine 


could be tested under the most 


evere farming condition 
Take a look at some of the test 
the equipment must undergo: 
The obstacle course: 
of rock-ribbed cobblestone road 
and a series of steel rails 


Jar every nut, bolt and cross-brace 


on machines. Each machine is di 


assembled after this run and part 


made up 


jolt and 


are checked for strain and wear 
If a part doesn’t stand up to th 
rigid requirements demanded, it 
goes back to the engineering de 
partments drawing boards to be 
redesigned. 

In the dust tunnel, which 
far worse than any sand storm 
Mother Nature could devise,” 
every tractor, combine and imple 
ment model must prove its worth 
before being accepted for use. Oi] 
eals, gaskets, air cleaners, tran 
missions, clutches and other part 
are choked with barrel after ba: 
rel of swirling abrasive dust and 





He can’t afford to 
‘4 





MANUFACTURING CO. INCORPORATED 


ee CUTTING PARTS 
KEEP YOUR CUSTOMERS ROLLING 


Inefficient cutting and breakdowns at harvest time can mean serious financial 
loss to your customers. For fast, clean cutting without interruption, prompt 
and periodic replacement of cutting parts in power mowers is necessary 


That's why the business-wise dealer makes sure that he has a balanced 
stock of HERSCHEL PARTS on hand BEFORE emergencies arise. The 
product of specialists in the manufacture of cutting edges for 65 years, 
HERSCHEL PARTS are guaranteed to fit accurately the applications for 
which intended. Have you checked YOUR stock lately? 


@ WRITE FOR FREE SALES AIDS. Herschel Catalog 
No. 87 and the big Herschel Wall Chart showing parts to 
fit ALL MAKES of power mowers available on request. 


R. HERSCHEL MFG. CO.., Inc., Peoria 8, Ill. 


Ploneer makers of cutting parts to fit mowers and combines. 
Branches at: Minneapolis, Minn.; Omaha, Nebr.; Auburn, N. Y.: Harrisburg, Pa.; Toledo, Ohic 
DISTRIBUTORS: 


R. C. Cropper Co., Macon, Georgia 


HERSCHEL 


The Southern Supply Co., Dallas, Texas 


ee: a 





sand particles. If a machine can 
withstand this test it will be able 
to take whatever dust and dirt the 
ordinary farm has to offer 

Wheel bearing brakes and 
ignition are checked for proper 
protective sealing a machines 
churn through the three-foot-deep 
water bath before dipping into the 
thick Gumbo mud bog course 

Then there’s the ramp and steep 
grades to duplicate side-hill farm 
ing operations. Here perfect bal- 
ance plus low center of gravity 
play an important part in keeping 
the machines in a safe position a 
they circle the steep, man-made 
hill on the contour. All combine 
traveling through these balance 
courses must measure up to rigid 
standards with the grain tanks 
empty. With the grain tank even 
one-half full, balance would be 
greatly improved and become al 
most perfect. 

On the levee obstacle course 
giant self-propelled combines twist 
and pound their way over simu 
lated rice levees, then splash 
through axle-deep water to du- 
plicate the conditions of rice farm 
ing they will meet 

No matter what any 
farm condition may be like 
rough, hilly, dusty, muddy 
there’s a greatly magnified version 
of it on the giant Massey-Harri 
test track 

As an added safeguard for quali- 
ty, machinery and implements art 
put to work on the experimental 
farm under normal field condi- 
tions, and are tested there with the 
world’s most scientific electroni 
instruments. Wires, which are at 
tached to various parts of the ma 
chine being tested, lead to a re 
cording instrument which is tran 
ported by a truck alongside the 
trains are 


specific 


machine. Stresses and 
recorded in graph form to give an 
accurate and complete record foi 
engineers to study 


. 


Case Introduces New 
All-Purpose Tractor . 


(Continued from page 142) 


pedal brakes, constant hydraulic 
control, and fast, easy adjustments 
A low “bodyguard” seat for easy 
riding and mounting is available 
It is handy to reach the controls 
and also easy to watch the work 
ahead, according to the manufac 
turer. 

The low platform is an eas 
step from the side of the tractor 
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ove! 


The 


d while 


a low 
profi Tail pi a low air ir 
take are availi 


equipment. Bec: 


optiona 
cents 
of gravity and th uur wheel de 
ign, the tractor hi: isual sta 
bility when workir n hillside 

Available to custom Is eithe 
the front-mour 1 look ahead 
cultivator or ! mounted 
Fagle Hitch tool 


with a variety of swee} 


bar equipment 
hovel 
and teeth arranged to fit the job 
secause of it adjustable tread 
new model fit 
tandard and na! 
equipped 
torque avy duty 


front and rear, th 
a wide range of 
ww row spacing It 
with a hig 
Case engine having ample two 
plow power lugging ability for 
hard pull needed 
d iced 


This new low 


when 


peed 


ast the 
and reduce tl time 


ttach and detach imple 


quire dtoa 
ments, the: 


crop prod 


Big aahabrenterd, ings, vapeen 


(Continue or page 132 


out, if nece 
the widest 
profit. And 
who do no 


and 
that help 
tance.’ 
more than it 
hopper The yard, like 


attract farm 


Turner points to a still furthe 
reason for carrying a large inven 
tory. “Our big volume is seasonal,’ 


he said We 


on hand to delive when the ¢ 


have to have tractors 


tomer buys one ring our period 

of greatest sl 
expect the « 

Sucl could ei 

ost sal While the ay 

mpul 


he order 


de live! \ 


re inven 


more et 
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New DOBBINS 


SPRAYE RS and DUSTERS 


) ea! ' 


ten .F 


AN 
a UP 
Buy DOBBI 


SAVE WORK 
SAVE TIME 
SAVE MONEY! 


No. 5106—Six Row Power Duster in Operation 


are TOPS? 


» There's Greater SALES POWER 
in the NEW 


DOBBINS POWER DUSTER 


DOBBINS New PTO or Engine Powered 
i, Sor 6 row COTTON Power Duster 
SAVES WORK with dependable, trouble 
free, fast-dusting large 6O-lb. Capacity 
hopper casily mounted 
rugged construction 
SAVES TIME with more efhcient dusting 
ction proven rotary spiral agitator 
ed teed 
SAVES MONEY No wasted dust with 
posiuve feed regulation 
When You Sell DOBBINS 
the BEST! 


ligghe weight 


with tor 


You Sell 


SUPER-TRACTION 


No. 2458 


TWINS 


NEW "DIXIE" DUSTER with 
“CENTER BALANCE” 


Completely redesigned for ALL-PUR 
POSE traction dusting. Improved dust 
proof gear box, proven rotary spiral 


agitator, fully adjustable 2 or 4 rows 


NEW “CENTER BALANCE" —for better 
traction, easier handling and most 


efhicient dusting 


WRITE TODAY [0.00% 


NEW SUPER-TRACTION SPRAYER 
with "FRONT WHEEL DRIVE" 
Completely redesigned for top sprayer 
performance, more mane verable, easier 
to handle. Heavy duty cam action tor 
ly pumping power, positive pressure 

» 150 Ibs., 25 gal. cap 

POWER DUSTERS 

SUPER TRACTION TWINS 


DOBBINS MANUFACTURING CO. 
Dept. 203, Elkhart, Indiana 
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Wo 
Ps cate Bh, Bi th 
niill cf four mower field 


Trailer-type or semi-mounted... hydraulic or manual lift 


PSone 


Tractor Mower with hydrauli- 
) - cally lifted cutter bar. Utilizes 
s tractor’s hydraulic system 


Semi-mounted Tractor Mower 
with hydraulically lifted cutter 
bar, Utilizes tractor's hydrau- 
lic system. 


after another...for year round profit 
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No mowers on the market today can equal these New 


Idea units in field performance. They are the last word in 
mower design. 


Hitches are so designed that New Idea 
mowers can be used behind most any tractor 


Can be unhitched in a matter of minutes, 
freeing tractor for other work. 


A real time saver — no backing up or cir- 
cling. Gets all the hay. 
g y 


You can satisfy any customer — and be certain in advance 
that no other mower can do a better job. You make more 
profit because of New Idea's modern franchise and the 
liberal terms and discounts it guarantees you. Your terri- 
tory may be open. Why not write and be ready to cash in 
on the mower business that comes to New Idea dealers 
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MENT COMPANY 
SUTING CORPORATION 
R, OHio, U.S.A. 


FARM EQuip 
DIVISION A J 


COLoware 



















of the world? finect mowere 4 








would have no reason to ask fol! 
him—and all are good prospects 
for new tractors 

“We have a typical example in 
the shop right now,” Turner said 


“One of our customers drove his 
tractor over an embankment. The 
customer brought his tract in 
and instructed one otf h mechan 


ics to do what wa necessary. The 
mechanic could do nothing but 
check with me. I suggested to the 
customer that we tear into the en 
gine and ee what would be re 
quired to repair it. We found that 
it would cost the customer $275.00 
to rebuild that engine 

The customer was undisturbed 
by this news and ordered the work 
to proceed. This might have elated 
the average service manager, but 
not Turner. Here was an oppor 
tunity to make a new tractor sale 
providing a proper sales approach 
was mad 

“I pointed out to the customer 
that $275.00 was a lot of money to 
invest in the old tractor,” Turner 
aid, “And I pointed out that new 
tire oon would be needed.” 

But the customer was convinced 
that he could spend $275.00 and 
get by. He knew without being 
told that Turner was attempting 
to interest him in a new tractor. To 
pave the way for the sale Turner 
offered the customer $500.00 for 
his old tractor in the condition it 
wa 

“To appreciate this,” Turner 
said, “you must know that the 
farmer is keenly aware of dollars 
and cents. Farmers talk about their 
vield and appear crop conscious 
But they quickly reduce yield to 
dollars and cents. They may gloat 
over 60 bushels of corn to the acre, 
but only if corn is bringing a good 
price, Otherwise, they do not have 
much to say about their yield 

“Knowing that my prospect wa 
le interested in what he was go 
ing to get for his tractor than in 
the amount left for him to pa I 
pointed out that added to the 


$275.00 for repairs would soon be 
another repair bill of about $110 
for work on the tractor tran 

mission, plus another $250.00 for 
new tires. The customer saw in an 


instant how much money he would 
have invested in the old tractor 
3ut farmers think fast too, and 
this customer quickly reminded me 
that this investment in the old 
tractor would give the unit added 
value in trade 
From a farmer! tandpoint thi 
is logical—and a tough argument 
for 


dealers to break down. Turnet 
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CHAPIN 


PRAYERS + DUSTERS - FUEL TANKS 


CONTINUOUS 
HAND SPRAYERS 


NEW VOLUME 


is assured if you display the complete 
Chapin line of continuous hand sprayers 
Ilustrated is Model No. 560 with a 
24 oz 
copper liquid tube. Also 
Model No. 575 which boasts a one 
piece brass pump barrel and 33 oz 


glass jar tank and seamless 
shown is 


heavy gauge, deep drawn copper tank 
Featured on Model No. 575 is the 
“double nozzle’, for 


deluxe, brass 


double duty spraying. 


PLAN AHEAD! 


Be sure your stock is in condition to 
meet demands of the warm weather 
selling ahead. Take advantage now of 
the FULL MARK UP offered on all 
Chapin products 


\ 


MODEL No. 560 $]75 





=~, 


a 


MODEL No. 575 $465 


Suggested retail* 


CONTINUOUS SALES 


Every home, farm, camp and cottage 
will be using a hand sprayer in the 
Make it a Chapin 





months to come 
that you sold 


EFFICIENCY PLUS 


Easy pumping and a steady continuous 
flow, plus the guaranteed long life 
assured by Chapin top quality con 
struction and materials offer efficiency 
“plus”, —at a low cost. For every 
spraying need, “Call on Chapin”. 

* Slightly higher in the West. 


CHECK YOUR 
LIGHT WEIGHT 


SPRAYER STOCK 
Time to reorder Model 
No. 177, the all pur 
pose 2'/2 gallon open 
head sprayer. Tank 
of Armco Zine Grip 
Galvanized steel with 
all seams electri« 
welded Discharge 
equipment includes 
30°° of oil resistant 
neoprene hose, 18 
brass extension, 

trigger’ shut off and 
the new, deluxe ad- 
justable brass nozzle 


MODEL NO. 177 


E. CHAPIN Mfg. Works, inc. 


Single Action Conjinuous 


Sprayers Hand Sprayers 


Since 


ompressed 


Plunger Dusters c 
c , 


100 
. 


738 3rd National Bank Bidg 


John 


jasoline Can Intlators 


Knapsack and Wheelbarrow Sprayers 


CHAPIN STREET BATAVIA, N. Y. 
Southern Representatives 
Roth, P. O. Box 1664, Asheville 
Killebrew & Brackman 
Nashville 3. Tenn 
H. Mullins, P. O. Box 13044, Houston, Tex 


N.C 
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formula which he uses 
tance and, as in thi 
notable 
tractor,” he told the 
custome! is going to cost $1829 
But if you take the $500 we allow 
you on the old unit, add to it the 
$275.00 you would invest in repail 
your balance will be but $1,000 
Suppose Turner continued 
$275.00 into engine 
$250.00 in new 
with the 
expense 


ucce 


‘you put the 
repail invested 
tire and had no trouble 
that 
would require you to use. the 
tractor an additional six mont! 

from now I would 
much 


transn on. Even 


Sut six months 
not be able to offer you a 
now. Can you afford 
an old tracto 


in trade a 
to pay $450.00 to use 

ix months?” 

This approach usually is effec 
explained, and this 
decided al 
purchase a 


tive, Turne! 
particular custome! 
most immediately to 
new tractor 

‘Terms are an important factor 
in this busine aid Turner, “In 
this case we agreed to take $500.00 
as first payment when the crops 
were turned into cash, the balance 


being spread over 12 months at six 


percent interest.” 


New Lombard Woodlot 
Wonder Chain Saw... 


Corp., Ash- 
new 


LOMBARD Governo! 
land, Mass.. 
Model 3A Woodlot 
saw, teaturing new 


announces the 
Wonder: 
power, 


chain 
speed 
and operating ease. The automati 
oil shut-off actually takes care of 
itself; chain tension adjustment i 


imple, keeping the right tension 


at all time attached 
directly to the crankcase for maxi 
and efficiency 


; carburetor Is 


mum compactness 
spike bumper-grip design al 

traight limbing cuts from 
any angle, plus close-to-the-ground 
maximum log-length 
stumpage, it 


new 
lows 


cutting for 


minimum Was 


and 
announced 


LML Introduces New 
Portable Elevator . 


LML ENGINERING & Mfg. Corp., 
Columbia City, Indiana, manufac- 
turer of Cardinal farm elevators 
and poultry and livestock infrared 
brooders, is in production on a 
new Cardinal Junior 
evator model 


pol table el- 


capacity has been at- 
through a larger elevator 
wide flaring to 11’ 
with 14%” vertical rise, and large 
3” x 55%” cupped, heavy-corded 
rubber flights. 

For greate! convenience’ in 
handling bulk feeds an aluminum 
trough cover, plus head and hop- 
per canvas chute assemblies, are 
available as accessory equipment 

Also new in the Cardinal line 
is the Cardinal Junior Dolly, de- 
signed to fit either previous or 
current elevator models Light- 
weight, sturdy, and equipped with 
16” O.D. rubber-tired roller bear- 
convenient for 


Greate! 
tained 
trough, 6” 


ing wheels, it is 
wheeling elevator by hand, for 
moderate trailing, and to attain 
and support high elevations. Tog- 
permit quick attach- 
positioning of ele- 


gle clamps 
ment to and 
vator trough, the manufacturer an 
nounced 

For extra stability, trough sec- 
tions are joined by means of full- 
bearing heavy angle flanges weld- 
ed to section ends and bolted to- 
Head and hopper ends are 
equipped with tapered roller bear- 


gether 


ings 
Models are available in 12, 16 
and 20-foot lengths and will in- 
the Cardinal delivery 
sprocket and cutte! 
ball-up, and 


motor 


corporate 
end grooved 
blade to prevent 
overhead and underslung 
mounts 
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FAST $ 
MAKE HAY MANPOWER Savers; 


ae | T Mm PORTABLE ELE VATORS 
vw 


Three models e 
ach a leader in it 
5 f ld 
way se Duty model (Extra. wide 18" to 2? latte } 
ower priced 16" wide model and the 


S) 
Y. | new Junior Portable (10” to 17" wide) - 
| America’s finest low cost all. purpose 


% | #@e Ls» portable. Elevates all—boled 
72 


ya 


/2 


‘sz 


o hay corn and smoi/ 


s 


7 , 4 
_—¥ « a, ] _ HYDRAULIC POWER LOADER 
ar 5 Scoop or dozer- digs 
— Be * moves, lifts. Fast action 
PRs 7 Py 


aY aa r One ton capacity 
“yy > 4 é 


grain 


if 


+ PY 


he Be 4 a: . . a d 
3 ~<a at? } \ 
ce ey FRE di \ 


- 


MEYER HAY CONDITIONER BUCKET ELEVATOR 


Choice of 8 models. Handles more 


Help farmers moke better hay! Hay made by MEYER METHOD is worth 
gain — no short turns no binding 


more to feed or sell. Cuts and conditions hay at same time Hay 
retains color, protein and as much as 300% more carotene (Vitamin A) 
stems dry fast as leaves. What's more, it can be cured in halt the 
usual time—hay can be put up same day it’s cut. New 1953 Model 
features: Exclusive Floating Rotary Pick up...raises freely over 
rocks and terraces. Swivel Hitch— automatically adjusts to all terrain BALE LOA 
Get this model on your floor now. Start making hay with Meyer! Loads 75 boles in DER 
- esin minutes 


WRITE! Ask for Complete Information on a Meyer Dealership Light drat — ground 


MEYER MFG. CO. driven Easily hitched “4 


248 WEST ADAMS STREET * MORTON, ILLINOIS 





I |} Sell EASIER fence stretching .. 
every farmer and cattleman 
items 


a prospect... boost your Sales! 


These two 
can make ’53 your best year: 


. Our new engine driven Golden Rod ‘ 
Utility il 


SPRAYER FENCE STRETCHER _ 
Features pist 7 


on type high C4 a Unconditionally 
oe pap Lap se , n° GUARANTEED! 


lbs.) and selector type 


revulator ilso ‘ ae 


bl n PTO) types 





Nationally Advertised . . more than 
60,000 Golden Rods sold to date! 


Popular BLUE Cotton : uf < , Sell the Golden Rod Fence Stretcher or 


“Satisfaction or Your Money Back guar 


DUS | ER » ¢, - antee. Sell more fencing, make more friends 


~ and bigger profits this year 
& x The Golden Rod has powerful, easy-to 
tractor Dependable ' a" HOOKS operate me hanical “dogs” on strong hooks; 
} . TO POST 


mecurate ( >| ec co ae = 
ec up t or ) . Rugged main bar l'4 wide by ‘ 


a, thick; full 24 ratchet action Ideal for 
Send for Free Catalog and Price Information | wooxs | drawing and holding both wire-ends for 
‘ ’ 
JOHN BLUE co INC HUNTS VELL E, ALABAMA Bo splicing—faster! Wt., 8 Ibs. Pulls half a ton 
, © Dependable Farm Equipment Since 1886 
Senngoeh ceemaseeh Oe aoureneanaes od ne bene Order through Your Jobber or write $6°8 
" us for Your nearest Distributor RETAIL 


DUTTON-LAINSON CO., Mfg. Div., Dept 34, Hastings, Nebr. 


\ power t 


bh-row duster tor 


grips any kind of wire—never slips! 
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CHAPIN 


SPRAYERS - DUSTERS - FUEL TANKS 


EXCLUSIVE 
ONE-HAND DUSTER 


HIGH IN DEMAND 

Here is the only one hand duster on 
the market and sold only by Chapin. 
Available in bright assorted colors. 
Build a mass display for mass selling. 


LOW IN COST 


Exclusive, and mode of guaranteed 
top quality materials, yet you can sell 
the Flika-Dusta at a wide profit margin 
for an extremely low price. 


EXTRA VOLUME — HIGH 
MARK-UP 


Combine High in Demand and Low in 
Cost and it means EXTRA volume while 
you get a full mark-up. 


$]95 


FLIKA-DUSTA 


Medel No. 597 
LIGHTWEIGHT, EASY TO USE 


Just a slight up and down shaking 
motion with one hand produces a 
thorough cloud of dusting powder 
forced thru the barrel opening by a jet 
of air created by the sturdy bellows, 
Reach even the highest points by in- 
serting a pole in the recessed handle, 


QUALITY MATERIALS 

All metal construction with the bellows 

of sturdy fabric. Conical screen inside 

barrel cap agitates and filters powder. 

Flexible metal spring activates bellows. 
* Slightly higher in the West. 


CHECK YOUR LIGHT wuGurT 
SPRAYER STOCK 


Do you have enough light 
weight models on hand? 
Here is Model No. 120, 
2 galion capacity funnel 
top design, especially de- 
signed for urban and 
suburban homeowners 
use. Tank is Armco Zinc 
Grip Galvanized steel 
Discharge equipment in 
cludes trigger oction shut 
off with a 12” brass 
extension plus a brass 
norzie with interchange 
able discs to give oa 
spray range from flat 
fan to coarse and fine. 


Model No. 120 


R. E. CHAPIN Mfg. Works, inc. 


Single Action < ’ 


Sprayers Since Yand 


Phunger Dusters ( od 
eee 1887 ie 


e Can 


Knapsack and Wheelbar: 


100 CHAPIN STREET BATAVIA, N. Y. 
Southern Representatives: 
K. Roth, P. O. Box 1664, Asheville, N. C 
Killebrew & Brackman 
738 3rd National Bank Bidg., Nashville 3, Tenn 
dohn H. Mullins, P. O. Box 13044, Houston, Tex 
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Field Demonstrations 


(Continued from page 124) 


prospect list is carefully main 


tained and all new prospects are 


contacted every four or five 
months. 

“Farmers tell us that our on 
the-farm demonstrations are 
among the memorable events of 
the year,”’ Baker said. “Everyone 
comes to have a good time, and we 
try to make them feel welcome 
We make it a point not to press 
them with business, but to sell to 
those wanting on-the-spot delivery 
that day. Most of our busine 
comes the following week when 
farmers have had a chance to talk 
their ideas over with their famili 
But whether the sale comes that 
day, the following week or late: 
in the year, farmers remember 
these demonstration when the 
time comes to buy"’ 


¢ 


Dairy Equipment 


(Continued from page 126) 


saving equipment such as an elec 
tric milk cooler, wash vats, wash 
cans, can racks, water heater and 
other equipment, Where the cus 
tomer’s water delivery arrange 
ment is inadequate, he becomes a 
prospect for an electric water sys 
tem. 

Thus, as more new milking ma 
chine users are added each month, 
the repeat business in expendable 
supplies accounts for an ever-in- 
creasing volume each month 

These monthly calls not only 
stimulate sales, but the regula: 
personal contact with customers 
maintains goodwill and heads off 
complaints. When Harris calls on 
a new prospect, his assurance of a 
monthly visit to guarantee satis 
factory performance of the milker 
helps in closing many sales. Where 
a machine is not operating proper 
ly because of a defective part 
Harris usually can remedy the 
situation on the spot since he ha 
a supply of parts on the truck 

Many of the company’s custom 
ers find these monthly calls a con 
venient method of having various 
supplies delivered. Such needs are 
given to Harris each trip and cus 
tomers often buy enough each trip 
to last until the next call 

The company also follows this 
method of service in dealing with 
its users of heavy machinery and 
equipment. In addition to selling 


“ combines, etc., the 
company’s five implement sales- 
men, in their canvassing work, in- 
pect equipment and sell enough 
ervice work to keep the firm's five 
mechanic busy the yea! around 


o 


New Farm Tractors 
Added to Deere Line 


(Continued Jrom page 136) 


the “40” Tricycle-Type for greatly 
increased lifting power on all im 
plements using the 3-point hitch; 
a similar increase in lifting capaci 
ty of the Touch-o-matic system on 
the “40” Standard; reverse speed 
stepped up from present 1.6 mph to 
2.6 mph; greater fuel tank capac 
ity; and adoption of a new-type 
radiator grille with a deep-fluted 
creen which provides better non 
clog protection for the radiator 
Servicing of the battery has been 
made easier on the new tractors 
by a new and more practical de 
sign of the battery compartment 
Important improvements make it 
easier to get on and off the trac- 
tors and to stand while working in 
the field. The adjustable seat is a 
coil-spring cushion type 

Among the features of the “M 
and “MT” models that have been 
retained are: Four forward speeds; 
adjustable wheel treads to match 
the work being done; built-in 
power take-off; and the inde 
pendent self-energizing rear-wheel 
brakes for sure stops, short turns, 


¢ 


Forage Harvester, Baler 
Added to Dearborn Line 


(Continued from page 144) 


tightly tied, square bales, ideal for 
easy handling 

An automatic bale tension bar 
makes possible better packed 
tightly tied, square bales, ideal for 
easy handling 

The baler is well balanced on the 
axle for maximum handling eas« 
on rough fields and slopes. An ad 
justable drawbar provides easie! 
maneuvering through gates and 
narrow lane A built-in drawba: 
jack eliminates heavy lifting when 
attaching or detaching the imple 
ment. Power is controlled by a 
rope within easy reach of the op 
erator on the tractor seat. 

A bale counter which keeps a 
constant record of baling progress 
as well as starting equipment are 
both included as standard equip- 
ment with the baler 
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your customers “Y/// //KE /7/ 


COMFORT — 


TRACTOR CUS ion / 


PATENTED 


TRACTOR CUSHION 


‘? 
.--sell to all tractor owners! 
CUSHION OF RESTFUL 
SHREDDED FOAM RUBBER. 
COVER OF PLASTIC-COATED 
FABRIC—WATER RESISTANT! 
FITS PRACTICALLY ALL 


TRACTOR SEATS. 


FABRIC 


311 BELL ST 


Order TODAY from your loco! distributor or 
write us for your nearest source of supply 





MONTGOMERY, ALABAMA 














BZ] 


SERVICE 


— 


Patterns are available 


for practically all 


Fully 
GUARANTEED 


AS TO QUALITY, 
FIT, AND 
FINISH 


plows, listers, middle- 
breakers in No. 1 soft 
center or No. 2 cru- 
cible steel of the high- 
est quality obtainable 


Send today for catalog, 


STAR MANUFACTURING COMPANY 
DIVISION OF ILLINOIS IRON & BOLT CO 
CARPENTERSVILLE, ILLINOIS, U.S. A. (EST. 1873) 
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Planet Jr. 


PLANETIZED 
SWEEPS 


triple your sales 
opportunities ! 


in addition to the finest steels on the 


Ze 


Now 
market, and the exclusive Planetizing Process 
(toughening and tempering), Planet Jr 
your customers sweeps for each of the three 


gives 


methods of cultivation: 
“Texas” 


4''t018"" 


=——_t{LOW SPEED -—— 
] to 2 miles per hour 


— MEDIUM SPEED — 


3 to 4 miles per hour 


5 to 7 miles 
per hour 


NEW ! Pianet Jr.'s new self 


service steels display rack pro 

duces more saves space fp e 
acts as a complete steels depart 

ment. Available at cost. Send 

for details 


sales 





THERE ARE MORE 
THAN 200 SIZES AND SHAPES 


Leorn how Pilenet Jr.'s 
IN THE PLANET JR 


"'3-speed"’ sweeps 
con mean more 
soles for you. Get 
the full facts 


S. L. Allen & Co... Inc 
3421 N. Sth Street, Philo. 4 


Gentlemen 


Pleose send me Sweeps Details 


Nome__ 


Address 





NEW INVENTION 


Makes Chain Repairs EASY, FAST 


and PROFITABLE for YOU! 


SELLS ON SIGHT 
UNIVERSAL DEMAND 


TRY IT AT OUR RISK! 


1 Here's the first practical 
and simple means of mak- 
ing chain repairs right in 
the field WITHOUT RE- 
MOVING THE CHAIN, 
Farmers buy Imp Chain 
Repair Kit on sight! You 
can make drive chain re- 
pairs easily and’ quickly in 
your own shop, make easy 
sales to every larmer in 
your area, 


TRY THIS AMAZING INVENTION YOURSELF! 


SEND NO MONEY 


See for yourself how easy and fast it 
is! Order the IMP Steel Chain Repair 
Kit today. Send $5.00 for complete kit 
of three Kit No. 1 fits 56 to 77 
Is at $3.25 Kit No, 2 

iin, retails at $2.75 





to J hain, retails at 
, ete kit sells for $7.95, but 
send you all three for only $5.00, 
lus a counter display card and hberal 
supply of colorful circulars FREI 
We'll pay shipping charges if you send 
$5.00 with order, or order C.0.D., if you 
pucier. Money promptly refunded if 
you are not 100° satisfied 


CHAIN REPAIRS ARE EASY 
AND FAST IN THE FIELD 


1. Select the proper size chain de- 
tacher from your kit to fit the size 
chain to be repaired 

¢ Slip the repair kit under chain, with 
open part of link on top. Tighten 
set screw by hand on top of broken 
link 

+ Hit plunger with hammer, and bro- 
ken link will fall out easily. The job 
is done easily, quickly IN THE 
FIELD, with no loss of time, no 
emashed fingers, 


ORDER TODAY AT OUR RISK! 
DEALERS AND JOBBERS WANTED 


INDUSTRIAL MACHINE PRODUCTS 


1101 WALNUT. DEPT. S-2 


DES MOINES, IOWA 


ADVERTISER'S INDEX 
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Make a Year ’Round Profit Selling 


1903—GOLDEN ANNIVERSARY—1953 


Sy tt Complete Line-Big Market 
FOR THESE NATIONALLY ADVERTISED 
ETA NATIONALLY-ACCEPTED MACHINES 


Garden and Small Farm TRACTORS 


OUTSTANDING FEATURES 1%, 2%, 3, and 5 H.P. ; j ; 
yy pr Welking Tractors A Reputation for Quality Construction 


oer OCP al and Customer Satisfaction 
Walking Models. Do all yord and * 
garden jobs. Ruggedly built for power 








Protit making opportunities are wide open to thos« hand- 
ling the established SHAW line. Dealers are assured of a 
famous brand name . national acceptance .. . greater 


market potentials, 


and traction. Features include variable 
speeds, adjustable wheel widths, in- 
dividual gang tool con 

trols. Power turn models ‘ Seven different walking and riding models, ranging from 
available. Riding Mod- a) ] to 12 H.P., help you sell everybody the complete 
els. Provide low cost wmf market from home gardeners to owners of good sized 
power for small farms. 5, 8 and 12H.P. farms. You feature these sturdy, efficrent machines with 
Pull 10, 12 14-inch RIDING utmost confidence because they are fully guaranteed by 
plows. Plow, plant, cul- SHAW nationally-preferred for quality construction ind 


TRACTORS A simplicity of design. When you sell SHAW you 
‘€ 


sell superior tractors famous for outstanding per- 


tivate, mow, rake, do 
many other jobs with \ 
— Power take-off Y formance.. proved dependabk for many years, 
pulley operates many _ a 
different attachments. a4, » j | . 

, : r enings 
New Rotary Pulver- Get Facts on Dea e Op g 


izer model available. Write, wire or phone for catalogs on com- 


Extra Money tur GRASS . ’ hy j plete SHAW line franchise information 
in ay -eapeomapes ( Amo WEEDS ) 7 \ and liberal dealer discounts 

Complete line nount a | 

ats fs of fend oars ma ~ \\] SH AW MANUFACTURING CO. 

indents onal ‘ie ‘ hk ao ESTABLISHED DEMAND 8303 Front St., Galesburg, Kansas 





corn areas. BIG SALES . . BIG PROFITS 


IT TILLS A PERFECT COTTON SEED-BED - IT STRIKES OFF 


Saues Time! IT BREAKS CRUST - IT BLOCKS - IT WEEDS - 
/ mad it ‘ ll these al fast t “ore » da 
/ t ly n all-purpose { f Ng t 

me 


perans rooav! = Dept. S_-—s Be-Ge Manufacturing Co., Gilroy, Calif. 
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I sell 
the finest... 
I sell 
DEMPSTER! 





because my customers want 
quality water systems... 


My customers seem to want every last dollar’s 
worth of value—no matter what they buy. They 
don't plan on early replacement or needless repair. 
They expect and demand quality. | guess that’s why 
the Dempster Water System is the farmer's favorite, 
He’s seen that 73-year-old name on some of the fin- 
est farm machinery in the country. Dempster means 
quality that’s guaranteed. The farmer knows it... 
and that’s why he insists on items from the famous 
Dempster line. 


DEMPSTER — America’s 
Quality Water System for the Farm! 


SHALLOW - WELL 
JETMASTER — Only 
one moving part. No 








special pressure tank 
needed. Easily instalied 
and exceptionally 
efficient 


MASTER — ideal for 
offset installation, or to 
be set directly over the 
well. Unusually simple 
in Operation — only one 
moving part 


DEEP-WELL JET- > 








DEEP WELL WATER 
SYSTEM — Positive 





lubrication. Modern 








design Available for 
electric motor or gaso- 
ine engine operation 
Can be supplied with 
windmillattachment 


CENTRIFUGAL 
PUMPS — Impellers 
are sem: enclosed for 
greater efficiency. Bal 
anced drive shafts nde 
on double Timken Bear 














ings. There are no better 





inngation pumps made 
than Dempster Centrif 
ugal Pumps 


America’s Quality Line of Farm 
Water Systems 


Pumps @ Tanks ® Windmills @ 
Irrigation Equipment 


DEMPSTER 
MILL MFG. CO. 


Beatrice, Nebraska 





ADVERTISI 


Libby Owens. Ford Glass ¢ 
Linen Thread Cer Ine 
Lombard Governor Corp 
Lowe trothers Co 
ibriplate Division Fiske 
Krothera Refining Ce 


ifkin Rule Ce 


M 


McKa Company 
McKinney Mfg. Co 
Marshalltown Trowel 
Massey Harris Co 
Mast Foos Manufactu 
Master Lock Co 
Meyer Manufacturing 
Millere Falls Co 
Minneapolis Moline ¢ 
Modern Displays 
Moto-Mower Company 
Hawley Mfg. Co 
Murray Co. of Texas 
Myers & Bros., F. } 
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Nati« na 
National S&S 
Neatslene Ce 
New Britain 
New Holland 
Ne Idea liv 
Mfg. Cory 
New Ideal Spr 


New 
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North tre 


Nortt 
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hakes Manufact 
Olin Industries 


p 


Page Farm & Equip. ¢ 

Papec Machine Co 

Park Sherman Mfg. Ce 

Parker Mfg. Co 

Parrish Co., J. Shepherd 

Patterson Sargent Co 

Peaslee-Gaulbert Paint & 
Varnish Co 

Peerless Freezer Co 

Pennsylvania Lawn Mower 
Division 

Peoria Metal Specialty Co 

Peters Cartridge Di 

Phoenix Mfg. Co 

Piumb, Ir Fayette R 

VPiymouth Cordage Co 

Puritan Cordage Mills 


R 


Red Dewi Tools b 
Red Head Brand Co 
Reeve 
Remington Arms Co 
Republic Steel Corp 
Revere Copper & Brass 
Reynolds Metals Compar 
Rhinehart ¢ Phe 
Richards Wileox Mfg. Co 
Robeson Cutler to 
kland Tack ( 
kwell Mfg. Ce Ie 
Fool Ih 
Rogers Ising \ 
Root Mfg. Co Ine 
Reoot-Lowell Corpor 
RPM Mfg. C« 
Ruberoid Co 
Rudiger-Lang Company 
Russell, Burdsall & Ware 
und Nut Ce« 


S 


Sandvik Saw 


tS INDEN 


Savage Arms ¢ 
Mower Di 
Scharf Mfg. Co 
Sealand, Ine 
Shakespeare Compa 
Shaw Mfg. Cc 
Sherwin-Williams ¢ 
Shox-Stok, Ine 
Simonsen Industri« 
Simplicity Manufac 
° ‘ 
Slaymaker Lock C 
Smith & Co D. ff 
South Bend Bait Cc 
South Bend Toy 
Manufacturing 
Ne ithern Screw 


Southern States 


Stanley To 
Star Mfe¢ 
Stelray Pre 
Strataflo 

Sunset 


yan 


niflow Manufact 
nion Fork & 

nion Hardware C 
Tnited States Steel 
Inited States Stee 

Chemicals Div 
United tates Trea 
Universal Converting 
Universal Lamp C 
Upson Brothers. Ine 
Utica Drop Forge & Te 
Utica Duxbak € 


V 


Wall Manufacturing C 

Warp Bros 

Warren Too! Corp 

Western Cartridge Co 

Wickwire Brose Ine 
Spencer Stee 


Colorado Fi 


n 
heater Repeating 
Co Ammunitior 
Winchester Repeating 
Co (Gune 
Wisconsin Motor Cort 
Wood Brothers Mfg 
Wood Co.. Joseph T 
Woodruff & Sons, Ir 
Wooster Rubber Co 
Wright Steel & Wire Co 
Wvatt Manufacturing 


Y 


Zimmerman & Sons, R. FE 
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HOW 


does RED BRAND fence make more profits 


- —FOR DEALERS? 
' 


nary untie \ FIRST...because the constantly increasing demand 
aucet . by farmers for RED BRAND fence makes it a /ast- 
turnover, steady-profit item for them. 

SECOND... because Keystone is continually building 
the sales potential of dealers through RADIO BROAD. 
CASTS, two and three times weekly—and through 
STATE and NATIONAL FARM MAGAZINES. 
THIRD... because Keystone’s extensive program of 
RED BRAND Practical Land Use merchandising, helps 
these dealers to sell not only RED BRAND fence, but, 
helps them to increase the net profits from all other 
parts of their business, as well 


—FOR FARMERS? 


Farmers prefer and use more RED BRAND fence be- 
cause it gives them a longer-lasting, more economical 
fence value for their money. The savings they realize 
mean more profits for them in the long run. 

Farmers know that Keystone manufactures RED 
BRAND in their own mills with the right amount of 
copper in the steel wire to protect it from rust. They 
also know that Keystone “Galvanneals’’ RED BRAND 
for added protection against rust and corrosion. This 
double rust protection makes it a better fence buy for 
them. That's why farmers insist on RED BRAND 
fence—why dealers sell more of it, year after year 
Then, too, farmers know, through the Broadcasts, 
Magazines and direct mail, that the way to get the in- 
formation about how Practical Land Use can increase 
their incomes is to see their RED BRAND dealers. 


WRITE FOR THE RED BRAND PRACTICAL LAND USE “PACKAGE” 
PROMOTION PLAN. IT TELLS YOU HOW TO INCREASE YOUR PROFITS 
THROUGH HELPING FARMERS INCREASE THEIR INCOMES. 


KEYSTONE STEEL & WIRE COMPANY Peoria 7, Itilinois 
RED BRAND fence + Non-Climbable fence + Ornamental fence + Corn-Cribbing - Nails + Gates + Keystone Poultry Netting 


SOUTHERN FARM EQUIPMENT Section for MARCH, 1953 16! 





Yow’re Part of His Better Judgement 


to talk grassed waterways in a meeting. But 


What does it take to get conservation farming 
and other profitable new methods out of the 
planning stage and onto the land? 

Who can sell the farmers in your community 
on putting their better judgment into practice 
now ... for the benefit of all concerned? 

The first inclination of many businessmen, 
including farm equipment dealers, is to point 
to the nearest specialist to the soil conser 
vation farm planner, the county agent, vo-ag 
instructor, or college agronomist. “He's the 


",? 


man with the story, why not let him tell it’ 

He should tell it 
ence has proved thar he needs help, especially 
from men like yourself— the farm equipment 


and coes. But experi 


dealer. 


For example, it’s one thing for the specialist 


a lot more erosion is permanently eliminated 
when a farm equipment dealer says to the 
farmer, “Joe, how long do you suppose it 
would take to push that gulley shut with one 
of those new blades for your Allis-Chalmers 
tractor, so you can seed the waterway to 
grass? Maybe we should bring out a blade 
and let you try it.”’ 

Yes, you as a dealer are part of his better 
judgment. When you say it will work, he 
knows you will back up what you say. Equally 
important, he knows you want his farming to 
be profitable, boch now and in the years ahead, 


Speak out, today and every day, for soil 
conservation. The support of every farm 
equipment dealer is important and essential. 





ho 
LOO 
* Guaranteed by ”\ 
Good Housekeeping 


. 


FRY PAN M/IRRO® We 


THE 
FINES, Aly 
Mi 


@ From every corner of the country, reports of remarkable sales and 
surprising profits are pouring in on this sensational new pan! 


Made of the same light, strong, shining metal that is used in MIRRO 
MATIC Pressure Pans, it has proved itself warp-proof under normal 
home use. Experimental models have now been in constant use, on 
every kind of kitchen range, for more than six years and satisfied 


NEWe 
users are multiplying daily! Wi ets s al 
VALp- Ppwep 


Get behind this smartly-styled, practical new MIRRO fry pan line FRY PANS ” 
Stock it, display it, sell it, for more profit and more customer good will! 


A97OM WARP-PROOF FRY PAN DEA 


mith vet 


i ne cact ! i | U flag 


Quantity Number Nome Retail Eas Retail West 
l only 799M _ Display Stand FREE FREE 

4only 737M 7’ Fry Pans $ 1.75 ea. $ 1.95 ea. 
Zonly 739M 9” Fry Pans 2.75 ea. 3.00 ea. 
3only 740M_ 10” Fry Pans 3.45 ea. 3.80 ea. 
Zonly 741M 11” Fry Pans 3.95 ea. 4.35 ea. 


TOTAL RETAIL VALUE $33.50 $36.90 


Buy from your MIRRO Gobber! 


ALUMINUM GOODS MANUFACTURING COMPANY ° MANITOWOC, WISCONSIN 


FIFTH AVENUE BLDG., NEW YORK te MERCHANDISE MART, CHICAGO 54 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 
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Rad Devil, ae 


FP-33 Home Floor Conditioner PROMOTION| 
Sentcltonal Gift U fer 
FOR NATIONAL HARDWARE WEEK 


For Hardware Week only, this popular Sessions “Preference” 
Electric Kitchen Clock will be packed with every Red Devil 
FP-33 Floor Conditioner as your $6 gift to the woman who 
buys during Hardware Week. The clock costs you nothing, 
costs your customer nothing, and you get full mark-up on 


the regular $67 (tax included) retail price of the FP-33. 
Special Bonus for You—Personally! 
When your Hardware Week shipment of FP-33s arrives, 
you will find a serial number sticker on the end of 
each carton. Tear these off, and for every three stickers 
(together in one envelope) you send us with your 


name and address, we will mail you postpaid a 
genuine Zippo Lighter with our compliments. 


HERE’S 
THE DEAL 


Your Profit $22.33 


Order From Your Jobber Today 
Specify Hardware Week Special 


Red Devil FP-33 Home Floor Conditioner is zooming 
in popularity everywhere. It's the twin-brush ma- 
chine that scrubs, waxes, and polishes floors of every FREE SESSIONS 
kind. Inexpensive floor reconditioning kit quickly “PREFERENCE” 
converts it for floor sanding, “steel wooling.” Power- ) On fae ” , ca ail 

ful 4 HP AC-DC motor. Underwriters approved. a" j Hn ence hee aoe mae 8 


Light weight. Easy to guide 1 with red polystyrene 
: plastic case.Cordclamp in 


rear of case neatly holds 


a : excess cord. Usually re- 

R : D if T p : 4 tails for $6 including tax. 
IRVINGTON 11, NEW JERSEY 
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, ry ] ; RAZOR GLAZIERS ori 410 w 3 $ as 
WALL woot woot SANDPAPER BLADE POINTS POINT GLASS PAINT PAINT GRADY FLOOR FLOOR ELECTR FLOOR 
RAPER RAPER SCRAPER HOLDER HOLDER ORIVER PLIER CONDITIONER CONDITIONER WEDGES SANDERS POLISHERS FENCER POLISHER 


a) 
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